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FOR MORE THAN 23 YEARS, Lone Stan Cadillacs 


HAVE DOMINATED THE SCENE OF DRIVING 
THRILLS...SEE WHAT CADILLAC OFFERS YOU! 
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First, the Cadillac itself. Consistently, the Lone 
Star Cadillac has led in styling, performance. 
engineering precision, and typical Cadillac 
practicality. 

Second, Lone Star’s efficient staff of sales repre- 
sentatives and service craftsmen are constantly 
concerned with you, your fine motor car, and the 


pleasant trips you have together. 
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Catli COMPANY 
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This new Magnolia installation on Preston Road near Royal Lane is the first of its 
kind in the Southwest... A Sales Development Center for Magnolia employees 
combined with an ultra-modern Mobile Service Center...all adding up to 
better service for Magnolia customers. 


And speaking of service . . . the building’s attractive exterior of McAx Architec- 
tural Porcelain Enamel was quality-engineered for a lifetime of beauty and 


durability. 


When your plans call for building or remodeling, it will pay you to consider the 
serviceability of porcelain enamel...the most versatile and economical of 
finishes. And for quality porcelain enamel products, it will always pay you to 
specify McAx. 


McMATH-AXILROD 
CORPORATION 


628 Third Ave. e Dallas 10, Texas 
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“~~ LOVE FI. "AND CONTINENTAL’S in mid-1958. It will if ce Dallas air travelers to a new 
JET-PROP SUPER VISCOUNTS SYMBOLIZE THE AIR concept in comfort... quietness...speed...and 
FUTURE OF DALLAS. Love Field’s $25,000,000 vibration-free flight. 
expansion and improvement program signals the beginning of New routes, too, are in order. Continental has applied 
a new era. Soon Dallas will,be able to accommodate a for new direct service from Dallas to Los Angeles, 
greater flow of air traffic, which in turn will bring more San Francisco, Oakland, Las Vegas, Poenix, El Paso, 
people, more business to this dynamic Southwest city. Albuquerque, Midland, Odessa and Lubbock, and improved 
To keep pace with this progress requires a dramatically new service for other Texas and New Mexico cities. 
airliner, too. Continental Air Lines has it in the New With its new route applications and impressive 
Jet-Prop Super Viscounts. This airliner, equipped with Jet-Prop Super Viscount fleet, Continental... 
Weather Avoidance Radar, is the most advanced airline of the future...is perfectly mated 
of its kind in the world, and will begin serving Dallas _ for Dallas... air city of the Southwest. 
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Feases Speed Up to 30 Miles Per ‘Hour 
“Inexpensive - Easy and Rapid Installation 
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“Why dont you give the First in Dallas 


an opportunity to say YES” 


FIRST NATIONAL BANK IN DALLAS 


Member Federal Beposit Insurance Corporation 
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WASHINGTON 


Conquest of the Sky 


What might be described as the golden 
anniversary of the birth of the Air Age in 
America was observed here in the Na- 
tion’s Capital early this month, as thous- 
ands of Washingtonians joined the Air 
Force Association in commemorating the 
fiftieth anniversary of the founding of the 
airborne branch of the military establish- 
ment. Impressive exhibits of aircraft and 
equipment not only depicted the half- 
century of incredible progress which has 
already taken place but also projected 
into the future man’s conquest of outer 
space, a consummation relatively so near 
at hand that some readers of this maga- 
zine may themselves participate in it. The 
convention effectively dramatized an 
epoch of modern civilization which is de- 
veloping so rapidly that even those en- 
gaged in it cannot comprehend its fullest 
dimensions. 

And, as a citizen of Dallas, this ob- 
server regarded as significantly appropri- 
ate one of the last decisions of the con- 
vention: the selection of Dallas as the 
meeting site for 1958. It was not without 
good reason and sound judgment that this 
action was taken, for, among the nation’s 
most progressive cities, Dallas ranks in 
the upper echelon as a truly air-minded 
community. And none has prepared itself 
more fully to meet the advent of the jet 
age in transportation. The new Love Field 
terminal which will be dedicated in Oc- 
tober is, at least thus far, the quintessent 
achievement in air transportation, the 
answer of an enterprising people to the 
challenge of a future which was once 
thought distant, but which now is virtu- 
ally tomorrow. 

When the new terminal is formally dedi- 
cated two months from now, the nation’s 
leading experts in air transportation, from 
both industry and government, will con- 
verge upon Dallas, and they can be ex- 
pected to make important headlines as 
they report to the people on the complex 
and esoteric problems of aviation and the 
efforts being strenuously made to antici- 
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pate and overcome them. What they have 
to say will be awaited with intense in- 
terest, for no other industry is more mut- 
able and more dynamic, and thus more 
hungry for the vital sustenance of research 
and discovery. 

How rapidly aviation will progress in 
the immediate future can only be parti- 
ally guessed by the statistics of the recent 
past, but experience provides the only 
tangible clue to expectation. It is remark- 
able to reflect upon the striking changes 
which have occurred within the past 
twenty years. The Civil Aeronautics Act, 
the basic legislation which governs the 
aviation industry, was enacted in 1938, 
and at that time there were only eighteeen 
air carriers. Those domestic lines carried 
only a million passengers that year, and 
they transported them only a half a billion 
passenger miles; their revenues amounted 
to $25,000,000. By the end of 1955 those 
million passengers had increased to more 
than 37 million, those half a billion pas- 
senger miles had grown to nearly 20 bil- 


_ lion, and the $25,000,000 in passenger 


revenues had soared to more than a billion 
dollars. And during that same period of 
only seventeen years the total route mile- 
age expanded from 39,000 to more than 
185,000 miles. 

What will happen in the immediate fu- 
ture is startling to contemplate. Jet-pow- 
ered commercial transports will revolu- 
tionize the industry and the travel habits 
of the American people. Probably within 
the next two years, certainly within the 
next three, jet planes will be streaking 
across the continent on daily schedules 
at cruising speeds of 550 miles per hour 
and at altitudes of 35,000 feet, and each 
will carry as many as 140 passengers. 
Such flights by no means will be rare. 
Nearly four hundred such planes have al- 
ready been contracted for by major air- 
lines — at a cost of nearly three billions 
of dollars. The planes are now in produc- 
tion, and the first will be placed into serv- 
ice sometime in 1959. Dallas will be 





less than two and a half hours from 
either New York or Los Angeles. Trans- 
continental flights will require five hours; 
Atlantic crossings six. It will be quicker 
from Dallas to London by air than from 
Dallas to Corpus Christi in the family car. 

Such unprecedented speed in the air 
has generated safety problems of serious 
magnitude, problems which could not 
have been envisaged only a few short years 
ago. For instance, the familiar expression 
“the sky’s the limit” has long been used 
to connote infinite possibilities, yet the 
most perplexing problem confronting the 
Civil Aeronautics Administration today 
is to find enough space in the air to ac- 
commodate the aircraft which must use 
it. For example, a commercial plane to- 
day, flying by instruments at 350 miles an 
hour on an airway ten miles wide, must 
have an air space clearance of 1,000 feet 
below and the same distance above, and 
ten minutes in time or about 60 miles 
ahead and behind. Thus, 120 cubic miles 
of air space are required for one airplane 
in flight. But a new jet transport, moving 
at a speed of nearly 600 miles an hour, 
must preempt 200 cubic miles of air space 
under the same conditions. 





Dallas and the Air Age: New 
terminal at Love Field is symbol of 
remarkable progress in aviation. 





So serious is this problem that a lead- 
ing government expert in air transporta- 
tion recently declared that, when we add 
up the air space preempted for defense 
purposes and for commercial travel, we 
shall be running out of air space within 
ten years. Through rapid advancement in 
transportation and communication we 
have been shrinking the earth in recent 
years — but now we have begun to 
shrink the sky as well. 

It is, indeed, an incredible age in which 
we live, poised as we are on the threshold 
of the sky. What will eventuate in the 
days beyond our tomorrows none can 
foretell, but the best that can be accom- 
plished today is to keep abreast of the 
hurtling pace. This Dallas has done in 
creating the most modern facilities that 
the industry and the public have yet ex- 
perienced. Love Field is a lodestar in the 
sky of aviation progress. 
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¢¢ PF DEAL industrial sites at an exceedingly low cost are now available 

at Love Field — Love Field consists of 617 acres of land ideally 
situated for manufacturing purposes.” The foregoing is a direct quote 
from a story that appeared in the March, 1922 issue of DALLAS along 
with the above artist’s drawing showing the Aviation Repair Depot and 
Love Field. Thirty-five years ago, commercial aviation occupied no 
place in Dallas transportation outlook or that of any other city. Dallas 
was just breaking out of the 150,000 population bracket and one of tis 
leading real estate firms, then in its thirty-third year, was J. W. Lindsley 
& Company. Organized in 1899, when Dallas had a population of less 
than 45,000, this firm had played a major part in Dallas real estate 
expansion through the first two decades of the century. The story 
further stated: ‘The field is accessible by truck or automobile over the 
Lemmon Avenue Road, a permanent road that has just been completed, 
and by the Maple Avenue Road, also an excellent highway.” Today — 
in its sixty-eighth year, J. W. Lindsley & Company maintains one of the 
largest rental departments in the Southwest and a general insurance 
department along with its real estate business. 
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Stationers — Office Outfitters 


Business Confidence Built on Years of Service 


Old firms like old friends demenstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to bufld. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted es “old friends" by thousands of setisfied customers in the 
Dallas Southwest. 


Aviation Repair Depot, site of Dallas Art & Novelty Co. plant. 
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New Love Field Terminal: Opening a new 
era in aviation progress .. . a part of Dallas’ 
$25,000,000 airport expansion program. 


alla. antl Branifff 


It’s here . . . a new era in air travel! Love Field and its 
magnificent new terminal building . . . Braniff’s new 
$6,500,000 Operations and Maintenance Base .. . 
the new Braniff Airways Building in Exchange 
Park . . . all assure that Dallas will maintain its 
top flight position in the jet-powered future. 


NOW MORE THAN 100 BRANIFF ARRIVALS AND 
DEPARTURES DAILY AT LOVE FIELD 


The present 3582 flights a month will grow as 
Braniff constantly expands its services throughout 
the hemisphere and moves into the future with 
more new planes, more new flights, and more new 
facilities. 


Today Braniff flies 16,422 route miles, linking Dallas 
with more than 60 other cities in the U.S.A. and 
Latin America. The Braniff team of 4,612 employees 
works together to provide you the finest in friendly, 
luxurious on-time air travel. 









General Offices 
Dallas, Texas 


Phone: Grlermalional 


BRANIFF 
AIRWAYS 





Braniff’s El Dorado DC-7C: Fastest, finest 
airliner flying within the U.S.A. and to South 
America. Now serving Dallas, New York, Wash- 
ington, Nashville, Houston, San Antonio, Chicago 
and Latin America. 





Lockheed Electra: A fleet of these newest prop- 
jet aircraft will join Braniff in 1959. This luxur- 
ious airliner will have a cruising speed of 410 miles 
per hour, with an increased seating capacity. 





Boeing 707: Braniff will also start flying the 
world’s finest, fastest jet airliner in 1959, bringing 
you the ultimate in swift, vibration-free, height- 
of-elegance air travel. The 707 will carry 109 to 
136 passengers at cruising speeds up to 600 miles 
per hour. 


New Operations and Maintenance Base: 
Braniff’s new $6,500,000 home base at Love Field will 
be the latest and one of the most modern in the 
world. It will house all operations, maintenance and 
hangar facilities. 


New Braniff Airways Building in fabulous Exchange Park, 
to be occupied by executives and administrative personnel. 
Also located here will be Braniff’s new Electronic Reservations 
Control Center, providing instant confirmation of reserva- 
tions . . . the first in the world to serve an entire airline system. 
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Prophetic Challenge 


M. J. Norrell, former manager of the Dallas Chamber of Commerce, 
made the following prophetic statement to the Dallas Rotary Club 
in 1931: 

“As an inland city, let the air be our ocean and let the influence 
of this city enlarge itself, carried upon the wings of the planes that 
already write across our skies the story of a new era of transporta- 
tion. If the people of Dallas ever blind themselves in the delusion 
that aviation is just a whim or passing fancy; if they illogically think 
of airports and airport development as an investment upon which 
immediate financial returns must be realized; if they refuse to take 
the long look into the mists of the years ahead, holding before their 
eyes the curtain of an immediate present; if Dallas fails to hear and 
heed the instant call of the new day in transportation, then every 
succeeding year will see our position less secure; and future gener- 
ations which otherwise would enjoy the results of clear thinking 
and clear vision will realize that we of today were unequal to the 
tasks imposed and our vision was too narrow to hold within its per- 


spective the more splendid achievements that lie just ahead.” 
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Air Transportation Vital to Dallas Growth 








A Gap in the Dallas Air Service Pattern 
Is a Gap in the Community's Ability 

To Do Business — A Threat to the 
Economic Base 

On Which the Community's Growth and 
Prosperity Depend 


In 1953, approximately 42 out of every 100 jobs in the 
City of Dallas depended on the production of goods for or 
the supply of services to people outside the Metropolitan Area. 
The long-term forecasts of employment and population at 
Dallas prepared by the Bureau of Business Research of the 
University of Texas are based on a pattern of economic activity 
under which at least 40 out of every 100 jobs will continue to 
depend on the production of goods for, or the supply of 
services to people outside the Metropolitan Area. The record 
is clear that Dallas has grown and prospered, and that it can 
continue to grow and prosper, only as it functions effectively 
as a supplier of goods and services to other areas. 

The ability of a community to function effectively as a sup- 
plier of goods and services to other areas necessarily depends 
in part on the availability and quality of its transportation 
services. But the extent of this dependence on transportation 
service varies widely as between commmunities. For example, 


The Pittsburgh Metropolitan Area is steel supplier to 
the Nation, yet in 1956 its locally-originating and 
terminating air passengers per thousand 1950 popu- 
RiptRinh PARIS GONG EDD. «ooo ose ons nc sence sso segesenensais 616 


The Detroit Metropolitan Area is automobile sup- 
plier to the Nation, yet in 1956 its locally-originating 
and terminating air passengers per thousand 1950 
population amounted only t0...............0...cceeeeeeeeeeee 669 


The Los Angeles Metropolitan Area is a national 
center for aircraft manufacturing and entertain- 
ment, yet in 1956 its locally-originating and termi- 
nating air pasesngers per thousand 1950 population 
IUD oo isis oe nsasacpasucassonssaseussooase 742 


The Washington, D. C., Metropolitan Area, as the 
National Capitol and focus of interest for the entire 
nation, had locally-originating and terminating air 
passengers per thousand 1950 population, in 1956, 
het tnd ENP CSI pe OR RC rt Ae nC be ae ap ant 1,791 


While in the Dallas Metropolitan Area in 1956, 
locally-originating and terminating air passengers per 
thousand 1950 population amounted to.................... 1,836 


12 


It is clear that a community’s dependence on, and hence 
need for transportation service rests on something beyond the 
fact that it produces goods for and supplies services to the 
non-local market. Otherwise, one would not find the wide 


variations in air traffic generation set forth above as between ~ 


Detroit and Pittsburgh, Los Angeles, Washington and Dallas. 

This problem has been investigated technically by the Civil 
Aeronautics Administration who have found that communities 
fall logically into district categories based on economic char- 
acter; and that these categories are also significantly different 
in the demonstrated demand of the included communities for 
air transportation. The categories of cities based on economic 
character, and the passengers per thousand population in 1950 
representative of the large standard metropolitan areas in 
each category, are as follows: 


Passengers Per 


Economic Type Thousand Population 


PN IND nice ccccanstsrcscsscbeccsnocnsees 283 
RNR 038 Si ce, BO ee 270 
_ | FES tera core een © me ee 205 
CL ERS Pel pce ne See aes Sn 89 


The differences in 1956 air passenger generation as between 
Detroit and Pittsburgh, Los Angeles, Washington, and Dallas 
are explained when the five communities are classified accord- 
ing to economic character. The results then fall into the fol- 
lowing pattern: 


Passengers Per 
Economic Type and City Thousand Population 


Marketing Centers 


LS ERT EAN eed es Oe an RONEN, ORES 1,836 
Institutional 

PUI DRS Seti sienens cscs Bees 1,791 
Balanced 

Rete cir ne SR YE Ri 742 
Industrial 

ES sane enn ree neers Tee 669 

UE SNR aes occas siatas verde cman cenmeeeatod 616 


The transportation requirement of a community is de- 
pendent, therefore, not only on the extent to which it supplies 
goods and services to non-local areas, but also on its economic 
character, i.e., on the nature of the work which it does for 
outside areas. In the case of Dallas, the community’s economic 
character places it among the communities whose basic econ- 
omy is most dependent on the availability of high-quality trans- 
portation service, and this dependence and need is confirmed 
by Dallas’ demonstrated high rate of air traffic generation. For 
Dallas to maintain and improve its economic position in this 
era of transportation, it must have readily available high- 
quality air transportation service. 

The dependence and need of Dallas for the best in air trans- 
portation is more understandable when consideration is given 
to the character of the work which Dallas does for outside 
areas, the work which generates Dallas’ need and dependence 
on air transportation. The Bureau of Business Research of the 
University of Texas has estimated that in 1953 the jobs in 
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nce Dallas which were dependent on the production of goods for, A center for recreation and entertainment, 
the or the supply of services to, outside areas were distributed A center for the oil industry, and 
the among major industrial classifications as shown in Table A. A ; 
ride Important in this analysis is not only the concentration in ee 
cen manufacturing, but the number and importance of other fields Further analysis also discloses that in its manufacturing 
las. in which Dallas’ work for other areas is an important pro- activities Dallas is not a one-industry city, but rather a diversi- 
ivil ducer of jobs and progress in Dallas. These are the aspects fied manufacturing complex with a variety of necessary 
an of the Dallas economy which have been brought out so geographical relations. The jobs created by Dallas’ manufac- 
me strongly in exhibits and testimony supplied in Civil Aeronau- turing activity for outside areas in 1953 were estimated by the 
Ser tics Board proceedings because together they represent more Bureau of Business Research of the University of Texas to 
en jobs in Dallas dependent on good air transportation than does distribute among individual manufacturing industries as shown 
950 manufacturing. These are the jobs which have made it impor- in Table B. oe 
in tant to emphasize that Dallas is not only a major manufactur- Here, again, the striking feature of Dallas manufacturing 
ing center, but also activity for outside areas, as of its entire activity for outside 
Ac ‘nite Gan Whidneate tothe, areas, is the variety of fields in which significant employment 
= ; and activity has developed. These are the forces which have 
A center for retail trade, brought Dallas to a leading national position as a generator 
A banking center, of air traffic, but they are also the forces which emphasize the 
ide: tateitinn: etaidii dependence of the Dallas economy on the offering of adequate 
th Zig ; air service under existing authorizations, and on the authoriza- 
A center for business service, tion of new and additional air service as needed. A gap in 
een : the Dallas air service pattern is a gap in the community’s 
las A transportation center, ability to do business, a threat to the economic base on which 
mas A Federal Administrative center, the community’s growth and prosperity depend. 
0 - 
Dallas Jobs Dependent On Dallas Jobs Dependent On 
r Outside Area — 1953 Outside Areas—1953 
tion Manufacturing Group Number Percent Industrial Classification Number Percent 
Aircraft and parts «0.0.0.0... 17,440 28.99 Agriculture, forestry and fisheries........ 2,270 1.72 
siotot veticies end equipusent......... — — ie. eee 3,880 2.95 
Other transportation equipment........ 200 0.33 
Electrical machinery and equipment 5,660 9.41 NINE cicotinceteeanens 7,110 5.40 
Professional and scientific goods...... 650 1.08 nO 5 nee 60,170 45.70 
ee ee ee I nD SEES eet ; 9.06 
Machinery, except electrical ............ 5,630 9.36 Wholesale trade 13,920 ° 
OUICRIO PNETRIS 8... 6 .05s60c0505605.500000 2,690 4.47 ‘ 
a... pe np I so 9,650 7.33 
Furniture and fixtures ...................... 2,100 3.49 Banking and credit agencies.................. 1,640 1.29 
4 Lumber and wood products.............. 520 0.86 ITS eA ETO POE 8,040 6.11 
e- 
lies Stone, clay and glass ................c00000 450 0.75 Real estate and brokerage .................... 560 0.43 
mic et 1,080 1.79 Transp., Comm., and other 
for Food and kindred products.............. 3,140 5.22 RRs WOME io oiisiinic discs 14,140 10,74 
mic Apparel and finished products.......... 6,830 11.35 
20n- Textile milling ...........................000.000 890 1.48 Personal services (includes hotels) ...... 4,320 3.28 
ans- : 
med Paper and allied products.................. 1,740 2.89 Amusement and recreation ................. 750 0.57 
For Printing and publishing.................... 2,910 4.84 — Professional and related services.......... 1,810 1.38 
3 — and allied products.............. nyo : i Business and repair services.................. 490 0.37 
igh- etrol _ Upeereree ’ . , ale ; 
' omega apo “ges 3 20 0.03 Public administration—Federal .......... 3,430 2.61 
ans- Rubber products ..................:ccccc00 500 0.83 : Bae : 
ven Leather and leather products Peele 280 0.47 Public administration—State .............. 10 0.01 
side RS ela 4 Pete et = 2 370 0.61 i. GeeUNEe En reneOp eine nikon ues Se ew 1,440 1.09 
mce __ STEREE SRR ora ee te oevereae eae 60,170 100.00 TOD c..cecwcicee SECTS eats 131,630 100.00 
‘the 
s in TABLE A TABLE B 
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And there are gaps in the Dallas air service pattern in spite 


of the community’s work before the Civil Aeronautics Board 
during the past seven years. Merely to illustrate, there come 
to mind: 


i. 


The monopoly on trunkline service between Dallas and 
California and important intermediate points, with ac- 
companying unbalanced schedules, inconvenient hours 
of departure and arrival, little development of coach 
service, and considerably less growth in service offered 
than in the competitive Dallas-Washington and Dallas- 
New York markets. 


The monopoly on trunkline service to other major 
traffic centers such as Atlanta, Houston, New Orleans, 
and St. Louis. 


The monopoly on service between Dallas and Mexico, 
with unbalanced schedules, inconvenient times of ar- 
rival and departure, and no service at all for four years 
between Dallas and Monterrey, an important Mexican 
commercial and industrial point with which Dallas has 
a strong community of interest. 

The absence of through local air service across Arkan- 
sas and into northern Mississippi. 


The continuance of local air service restrictions requir- 
ing intermediate stops between Dallas and important 
regional points such as Albuquerque and San Angelo. 


Indicative of the demand at Dallas for new and improved 
air service is the response to such services when they be author- 
ized and offered. For example: 


Prior to the authorization of direct single-carrier air 
service between Dallas and Fayetteville and Fort Smith, 
Arkansas, the routing by air was so circuitous as to 
inhibit travel entirely or divert it to private aircraft or 
ground transportation. The response since inaugura- 
tion of direct air transportation has been as follows: 


Passengers Between Dallas and 


September 17-30 Fayetteville Fort Smith Total 
RN esi oecsctcoeeptectie 45 133 178 
5 eth a a 48 110 158 
Sf ee 0 106 106 
PDB i) Sirs sas 0 36 36 
Pe kssivcstscpeorsentessns 0 18 18 


Direct single-carrier service began between Dallas 
and Fort Smith in June, 1954, and between Dallas and 
Fayetteville in December, 1954. 


Prior to the extension of Braniff and Delta to New 
York and Washington, there was a monopoly on trunk- 
line service between Dallas and these cities. The re- 
sponse of Dallas’ New York and Washington passen- 
gers to competitive service, compared to Dallas’ Los 
Angeles and San Francisco passengers where monopoly 
still exists, has been as follows: 
Passengers Between Dallas and 


New York and Washington 
Los Angeles and San Francisco 


Year Number % Increase Number % Increase 
ee 110,643 24.8 54,496 21.9 
1955 Speech cediiess 88,634 18.5 44,694 18.0 
SO scans be 74,828 Bax SEF Besasede 











Direct competitive service between Dallas and New 
York and Washington was inaugurated on February 15, su 
1956. fr 

Much of the response of the Dallas market, both to estab- " 
lished services and to new and improved services, flows from 
the convenient availability of Dallas Love Field to the local 
origins and destinations of Dallas air passengers. Airport dis- - 
tance has a direct inhibiting effect on the use of air transpor- r 
tation. It has been found, for example, that ” 

1. At Detroit, removal of the airline airport from a point a 
6 miles from the city center to a point 31 miles from tir 
the city center apparently cost the City 40% or more po 

of its available air traffic with other large metropolitan om 
areas within a radius of 300 miles. 

2. In California, per capita air passenger generation at ” 
21 airports was 40% lower or more in the area 10 to ina 
20 miles from the airport than in the area less than on 
10 miles from the airport. lin 

3. At Buffalo, passengers per thousand population were as 
37.7% lower in the area 15 to 25 miles from the air- ple 
port than in the area less than 15 miles from the airport. arc 

4. At Fort Worth, removal of the airline airport from a aa 
point 512 miles from the city center to a point 18 miles cat 
from the city center apparently cost the City up to Ad 
35% of its available air traffic. 

It is, of course, well-nigh impossible to measure the impact F 
on the community’s progress and prosperity of the inhibiting En 
effect of a distant airport, particularly at a community such as , 
Dallas where readily available air transportation is an integral I 
part of the economic base. It has been possible at Dallas, how- 
ever, to measure the direct savings to the community from the Ori 
convenient availability of its airline airport. In terms of 1956 b 
locally-originating and terminating air traffic, these savings are F 
as follows: 

noe ae Eny 

1,128,985 locally-orginating and terminating te 
passengers @ $2.00 each to cover Eny 

added ground cost and value of t 

lost time in transit .......................... $2,257,970 Sch 

10,000 tons of locally-originating and ter- n 
minating air freight @ $2.00 per | 

ton to cover added ground cost...... 20,000 N 

Added Post Office expenses, at stre: 
EME CRED RO: 25,000 the 
OER ee. $2,302,970 = 

Fiel 

On a direct-cost basis, the community would be no worse and 
off if it were spending an additional $2,300,000 per year to the 
assure the continued convenient availability of Love Field outs 
than if it were utilizing a distant airport free of charge and plyir 
investment. But from the standpoint of tangible indirect benefit thre 
to the trade and industry of the community, the convenient D 
availability of Love Field is worth manv times these direct emp 
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savings. Actually, therefore, it will be good business to make 
such additional investment in Love Field as may be needed 
from time to time to maintain its availability for airline serv- 
ice. Such investment could approach $33,000,000 before its 
debt service on a 20-year, 4% basis would equal Dallas’ cur- 
rent annual direct savings from the convenient availability of 
the airport, and these savings increase every year as the traffic 
to which they apply increases. Actually, the current program 
at the airport, coupled with the City’s demonstrated ability 
to finance at least a major part of any future program with 
revenue bonds, gives every indication that Dallas will con- 
tinue to enjoy the manifold benefits of a close-in airline air- 
port with little or no additional financial burden to the com- 
munity. 

At the moment, therefore, Dallas’ problem in air trans- 
portation appears to be primarily one of continuing its effort 
to assure the offering of adequate service under existing author- 
izations, and the authorization of needed new and additional 
services. This would not appear to be a major task for an air- 
line station which has demonstrated such outstanding strength 
as has been demonstrated over the years by Dallas. For exam- 
ple, while Dallas ranked 24th among large Continental stand- 
ard metropolitan areas in terms of 1950 population, its rank 
on air traffic factors has been uniformly much higher, as indi- 
cated by the following data from official Civil Aeronautics 
Administration and Civil Areonautics Board Reports: 


Dallas’ Rank Among ‘Large 
Standard Metropolitan Areas 


Factor 1956 1955 1954 1953 1952 1951 1950 
Enplaned passengers 
Number .......... > 2. 10. 40 6 7 8 


Per thousand 
population 3 3 3 3 1 1 2 
Origin-Destination passengers 


Number .......... 12h) eAQpie 4d? 1 toma 1 
Per thousand 
population 2 2 3 2 B eee 3 

Enplaned Cargo— 

Mees Hb C. 8 8 8 9 8 9 9 
Enplaned Mail— 

Se ee So Sere Hoe ve 
Scheduled departures— 

__ a ee bee 8 ~ i 9 7 8 8 


Noteworthy in the above rankings is their continued 
strength, and improvement in several categories, in spite of 
the fact that Fort Worth airport inadequacies caused a portion 
of the Fort Worth-generated air traffic to use Dallas Love 
Field during the period 1950-1952. In fact, as between 1950 
and 1956, Dallas was one higher on two national rankings, 
the same on two, and only one lower on three—certainly an 
outstanding record for a community whose airport was sup- 
plying most 4-engine service for two cities during the first 
three years of that period. 

Dallas’ outstanding national rankings on air traffic factors 
emphasize again the unique requirement of the Dallas econ- 
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omy for the best in transportation, which today means air 
transportation. At Dallas, the authorization and offering of 
adequate air service is not a matter of community prestige 
or of community pride, but of community economic well- 
being. So, too, with respect to the convenient availability of 
that air service. Few appreciate that the pace of Dallas’ growth 
both in relation to the State of Texas and in relation to the 
Continental United States had definitely slowed down until 
it received a renewed impetus from the growth of air trans- 
portation. The data, together with forecasts by the Bureau of 
Business Research of the University of Texas for 1975 and 
2000, are as follows: 


Population In Thousands _ Dallas As a Percent of 


United United 
Year States Texas Dallas States Texas 
1900... £3: 75,994 3,049 43 0.06 1.41 
FOTO". 91,972 3,897 92 0.10 2.36 
1320" Sk: 105,711 4,663 159 0.15 3.41 
| 122,775 5,825 260 0.21 4.46 
1940 ...... 131,669 6,415 295 0.22 4.60 
1950 *..2 150,697 ‘7,711 434 0.29 5.63 
| 2 2 ale 168,805 9,185 624 0.37 6.79 
1 & ee 221,000 12,100 935 0.42 1st2 
2000 ...... 300,000 17,000 1,586 0.53 9.33 


The leveling-off apparent in the ’30s vanished with the air 
transport development of the ’40s and ’50s. Now, at the thres- 
hold of new air transport horizons with the introduction of 
jet-powered equipment in 1959 and 1960, the community faces 
a challenge to the goals of 1975 and 2,000 set forth above. 
With adequate service authorized and offered at a conveniently 
available airport, they should be taken in stride, and may well 
be surpassed. But the more gaps in the Dallas air service pat- 
tern which develop and are permitted to continue, the more 
difficult it will be both to achieve these goals and to maintain 
Dallas’ competitive position in an era of jet-powered air trans- 
portation. Dallas, in common with every other transportation- 
based community, has a continuing responsibility in the inter- 
est of its economic survival to evaluate the adequacy of its air 
transportation service, and to take such remedial action as 
may be necessary to fill gaps which exist or develop. 





James C. Buckley 


The firm of James C. Buckley, Inc., terminal and 
transportation consultants, has been closely identified » 
with the Dallas aviation program for a number of years. 
The Buckley organization has done master plan studies 
for the City of Dallas on both the Love Field and Red 
Bird airports. It was also consultant on functional design 
of the new Love Field terminal. Buckley made the com- 
prehensive air service requirements study for the Dallas 
Chamber of Commerce in 1952, and has served as 
consultant to the City of Dallas and Dallas Chamber of — 
Commerce in all Civil Aeronautics Board proceedings 
since 1953. Mr. Buckley, president of the firm, was 
formerly aviation director for the Port of New York 
Authority. Headquarters of the Buckley organization 








are at 30 East 40th Street, New York. 
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Terminal Designed to Serve 
Two Masters Well 


Planners Achteved Balance Between Public 
Convenience and Operational Requirements 


Designers of the new Dallas Love Field 
terminal building had the tough job of 
“looking at both sides of the coin” simul- 
taneously to balance operational require- 
ments of the air carriers against the pub- 
lic convenience features desired by air 
travelers. 

In many air terminals, the basic design 
was created to meet the operational con- 
venience of airlines — sometimes of one 
dominant airline. In a few air terminals, 
the public convenience considerations 
have been permitted to dominate design 
at the expense of the carrie~s’ operational 
needs. The City of Dallas was determined 
that the designers of Love Field’s $7,500,- 
000 terminal building adopt a philosophy 
creating a happy marriage of the potenti- 
ally conflicting requirements. 

The success of this philosophy in the 
design of the Love Field building is re- 
flected in many of its features. 

Of special importance was the design- 
ers’ success in giving the public a single- 
level operation without imposing opera- 
tional penalties on the airlines. 

Most air terminals have been built on 
a multi-level design to meet the airlines’ 
demand for handy ramp operations. To 
permit airlines’ ramp vehicles — baggage, 
mail, gasoline and service trucks — to 
move freely between all parts of the 
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ramps, terminals have had two-story 
“fingers,” or piers, leading to the aircraft 
loading gates. Air travelers have been 
forced to climb stairs or ride escalators to 
and from this second floor passageway in 
order to avoid conflicting flows of pedes- 
trial and ramp vehicular traffic. 

The problem was solved in design of 
the Love Field terminal by a simple com- 
promise. The three loading piers were ar- 
ranged in an inverted “T” against the main 
lobby of the terminal. A grade separation 
was provided in the first section of each 
pier — ramping the pier up a slight in- 
cline, and then down, and depressing the 
ramp underneath this portion of the pier 
a few feet, to provide a direct opening for 
ramp vehicles. Thus, the designers created 
three underpasses through which ramp 
vehicles can move freely, with no conflict 
with the air travelers moving overhead. 

At the three points where the air trav- 
elers will overpass the ramp vehicular 
traffic, the floor of the pier has been 
ramped up and then down 4-degree in- 
clines. Here, two-way moving sidewalks 
have been installed. Thus, the air traveler 
may step on the moving sidewalk and ride 
over the gradual incline and decline. 

A second basic consideration was to 
free the traveler of luggage problems. At 





the same time, it was desirable to give the 
airlines maximum time for handling lug- 
gage of both inbound and outbound pas- 
sengers. 

These two considerations were dove- 
tailed to the advantage of both passengers 
and airlines. When the traveler arrives at 
the terminal he can unload his luggage 
from his car directly opposite the airline 
counter to which he is going. From that 
point, he will be unhampered by luggage. 
After airline attendants have weighed the 
bags, they will be moved by conveyor to 
baggage carts and then directly to the 
airplane. 

The baggage reclaim wing has been 
located on the other side of the main 
lobby, opposite the ticketing wing. Here 
the inbound passenger will leave the term- 
inal building. While he is moving from the 
gate at which he deplaned, the airline will 
move his baggage to the reclaim wing, 
load it on conveyors, and have it waiting 
for the passenger at the self-service bag- 
gage reclaim counter. 

In many terminals, a major problem 
has been the expanding requirements for 
airlines’ operational office space. Design- 
ers of the Love Field terminal made each 
of the three loading piers a “spinal col- 
umn” with operational offices on either 
side of the corridor. As additional office 
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space is required, it can be provided 
easily. 

Still another feature is of special sig- 
nificance for the carriers. The new termi- 
nal building is located mid-field, between 
the present instrument runway and the 
parallel instrument runway which will be 
built in the future, on the opposite side of 
the terminal to the parallel instrument run- 
ways without having to cross one runway 
to get to the other. The mid-field site also 
reduces the distances an airliner must 
taxi on take-offs and landings. 

To facilitate public convenience, the 
designers concentrated mail and cargo 
operations in a separate building. This pro- 
vides for “straight line” handling of mail 
and cargo. 

One side of the building is truck-bed 
height, so that outbound mail and cargo 
can be unloaded directly into the building. 
On the other side, it is ramp vehicle bed 
height, so that the processed mail or cargo 
can be loaded directly on the carts which 
will move it to waiting airplanes. 

Three out of every four airline pas- 


trips within the boundaries of Metropoli- 
tan Dallas are traveling on business. 

Less than one-fourth of the Dallas-gen- 
erated air passengers are traveling for per- 
sonal or pleasure reasons. 
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sengers originating or terminating their - 





These facts were developed in a ramp 
survey made for the City of Dallas by 
Crossley, S-D Surveys, Inc., of New York 
City in May, 1956. The survey was one of 
two which Dallas has had made, utilizing 
scientific sampling techniques, to deter- 
mine the points of ground origin or desti- 
nation for its air passengers. Among other 
uses, the surveys have influenced the plan- 
ning of facilities at Dallas Love Field, 
whose $12,500,000 terminal area develop- 
ment will be formally dedicated on Oc- 
tober 24. 

Crossley, S-D Surveys reported that its 
scientific sampling of the Dallas-generated 
air passengers showed that a total of 20,- 
119 originated or terminated their trips 
within Metropolitan Dallas during one 
week in May, 1957. Of that total, 15,328 
were passengers traveling on business, and 
4,791 were engaged in personal travel. 

On average, the Dallas-generated origi- 
nating or terminating passengers totalled 
2,874 travelers per day, of whom 2,190 
were traveling on business. 

Dallas’ ratio of business travel to total 
locally-generated air traffic is believed to 
be one of the highest in the country. Exact 
comparisons are not available, however, 
because few cities have ever undertaken 
to determine such data on their air traffic. 

The total of 20,119 Dallas originating 












or terminating passengers per week in- 
cludes only those passengers whose origins 
or destinations were in Dallas County, at 
points geographically closer to Dallas 
Love Field than to any other airline air- 
port. The total did not include any of the 
passengers originating or terminating out- 
side that area, and even those passengers 
from such points as Kaufman, Terrell, 
Rockwall, and other nearby cities who 
would naturally use the Dallas airport for 
airline services were excluded from the 
total. 

Private automobiles move more than 
half of the air passengers to and from Dal- 
las Love Field. 

A comprehensive ramp survey, using 
scientific sampling techniques, was made 
for the City of Dallas by Crossley, S-D 
Surveys, Inc., of New York City to gather 
objective data on the requirements of Dal- 
las-generated air traffic. The survey was 
conducted in May, 1956. 

The ramp survey determined among 
other things, the method of transportation 
used by the passengers in traveling to or 
from the Dallas airport. 

It showed that 53% of the passengers 
used private automobiles; 20% used air- 
port limousines; 22% used taxicabs; 2% 
used public transit buses; 2% used rented 
cars; and 1% represented arrivals who 
did not know at the time of the interview 
what form of transportation they would 
use. 

The high percentage of Dallas air trav- 
elers using private vehicles for transpor- 
tation to and from the airport has hada 
major influence upon the planning for the 
$12,500,000 terminal area development 
at Dallas Love Field which will be form- 
ally‘dedicated on October 24, and for the 
access trafficways in the area of the Dallas 
airport. 
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Two master plans— one for airport 
facilities and one for development of an 
air service pattern adequate for the needs 
of the community — serve as the “blue- 
prints”-for the Dallas aviation program. 

In both airport and air route develop- 
ments, Dallas is working toward long- 
range objectives based upon recognition 
of the fact that transportation is the very 
keynote of the Dallas economy. 

Few communities in America have ever 
adopted the comprehensive approach to 
aviation progress which Dallas has used 
in its twin, and complementary, master 
plans. 

The master plan for development of 
Dallas Love Field, the city’s airline air- 
port, was originally adopted in 1945. Care- 
ful re-evaluations have been made of the 
master plan in the light of the emerging 
needs of both the airline industry and the 
community, but in its essential features 
the 1945 Love Field master plan remains 
unchanged. The new $7,500,000 Love 
Field terminal building, which will be for- 
mally dedicated October 24, is a major 
feature of more than $25,000,000 worth 
of master plan construction now under- 
way at the Dallas airport. 

The companion master plan, charting 
Dallas’ air service requirements, was first 
developed in 1952. In a comprehensive 
and objective study, conducted for Dal- 
las by nationally-recognized terminal and 
transportation consultants, the commun- 
ity’s immediate and long-range needs for 
new and improved air services were set 
forth. Target dates were assigned for at- 
tainment of the various needs. Each need 
was carefully specified — first single-car- 


Two Master Plans: Blueprints for Aviation Progress 


rier service with a specific point; first com- 
petitive service, etc. In continuing eco- 
nomic studies, Dallas has kept its air 
service master plan on a current basis, 
and has used this master plan as the com- 
munity’s “Bible” in Civil Aeronautics 
Board route proceedings. 

A unique aspect of the Dallas aviation 
program has been the effective “partner- 
ship” between the City of Dallas and the 
Dallas Chamber of Commerce. The City 
of Dallas, of course, developed the air- 
port master plan and has had full re- 
sponsibility for its execution. The Dallas 
Chamber of Commerce, as the agency of 
the business community, contracted for 
development of the air service master 
plan, and has been primarily responsible 
for the work done to secure its objectives. 
Each, however, has recognized the legiti- 
mate interest of the other in its master 
plan. The Dallas Chamber of Commerce 
has provided support for the airport 
master plan development, and the City 
of Dallas has participated jointly with the 
Chamber in each phase of the air service 
master plan efforts. 

The Dallas “master planning approach” 
to a community aviation program has in- 
volved several history-making techniques. 

As a foundation for both master plans, 
Dallas decided it needed to know the local 
origins and destinations of Dallas air traf- 
fic. A ramp survey, using scientific sam- 
pling techniques, was conducted in 1952. 
The survey pinpointed the local areas 
which generated both the passenger and 
cargo traffic at the Dallas airport. 

Crossley, S-D Surveys, Inc., of New 
York City, was retained to conduct a sec- 








ond ramp survey in 1956, and this study 
verified the results of the first survey. 

With the data thus obtained, Dallas was 
able to plan its airport development and 
related facilities, such as access roads and 
major trafficways in the airport neighbor- 
hood, to serve the maximum convenience 
of the traveling public. 

The data also enabled Dallas to refine 
its studies relating to various community 
interest factors which generate air trafffic, 
and to determine more accurately the vol- 
ume of air traffic available to support new 
and improved services which the master 
plan studies had indicated were imme- 
diately or prospectively required by 
Dallas. 

A second history-making technique was 
developed for Dallas’ participation in air 
route proceedings before the Civil Aero- 
nautics Board. James C. Buckley, Inc., 
New York, terminal and transportation 
consultants, who were first retained to re- 
evaluate the airport master plan and were 
later employed by the Dallas Chamber of 
Commerce to develop the air service 
master plan, recognized the need for ob- 
jective forecasting of available air traffic 
to support the community’s requests for 
new and improved airline services. 

The Buckley organization conducted 
extensive research utilizing multiple cor- 
relation techniques to determine the rela- 
tionship between a community’s distance 
from Dallas, its hotel registrants at Dallas, 
the quality of its single-plane service with 
Dallas and the origin-destination air traf- 
fic generated with Dallas. 


Dallas hotels cooperated in a study of 
their registrations. A total of 270,108 
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hotel room days was involved in the study. 
which yielded more than 130,000 differ- 
ent registrants outside of the Dallas re- 
gion. The registrants were carefully tabu- 
lated by cities of home address. 

The hotel registrant data were then re- 
lated to the historical traffic between Dal- 
las and communities with which Dallas 
had had single-plane service, and to the 
distance between Dallas and such com- 
munities, to develop estimating formulas 
for the determination of the available 
original-destination traffic between Dallas 
and cities with which direct single-plane 
service was not authorized. 

The Buckley organization was also em- 
ployed by the City of Dallas for two com- 
prehensive reviews of the Love Field 
master plan for airport development which 
the city had originally adopted in 1945. 
While these re-evaluations resulted in re- 
finements and modifications of the origi- 
nal airport master plan, they did not 
change any of the basic concepts which 
the city had adopted in 1945. 

By locating the new terminal at a mid- 
field site, rather than on one side of the 
airport, the Love Field master plan pro- 
vides for the future construction of a 
parallel instrument runway. When the 
parallel runway has been constructed, air- 
craft will be able to operate between either 
of the principal runways and the terminal 
building without having to cross another 
runway. Thus, Love Field will be able to 
take full advantage of the parallel runway 
system, doubling the airport’s capacity for 
airline landings and takeoffs. By contrast, 
airports which have “closed” systems of 
parallel runways (terminals so located 
that aircraft must cross one of the princi- 
pal runways in taxiing to and from the 
terminal building) receive only minimum 
benefit, in terms of increased operational 
capacity, from the construction of a paral- 
lel instrument runway. 

The parallel instrument runway will be 
constructed when the increasing airline 
traffic requires additional operational ca- 
pacity at Love Field. The second instru- 
ment runway represents the final stage in 
execution of the airport master plan which 
Dallas adopted 12 years ago. All of the 
other basic features of the comprehensive 
plan have either been completed, or are 
now under construction. Although the 
Parallel runway will be built at some un- 
determined future date, the City of Dallas 
has already acquired most of the property 
which will be needed for this future ex- 
Pansion of the airport’s capacity. 


In one respect, the Love Field master 
plan required the elimination of a facility 
already provided. Until 1953, Love Field 
was a 3-runway airport. The runways 
were aligned approximately NW-SE, (in- 
strument runway), N-S, and SW-NE. The 
planners found that technological im- 
provements in aircraft had increased their 
ability to operate under cross-wind con- 
ditions; that the northwest-southeast in- 
strument runway alone would give almost 
99% or more coverage under contact 
conditions; and that the crosswind 
components were such that when air- 
liners needed to operate on the north- 
south instead of the northwest-southeast 
runway, the lengths of the two runways 
would be in proper ratio, one to the other. 
Therefore, the master plan provided for 
abandonment of the SW-NE runway. The 
runway was not only closed, but was phy- 
sically removed. This master plan deci- 
sion also facilitated realignment of airline 
bases at Love Field, making additional 
hanger sites available at the most desir- 
able locations for such developments. 

Dallas taxpayers received a further 
dividend from the Love Field master 
plan, since the long-range airport develop- 
ment program enabled the City of Dallas 
to provide better integration of the air- 
port facilities with the over-all master 
plan for the city’s continuing develop- 
ment of trafficways, storm sewers, water 
distribution system, sanitary sewers and 
other municipal facilities. 

While the Love Field master plan has 
now reached the final phase of its develop- 
ment, the Dallas air service master plan 
is still in its earlier stages of execution. 

The air service master plan assigned 
top priority to Dallas’ need for competi- 
tive air service with Washington, New 
York and other Northeastern points. Dal- 
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las attained this master plan objective in 
the Southwest-Northeast Air Service case, 
in which the Civil Aeronautics Board 
terminated the historic monopoly on Dal- 
las-Washington-New York traffic, author- 
ized competitive airline services with these 
points, as well as with Memphis and Nash- 
ville; and also authorized first single-car- 
rier services between Dallas and Chatta- 
nooga and Pittsburgh. 

Second priority was given, in the air 
service master plan, to Dallas’ need for 
competitive air services with Los Angeles, 
San Francisco/Oakland, and key interme- 
diate cities. As soon as the CAB decision 
in the Southwest-Northeast Service Case 
was received, Dallas focused its attention 
on this need. As.a result of a petition of 
the City of Dallas, the CAB inaugurated 
the Dallas-to-the-West Air Service Case, 
in which the Examiner’s hearing was held 
last June, and in which a final decision is 
expected early in 1958. 

Meanwhile, Dallas has also attained 
some of the objectives established in the 
air service master plan regarding direct 
service with Southwestern cities. As a 
result of its participation in various other 
route proceedings, Dallas has secured di- 
rect single-carrier service from Fort Smith 
and Fayetteville, Ark.; with Duncan and 
Lawton, Okla.; with Lake Charles and La- 
fayette, La.; and with Marshall, Mission, 
McAllen and Edinburg, Texas. It has also 
secured the lifting of local service restric- 
tions, and authorization of non-stop 
schedules, with Beaumont-Port Arthur, 
Texas. 

Other air service needs with communi- 
ties in the Dallas Southwest, which were 
pin-pointed in the master plan studies are 
expected to be considered in the forth- 
coming Southwestern Local Service Case, 
which the CAB has indicated will be 
scheduled later this year. 


THE DALLAS Love Field Master Plan chart indicates the position of the new terminal 
building and current ramp and runway expansion as well as the proposed parallel 


instrument runway. 


TRANSPORTATION IS THE KEYSTONE OF THE DALLAS ECONOMY 
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A man who never experienced the sen- 
sation of flying caught the vision of what 
air transportation could mean to Dallas, 
and instilled in his fellow-citizens the drive 
and determination which have made their 
city one of the world’s great air traffic 
centers. 

He did not live to see his dreams fully 
realized, but several of the men who 
worked shoulder-to-shoulder with him 32 
years ago to bring Dallas its first sche- 
duled air service will be among the hon- 
ored guests when Dallas Love Field’s new 
terminal, rated as one of the finest in the 
world, is dedicated next October 24. 

The man credited with “sparking” Dal- 
las’ unflagging interest in aviation was the 
late E. R. Brown, Chairman of the Board 
of the Magnolia Petroleum Company. Mr. 
Brown was first chairman of the Aviation 
Committee of the Dallas Chamber of 
Commerce when it was organized in 1925. 
The following year he became president 
of the Dallas Chamber of Commerce, and 
on May 12, 1926, he had the satisfaction 
of seeing the first fruits of his efforts to 














Dallas’ Amazing Aviation History 
Is Story of Men of Determination 


make Dallas an air transportation center 
-——the inauguration of regularly-sched- 
uled air mail service between Dallas and 
Chicago. But, despite his conviction that 
air transportation would change and stim- 
ulate the economic character of Dallas, 
Mr. Brown never flew in an airplane. 

Two men who were first appointed to 
the Dallas Chamber’s Aviation Commit- 
tee when Mr. Brown organized it in 1925, 
and who have served continuously since 
then, are D. L. Whittle, retired banker 
and merchant, and Harold F. Volk, head 
of Volk Brothers stores. The entire 32- 
year history of Dallas aviation progress is 
represented in the persons of Mr. Whittle 
and Mr. Volk. 

A third man who will have more than 
normal interest in the opening of the new 
terminal is M. J. Norrell, secretary of the 
Dallas Wholesale Merchants Association 
in 1925 and subsequently general man- 
ager of the Dallas Chamber of Com- 
merce, who served as Mr. Brown’s chief 
lieutenant in the pioneering efforts to se- 
cure air service for Dallas. Mr. Norrell is 
now chairman of the Dallas Foundation. 

Still another man whose interest in the 
new Love Field terminal is rooted in the 
aviation pioneering days of the 1920's is 
Robert J. Smith. Then a youngster on the 
staff of the Dallas Chamber of Com- 
merce, Mr. Smith was assigned, in 1926, 
as the first manager of the Chamber’s 
Aviation Department. Along with Mr. 
Norrell, young Smith worked to make the 
early dreams of Mr. Brown and the Cham- 
ber’s Aviation Committee come true. Sub- 
sequently, Mr. Smith left the Chamber’s 
staff to join American Airlines, in which 
he became a vice-president. From there, 
he became executive vice-president of 
Braniff Airways; then, during World War 
II a colonel in the Air Force (now holding 
the reserve rank of brigadier general); 
and, in the early post-war years he be- 
came president of Pioneer Air Lines. To- 
day, he is president of Slick Airways, 
and earlier this year he moved Slick’s 
headquarters to Dallas from Burbank, 
California. 


Mr. Norrell recalls vividly the logic of 
Mr. Brown’s determination that Dallas 
should make the most of its opportunities 
in aviation. 

“On countless occasions, Mr. Brown 
pointed out that the history of civilization 
revolves around transportation, and that 
the ability to move people and goods is 
what makes great cities,” Mr. Norrell re- 
calls. 

“Mr. Brown would remind us that in 
the past there had been only two ways to 
move people and goods —on the land 
surfaces of the earth, or on the waters of 
the earth. Then he would say that now 
there is a third way of moving people and 
goods, through the air above the earth. 

“He believed that the land transporta- 
tion systems were pretty well matured, and 
that Dallas had little opportunity to bet- 
ter its position with regard to rail or high- 
way transportation. He knew that barge 
service on the Trinity would be the high- 
est standard of water transportation Dal- 
las could ever hope to attain. 

“On the other hand, he was convinced 
that the air was an entirely new frontier in 
transportation, and that here Dallas had 
unlimited opportunity to grow in its abil- 
ity to move people and goods. 

“Furthermore, Mr. Brown had the abil- 
ity to sell his vision to other business men. 
He set goals, and created a determination 
to achieve these goals, which have carried 
Dallas steadily forward in aviation pro- 
gress.” 

Many problems confronted Mr. Brown 
and his fellow workers when the Avia- 
tion Committee was organized in 1925. 
They first had to convince the Post Office 
Department that Dallas should be desig- 
nated on one of the air mail routes then 
being created. They also had to convince 
an airline that service to Dallas would be 
a profitable venture. 

The Aviation Committee had a “red 
letter day” on August 28, 1925, when di- 
rectors of the Dallas Chamber of Com- 
merce accepted its recommendations to 
underwrite a guarantee to National Ait 
Transport, Inc. as a prerequisite to obtain- 
ing Dallas’ first scheduled air service. AS 
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an inducement to secure a Dallas-Chi- 
cago service, the Chamber’s directors 
guaranteed NAT 100 pounds of air mail 
and express per flying day for a period of 
six months. The Chamber’s Board also 
voted a formal request to the City of 
Dallas to provide a municipal flying field 
for the use of air mail contractors. 

There were many doubting Thomases 
in Dallas in those days, insofar as the 
value of air transportation was concerned, 
and many of them were among the elected 
officials at the City Hall — in sharp con- 
trast with the wholehearted cooperation 
between city officials and the Chamber 
of Commerce in the Dallas aviation pro- 
gram, now and for many years past. 

“Don’t get so excited,” was the ad- 
monition Mr. Brown and the Aviation 
Committee received more than once at 
the City Hall. “This airplane business isn’t 
going to amount to much.” 

To keep Dallas’ hat in the ring for avia- 
tion development, directors of the Cham- 
ber of Commerce spent some $28,000 
from their meager budgets in the first two 
years of scheduled air service at Dallas. 
“A dollar spent wisely today will save us 
hundreds of dollars down through the 
years,” Mr. Brown argued before the di- 
rectors, time and time again. 

In January, 1926, the Chamber of Com- 
merce directors made another big commit- 
ment on recommendations from Mr. 
Brown and the Aviation Committee. They 
agreed to provide National Air Transport 
with free use of hanger and office space 
at Love Field, the World War I surplus 


airport northwest of the city, for a period - 


of two and a half years. The Chamber, 
in turn, had to pay owners of the property 
rental for the space. 

As a result of these commitments, the 
Post Office awarded a contract for Dallas- 
Chicago air mail operations. On May 12, 
1926, a National Air Transport plane 
piloted by Herbert Kindred took off from 
Love Field, to the cheers of the far- 
visioned members of the Chamber’s Avia- 
tion Committee. Old newsreels of the 
event show a horseman galloping up to 
the rickety biplane, in a 1926 version of 
the “pony express,” and delivering a slim 
sack of mail to Pilot Kindred. Then the 
newsreels show the airplane taxiing 
through the knee-high grass on the airport 
(there were no runways then), while Mr. 
Brown and other members of the Aviation 
Committee waved their hats in celebra- 
tion. 


' The recorded statement which best re- 
flects the courage and vision of the Dallas 
business and professional men who created 
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the dream of Dallas as an aviation center 
was made by Mr. Norrell, manager of the 
Dallas Chamber of Commerce, in a talk 
before the Rotary Club in 1931. Mr. Nor- 
rell, who shared fully in the “dream” of 
Mr. Brown, the former Chamber presi- 
dent, included this prophetic statement in 
his talk to the Rotarians: 

“As an inland city, let the air be our 
ocean and let the influence of the city en- 
large itself, carried upon the wings of the 
planes that already write across our skies 
the story of a new era of transportation. 
If the people of Dallas ever blind them- 
selves in the delusion that aviation is just 
a whim or passing fancy; if they illogically 
think of airports and airport development 
as an investment upon which immediate 
financial returns must be realized; if they 
refuse to take the long look into the mists 
of the years ahead, holding before their 
eyes the curtain of an immediate present; 
if Dallas fails to hear and heed the in- 
stant call of the new day in transportation, 
then every succeeding year will see our 
position less secure; and future genera- 
tions which otherwise would enjoy the re- 
sults of clear thinking and clear vision will 
realize that we of today were unequal to 
the tasks imposed and our vision was too 
narrow to hold within its perspective the 
more splendid achievements that lie just 
ahead.” 

The spirit which Mr. Norrell expressed 
called for continuing support from the 
Chamber’s Board of Directors. At their 
urging, the City of Dallas submitted a 
$400,000 airport bond issue, which was 
overwhelmingly approved by the taxpay- 
ers at an election on December 15, 1927. 
The bond issue was sold the following 
April, and on June 22, 1928 the City of 
Dallas purchased 167.1 acres of land 
from the Love Field Development Corp., 
owners of the war-surplus airport prop- 
erty, at a cost of $325,000. At the urging 
of the Chamber of Commerce, the city 
used the remaining $75,000 from the bond 
issue to purchase a second municipal air- 
port, for military use. This action, which 
created Hensley Field, was destined to 
bring Dallas great dividends when, in 
1940, the availability of the military air- 
port was a prime factor in North Ameri- 
can Aviation’s selection of Dallas as the 
site for its new aircraft manufacturing 
plant—a development which has already 
brought to Dallas more than a billion 
dollars worth of payrolls. 

Meanwhile, air transportation develop- 
ments began to demonstrate that the en- 
thusiastic Aviation Committee had not 
been overly-optimistic. From the very be- 
ginning of scheduled service, Dallas made 
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good use of the new form of transporta- 
tion, consistently generating at least 2% 
of the Nation’s total air traffic. Texas Air 
Transport and Safeway, predecessors of 
American Airlines, inaugurated Dallas- 
Jackson, Miss. service in 1929, and later 
in the same year Braniff began Dallas- 
Oklahoma City operations. 

When Mr. Brown was elected presi- 
dent of the Chamber of Commerce in 
1926, he appointed John W. Philp chair- 
man of the Aviation Committee. Later, 
when Mr. Philp was named Assistant 
Postmaster General of the United Sstates, 
Mr. Brown named B. B. Owen to suc- 
ceed him. Mr. Owen served as Aviation 
Committee chairman until during World 
War II. 

In August, 1929, directors of the 
Chamber of Commerce, aware that the 
fast-breaking airline developments at Love 
Field required better facilities there, or- 
ganized the Dallas Airport Utilities Corp. 
and announced plans for erecting the fields 
first terminal building. The corporation 
constructed a two-story stucco building 





















































and a new hangar on Love Field Drive. 
This terminal was destined to serve the air- 
port until 1940, when a new facility (the 
present airport terminal) was erected on 
Lemmon Avenue. 

The Chamber’s direct participation in 
airport development also included the 
cost of installing the first boundary lights 
at the field. 

Early-day airline developments brought 
Dallas many colorful characters. A young 
man named C. R. Smith came to Dallas 
as district manager for Texas Air Trans- 
port, with offices in the Baker Hotel. He 
remained here through his company’s 
transition into American Airlines and 
later, of course, became president of 
American. O. M. “Red” Mosier, who 
came to Dallas as a vice-president of 
Braniff, later became a senior vice-presi- 
dent of American. Willis G. Lipscomb, 
who was district sales manager for Ameri- 
can at Dallas, is now vice-president of Pan 
American World Airways. 

One of Dallas’ staunchest friends was 
Charlie Braun, the first district manager 
for National Air Transport. Mr. Norrell 
provided Braun with office space in the 
Chamber of Commerce building, and over 
the years Braun’s name became a synonym 
for aviation in Dallas. Upon his death, Mr. 
Braun’s will directed that his body be 
cremated and that his ashes be scattered 
from an airplane flying over Dallas. His 
wishes were carried out. 

Mr. Whittle, whose membership on-the 
committee has been uninterrupted since 
1925, perhaps holds the record for having 
participated in more air transportation 
“firsts” at Dallas than any other man. He 
has served as a Dallas representative on 
countless inaugural flights, one of the 
most significant being the inauguration 
of Dallas-Los Angeles service by South- 
ern Air Fast Express, Inc. on October 15, 
1930. 

In recent years, chairmen of the Cham- 
ber’s Aviation Committee have been 
George Jalonick, W. J. Brown, James W. 
Aston, Stanley Marcus, Angus G. Wynne, 
Jr., and, currently, Herbert L. Nichols. 

It was under Mr. Marcus’ chairmanship 
in 1952-1953 that the Committee made 
one of its most significant decisions. 

Mr. Marcus suggested that the commit- 
tee needed to “inventory” Dallas’ posi- 
tion in air transportation and to develop 
a master plan for air service development. 
He emphasized that the committee re- 
quired objectively-analyzed factual data 
to guide it in its efforts to maintain and 
extend Dallas’ position as one of the lead- 
ing air traffic centers in the country. On 
this philosophy, the committee recom- 
mended to directors of the Chamber of 
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Commerce that a nationally-recognized 
consultant be retained to make a compre- 
hensive study of Dallas’ air service re- 
quirements, both immediate and prospec- 
tive. On the committee’s recommenda- 
tion, the Chamber’s Board of Directors in 
1952 employed James C. Buckley, Inc., 
terminal and transportation consultants 
with headquarters in New York, to make 
the “inventory” study. The Buckley or- 
ganization’s work became the blueprint 
upon which the Aviation Committee has 
aggressively participated in a dozen dif- 
ferent proceedings before the Civil Aero- 
nautics Board since 1953. 

It was also under Mr. Marcus’ leader- 
ship that the City of Dallas and Chamber 
of Commerce worked out a significant 
understanding that they would participate 
jointly in all CAB route proceedings. Prev- 
iously, the two bodies had often appeared 
separately before the regulatory agency, 
and had sometimes differed in their posi- 
tions on issues before the Board. Mr. 
Marcus urged that Dallas could be an ef- 
fective party in route proceedings only if 
the municipal government, speaking of- 





ficially for the citizens of Dallas, and the 
Chamber of Commerce, representing the 
business and professional community, 
could agree on any differences they might 
have and present a “united front” when 
they appeared before the Federal agency. 

Mr. Wynne was chairman of the Avia- 
tion Committee in 1954, when Dallas 
waged its first great effort to secure com- 
petitive air service with Washington, New 
York and other Northeastern points. He 
organized a history-making delegation of 
25 Dallas business men, each the head of 
one of the community’s major companies, 
who chartered an airplane at their own 
expense and flew to Washington to testify, 
on September 10, 1954, in the Southwest- 
Northeast Service Case. A former chair- 
man of the CAB described the Dallas busi- 
ness men’s day of testimony as “the most 
magnificant performance I have ever seen 
in Washington.” When the Board handed 
down its decision more than a year later, 
it ended American Airlines’ historic mo- 
nopoly on the Dallas-New York market 
by awarding full competitive rights to 
Braniff, and secondary competitive rights 








CAB Survey Indicates 25% Increase From 1955 to 1956 
In Air Passengers Originating or Terminating in Dallas 


The number of Dallas originat- 
ing-terminating air passengers in- 
creased 25.9% between September 
1955 and September 1956 — one of 
the largest gains ever registered in 
the community’s air traffic. 

Dallas’ big gain was reported in 
the Civil Aeronautics Boards’ Air- 
line Traffic Survey for September 
17-30, 1956, which was published 
early in August, 1957. The CAB 
surveys are made for two 14-day 
periods each year — March 1-14 
and September 17-30— and are 
published by the Air Transport 
Association. 

The Dallas total for September 
17-30, 1956 was 47,287 originating- 
terminating passengers. For the Sep- 
tember 1955 survey, the total was 
37,562; and for the March 1-14 
1956 period the total was 39,558. 


Annualized, the March and Sep- 


Total Originating-Terminating Passengers Increase, 
Metropolian Area 1956 1955 1955 to 1956 
SROMINR tebe srs Ba ENS ak 1,128,985 961,532 167,453 
RON 8S a Se pe ne 928,278 787,267 141,011 
POW MARS Sooo SS 702,936 642,993 59,943 
BMP er ee St ES 317,187 292,591 24,596 
eos Oy o.oo... 311,922 266,409 45,513 
UU IO forgone ee cacasans 217,737 194,012 23,125 


tember surveys indicate that Dallas’ 
originating-terminating passengers 
in 1956 totalled 1,128,985. 

In the September 1956 survey, 
Dallas ranked 12th among Ameri- 
can cities in number of originating- 
terminating air passengers. The 
cities which exceeded the Dallas 
total were New York, Chicago, Los 
Angeles, Washington, San Fran- 
cisco, Detroit, Boston, Miami, 
Cieveland, Pittsburgh and Philadel- 
phia. Immediately below Dallas in 
rank, and completing the list of the 
country’s 20 major air traffic centers, 
were St. Louis, Atlanta, Houston, 
Seattle, Minneapolis-St. Paul, Kan- 
sas City, Buffalo and Denver. 

Dallas continued to maintain its 
historic leadership among South- 
western air traffic centers. The com- 
parable, annualized totals for the 
major metropolitan centers of the 
region are as follows: 














‘DALLAS © AUGUST, 1957 


or, 
str 
spi 
gr 
Cal 
tio 


Di 


Cit 
Av 
tor 
of 

twe 
Ch: 








1957 





(with a mandatory stop at Atlanta) to 
Delta. 

Under Mr. Nichols’ chairmanship of 
the Chamber’s Aviation Committee, the 
City of Dallas and Dallas Chamber of 
Commerce filed a complaint and petition, 
on January 4, 1956, alleging that the pub- 
lic interest requires the authorization of 
effectively competitive air service between 
Dallas, on the one hand, and Los An- 
geles and San Francisco on the other 
hand, and also requires various specific- 
ally-designated types of service with such 
intermediate cities as Albuquerque, Am- 
arillo, El Paso, Las Vegas, Lubbock, Mid- 
land-Odessa and Santa Fe. American Air- 
lines also holds an historic monopoly in 
the Dallas-California market. 

The Dallas to the West Air Service 
Case, based upon the petition of the City 
of Dallas and Dallas Chamber of Com- 
merce, was instituted by the CAB in 1956. 
The Examiner’s hearing was held in Dal- 
las in May and June, 1957, and once again 
Dallas municipal officials and business 
leaders presented the strong, factual type 
of testimony which had won the com- 
munity its first victory for competition in 
the Southwest-Northwest Case. 

As current chairman, Mr. Nichols has 
organized the Aviation Committee into 
strong subcommittees, each assigned to a 
specific aspect of Dallas’ air service pro- 
gram. Committee meetings are held upon 
call of the chairman. All recommenda- 
tions of the Aviation Committee are sub- 
ject to policy approval by the Board of 
Directors of the Chamber of Commerce. 

Close liaison is maintained with the 
City of Dallas, through the City Council’s 


Aviation Committee and Aviation Direc-- 


tor George P. Coker, Jr., and all programs 
of action are carefully coordinated be- 
tween the municipal government and the 
Chamber of Commerce. 

The full membership of the Cham- 
ber’s Aviation Committee for 1957 is: 

H. L. NICHOLS, Chairman 
OWEN M. MURRAY, Vice Chairman 


FRED AGNICH J. L. LATIMER 

TYREE BELL EDWARD R. MAHER 

R. W. BLAIR, JR. H. N. MALLON 
CARLISLE BLALOCK STANLEY MARCUS 

A, M. BRENNEKE DR. PORTER K. MASON 
JAMES |}. BROPHY E. V. McCRIGHT 

W. J. BROWN KIRBY McDONOUGH 


D. HAROLD BYRD ROLAND L. PELT 
HASKELL H. COOPER C.. A. TATUM, JR. 
JEROME K. CROSSMAN ATLAS H. THOMPSON 


W. D. DeSANDERS JOE C. THOMPSON 
FRED DETWEILER R. L. THORNTON, JR. 
BARNEY DOSTERSCHILL T. A. TOMBRELLO 
WALTER FLEMING HAROLD VOLK 

A. G. GALT D. L. WHITTLE 
GEORGE P.GARDERE JOHN E. WILLIAMS 
R. R. GILBERT JAS. K. WILSON, SR. 
C. C. GORSUCH J, FRANK WILSON 
W. A. GREEN, JR. JOHN WISENBAKER 
C. F. JESSEE BEN H. WOOTEN 
EDMUND J. KAHN ANGUS G. WYNNE, JR. 


ANDREW DESHONG, Secretary to the Committee 
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When... 


the complete resources, skills, and plans of so many 


great organizations and individuals are brought 
together on a single project... great things are sure 
to be accomplished . . . Dallas’ new 

Love Field 


Vilbig Concrete Co. 


J. W. Vilbig, Ill, President Dallas, Texas 
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Central Airlines salutes Dallas-—one of 
Central’s original terminals and a companion 
in progress. Having shared in the air traffic 
ale that marks the advance of any city, 

entral proudly renews its pledge of depend- 
able, efficient service in America’s heartland 
for Dallas’ next great era. 


NOW SERVING OVER 30 CITIES 
IN THE HEART OF AMERICA! 


INCLUDING OKLAHOMA CITY, 
TULSA, DALLAS, AMARILLO, LIBER- 
AL, LITTLE ROCK, FORT SMITH, 
ST. LOUIS, KANSAS CITY, WICHITA. 


ENTRAL 


—AIRLINES - =i 





for CONFIRMED reservations 
CALL TA 4-0156 
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Dallas Air Traffic Reflects Dallas’ Stand as 
Southwest’s Regional Marketing Center 


The Civil Aeronautics Administration 
in its studies of air passenger generation 
has recognized the greater use of air travel 
by cities which‘ it classifies as “market 
centers.” Dallas’ preeminent position as 
the Southwest’s regional marketing center 
is reflected in the fact that Dallas also 
dominates air traffic in the Southwest. The 
five Southwestern states exchange more 
air passengers with Dallas than with any 
other city within the region. 

Dallas’ dominance of air travel in the 


by Vern Lemon 


Southwest is revealed by an analysis of 
the CAB Airline Traffic Surveys for the 


periods September 17-30, 1955, and 


March 1-14, 1956. 

The traffic survey data show that of the 
84 Southwestern cities with scheduled air 
service, 38 exchanged more origin-desti- 
nation air passengers with Dallas than 
with any other city, and 19 exchanged 
more traffic with only one other city than 
Dallas. Within a 400-mile radius of Dal- 


las are 60 cities which have direct single- 
plane air service with Dallas. Thirty-eight 
of the 60 cities exchanged more air pas- 
sengers with Dallas than with any other 
city in the region. Dallas ranked second 
as the focal point for air travel with 12 
other cities, and ranked third with 4 
others. 

Of the total air passengers generated in 
Texas, Oklahoma, Arkansas, Louisiana 
and New Mexico during March 1-14, 
1956, 11.4% were exchanged with Dallas. 





























Southwestern Cities Which Exchanged More Air 
Passengers with Dallas Than With Any Other City More Air Passengers Generated in the Southwest 
Within The Region Originate or Terminate Their Trips in Dallas 
TEXAS Than in Any Other City of the Region 
Abilene Fort Stockton San Angelo March 1-14, 1956 
Amarillo Houston San Antonio 
Austin Lubbock Sherman-Denison Originating-Terminating Air Passengers Exchanged With: 
Big Spring Lufkin Snyder Oklahoma San 
Brady Marshall Sweetwater State Dallas Ft. Worth Houston City Antonio 
Breckenridge Midland-Odessa Temple Texas 14,239 2782 12,391 3,571 6611 
Brownwood Mineral Wells Tyler , . 
Bryan Paris Waco Oklahoma 2,949 574 1,534 382 556 
Coleman Plainview Wichita Falls 
OKLAHOMA Louisiana 2,851 320 4,979 305 720 
Ada Enid Muskogee Arkansas 836 220 463 189 281 
Ardmore McAlester Oklahoma City 
Duncan Tulsa New Mexico 500 159 184 394 145 
ARKANSAS 
EI Dorado nti Total 21.375 4,055 _—_—*19,551 4,852 8,313 
LOUISIANA SOURCE: CAB Airline Traffic Surveys, March 1-4, 1956. 
Shreveport 























Dallas is the Dominant Point of Origin or Destination for 
Air Passengers Generated by Southwestern Cities 
Within a 400-Mile Radius 


Dallas Dominates the Region in Generation of 
Originating-Terminating Air Passengers 
with Other Southwestern Cities 























Miles No. of cities with Number of In number of passengers exchanged with the 
from 1-plane air service in number of passengers exchanged with the — sennealien aiites Odie: wailie-<- 
Dallas with Dallas respective stations, Dallas ranks — a ——— ao teh ro wae 
First Second Third 
0-99 5 4 tah beat Texas 43 27 10 1 1 
100-199 21 19 2 as Oklahoma 13 8 1 1 ees 
200-299 21 10 6 3 Arkansas 11 2 4 2 aii 
300-399 13 5 4 1 Lovisiana 7 1 1 2 1 
New mexico 10 _— 3 1 1 
Total 60 38 12 4 
Total 84 38 19 7 3 








SOURCE: CAB Airline Traffic Surveys, Sept. 17-30, 1955, and March 


1-4, 1956. 

















SOURCE: CAB Airline Traffic Surveys, Sept. 17-30, 1955, and March 
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DALLAS DOMINATES AIR TRAVEL IN THE SOUTHWEST 
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Dallas Love Field 
Installations Total Eleven Million 


Nearly 11 million dollars is being 
spent for the construction of operations 
and maintenance bases at Dallas Love 
Field. 

More than nine. million will be spent 
for the three major airlines which serve 
Dallas — Braniff, Delta and American — 
and Southwest Airmotive Company is 
building a one-and-a-half million dollar 
business flying terminal for the private 
planes it services. Each of these projects 
has been financed by the City of Dallas 
through sale of revenues, with rentals re- 
ceived by the City completely amortizing 
the bond issues during the life of the 
leases. 

Dallas-based Braniff will build the larg- 
est installation of the group — a six-and- 
a-half million dollar base which will oc- 
cupy 400,000 square feet on a 36-acre 
site east of the terminal building, fronting 
on Lemmon Avenue. 

When completed in June of next year, 
the three-story base will employ 300 per- 
sons and will house the central overhaul 
and maintenance facilities of Braniff air- 
craft and engines; central receiving and 
warehousing of aircraft parts and sup- 
plies for Dallas and outstations; the air- 
line’s technical training department; local 
reservations-sales departments; and in- 
flight food preparation for flights origina- 
ting from this area plus an employee cafe- 





teria designed to accommodate 300 per- 
sons. 

Pereira and Luckman, the Los Angeles 
firm which designed the base, have spent 
more than a year surveying Braniff’s spec- 
ialized needs. Their final blueprints call 
for one main and one auxiliary building. 
In the main building will be six hangar 
positions, two of which will be large 
enough to accommodate the Boeing 707 
jet being delivered to Braniff in,1959. 

Each of the other four positions is ade- 
quate to house a Lockheed Electra, Doug- 
las DC-7C or two Convair 440’s. The 
auxiliary building at the new base will 
house a bulk storage warehouse, vehicle 
maintenance shop, tooling shop, and a 
building maintenance shop. 

The Dallas architectural firm of Mark 
Lemmon is the associate on the project, 
and J. W. Bateson, Inc., is general con- 
tractor. Other contractors include Kief- 
fer Plumbing and Heating Company, 
Gable Electric Service and Byrne 
Doors, Inc. 

South of the Braniff building will be 
the new business flying terminal of South- 
west Airmotive, Inc., to be opened dur- 
ing the week of October 20-27, when 
Love Field Terminal is dedicated. 

At the Southwest Airmotive center, 
plane-owning industrialists and their crews 
from every corner of the Western Hemis- 


phere will find lobbies, lounges, flight op- 
erations rooms, conference rooms and a 
restaurant. 

Later this year, Southwest will move its 
general offices and parts distribution divi- 
sion into the “old” airport terminal under 
terms of a 10-year contract negotiated 
with the city at a rental of $50,000 per 
year. Included among the customers of 
SAC’s part distribtuion division are such 
well-known names as American, Braniff, 
TWA and nine other airlines. 

South of the SAC terminal will be the 
operations base of Delta Airlines. 


Designed by the Dallas firm of Broad 
and Nelson and Jack Corgan, Delta’s one- 
million dollar building will be 300 feet 
long by 130 feet wide, with a two-story 
shop and office building at one side. 

Hangar space was designed by the-Er- 
win-Newman Company of Houston and 
features ‘suspended cantilever construc- 
tion with no columns. Wells have been left 
in the side of the two-story office struc- 
ture to house the noses of jet planes which 
will be serviced at the hangar in the 
future. 

In the first-floor shop area will be motor, 
sheet metal and wheel brake equipment 
and storage for airplane parts. Other areas 
are general repair and utility rooms and 
the crew chief’s office. 


BRANIFF'S six-and-a-half million dollar operations and maintenance base will be the largest of the four airline installa- 
tions at Love Field. The building in the foreground is now under construction, and the second hangar building at right is a 
projection of a second major installation to be built at some future date as expansion requires. 
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The offices of the main superintendent, 
the chief inspector and the chief pilot will 
be located on the second floor, with class- 
rooms, a link-training department, crew 
rooms and lounges for flight personnel. 

Bock Construction Company of Dallas 
is the general contractor, and major sub- 
contractors are George Linskie, Inc., 
Sands Electric Company and Federal Sign 
Company. 

Construction on American Airlines’ 
$1,250,000 hangar and maintenance facil- 
ity is scheduled to begin in November and 
completion is expected late in 1958. 

The hangar will be located on a 22-acre 
site northeast of the “old” terminal, ap- 
proximately at the intersection of Lem- 
mon Avenue and Lovers Lane. 


Designed to accommodate the prop-jet 
and turbo-jet airplanes American has on 
order from Lockheed and Boeing, the 
building will have overall dimensions of 
225 by 250 feet and will be 50 feet high. 


The floor area of the hangar will be 
40,000 square feet with an additional 
15,000 square feet devoted to shops and 
air-conditioned office space. Among the 
structural innovations of the hangar will 
be snow-melting pipes buried in the con- 
crete on either side of electrically con- 
trolled sliding doors, suspended lights 
which can be raised or lowered at will for 
better vision and maintenance, and a 
stand-by generator in case of a power fail- 
ure. 





THIS ARCHITECT'S sketch shows the entrance detail of Braniff's 
maintenance and operations base, facing Lemmon Ave. The en- 
tire structure is expected to be complete next June. 














R. H. Brooks, regional director of 
properties and facilities for American, is 
superivsing the project, and architects are 
Broad and Nelson and Jack Corgan, who 
are also handling the new Love Field ter- 
minal and the Delta base. ok Re 

With their sizable payrolls and the 11 ve es ae a 2 
million dollars they have invested in new 
installations, these companies find their A SWEEPING, curved ceiling and a 17 foot high Solex window 
overlooking Love Field will keynote the styling of Southwest Air- 
motive's second floor restaurant and lounge area. 









destinies closely interwoven with the 
future of Dallas. 
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CONSTRUCTION on American's million-dollar hangar facility will DELTA’S base was designed by the Dallas firm of Broad and Nel- 
in in November. son and Jack Corgan. 
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Committee Continues to Top Old Record 


The Chamber’s Membership Commit- 
tee in July continued its record-breaking 
activities with a total of 237 memberships 
which put the year’s total at 1680. The 
talley at the end of seven months shows 
125 more memberships than the 1956 
committee’s record. 

Last month’s contest between Want- 
land’s Wampus Cats and Breum’s Eager 
Beavers, put the steak-eating Cats on top 
with 119. The Beavers, who lost by one 
membership, ate beans at the August 
luncheon. 

A new Top Hand record was also set 
during the first six months of 1957 with 
30 awards presented. The previous high 
for any six months was 25. 


Wholesale and Distributing 

AMAZON LEATHER COMPANY, 
1118 Jackson; L. Feher (Ned Meyerson) 

SWANK POOLS, 11111 North Cen- 
tral; Allen E. Holbrook (J. I. Jordan) 

GLEN RAVEN KNITTING MILLS, 
INC., 4194 Park Lane; Donald L. Hope- 
craft (Carl Read) 

R. E. L. WHITTEN CO., 6615 Snider 
Plaza; R. E. L. Whitten (Roland Swen- 
son) 

FENWAL, INC., 4924 Greenville; 
George B. Leland (Admiral A. C. Olney) 


FAYEMAR JEWELRY COMPANY, 
Merchandise Mart; Marvin I. Engel 
(Jack Wantland) 

KLAUSS-JOYCE, INC., 5526 Dyer, 
Suite 202; Harry M. Joyce (Jack Want- 
land) 

WALKER DOOR & LUMBER CO., 
4818 Bengal; William Walker (John 
Smith) 

SOUTHERN FACTORIES CORP., 
3036 Elm; Jerry Fair (John Smith) 

AMERICAN STANDARD CORP., 
6441 Chesley Lane; A. L. Jones (Bob 
Richards) 

MACHINE TOOL ASSOCIATES, 
INC., 214 Prentice Bldg.; Earl E. Self 
(J. D. West) 

LECTROLINES COMPANY, 1728 
Life of America Bldg.; Dean M. Boyd 
(W. G. Brown) 

THE DATICS CORP., 915 Texas Bank 
Building; John M. Ryan (Jim Layne) 


Construction and Contracting 

COLFREY BROS. TERRAZZO CON- 
TRACTORS, 4626 Maple; G. L. Colfrey 
(Timothy Carroll) 

MADEWELL ELECTRIC COM- 
PANY, 1847 Cedar Crest Blvd.; S. L. 
Madewell (Lee Wood) 

CLIFF CONTRACTING COM- 


PANY, 206 Elston Drive; Robert E. 
Wade (Tom Owens) 

LEETH AIR CONDITIONING, 1430 
Slocum; Fred Leeth (Bob Richards) 

SOUTHERN MARBLE & TILE COM- 
PANY, 1761 Hinton; Evert Anderson 
(Paul Anderson) 

BAECO, INC., 7025 Twin Hills; S. J. 
Stevens (Bob Richards) 


Insurance 
UNITED GUARANTY CO., Tower 
Petroleum Bldg.; H. J. Griffith (James C. 
Henderson Jr. and J. I. Jordan) 
LINCOLN NATIONAL LIFE INS. 
CO., 2006 Bryan; Dean A. Thomas (J. T. 
Mayfield) 


Real Estate 
HARRY SUMMER REAL ESTATE, 
5632 East Mockingbird Ln.; Harry Sum- 
mer (Ralph Sledge) 
EXCHANGE PARK COMPANY, 
6419 Maple; William A. Blakley (Ralph 
Breum) 


Individual 
136TH FIGHTER INTERCEPTOR 
WING, TEXAS AIR NATIONAL 
GUARD, P. O. Box 35404, Airlawn Sta- 
tion; Brig. Gen. C. R. Bullock (Harry 
Crutcher) 


COMMITTEEMAN OF THE MONTH onumnennEEEE eee 


M. M. (Montie) Brohard, a newcomer to Dallas, is flabergasting Member- 


bership committeemen with an amazing record — an average of 3 memberships 


per day since joining the committee last May. 


This month’s committeeman of the month was born in Chicago, IIl., and 


attended Ohio Wesleyan University and the University of Cincinnati. 


Before moving to Dallas in February as President of Brohard and Associates, 


Inc., Advertising, he was a designer of mens’ and women’s sportswear in Cin- 


cinnati and New York. Mr. Brohard, only contemporary designer to ever have 


a garment displayed in the Museum of Modern Art, also designed the original 


line of Adrian shirts for men. 


A real salesman, Mr. Brohard, has sponsored 67 new Chamber members since 


August 15, and is well on his way toward a Life Membership within the year. 


Mr. Brohard, his wife and four daughters live at 730 Lipscomb. 
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Transfer and Storage, Transpor- 
tation, delivery 

BOWEN EXPRESS, 2300 Hickory; 
Pete Bowen (V. P. Chandler) 

HOLSTON B & B TRANSFER CO., 
814 W. Jefferson; J. L. Holston (E. H. 
Bowman) . 

EMERY AIR FREIGHT CORP., 6310 
Denton Drive; H. J. Broderick (Oliver 
Erickson) 


Printers and Publishers 

CHILTON PUBLICATIONS, 909 
Merc. Sec. Bldg.; William Smyth (Jack 
Wantland) 

ELITE COMPOSING SERVICE, 
2014 North Lamar; Margaret Tischer 
(Jack Wantland) 

SERVICE PRINTING & OFFICE 
SUPPLY, 424 W. Jefferson; A. L. Bran- 


non (D. C. Cox) 
(Continued on Page 65) 


MAJOR JOHN C. WANTLAND and Nat 
Ryan review the 224 new members spon- 
sored by Wantland last year. His total 
sets a new record over Jim Layne’s 1955 
score. 





AMONG last month's Top Hands and sponsors were (I to r): Barney Shields, sponsor, 
with W. D. Blaydes; Mortimer Buckley, sponsor, with J. |. Jordan; and H. M. Russell Jr. 


FELIX HARRIS presents awards. Above are (I to r): Mrs. John Mitchell and 
Mr. Mitchell; and Mrs. M. M. Brohard and Mr. Brohard. 


MORE TOP HANDS went to (I to r): Lewis Zafran with sponsor, R. E. Houston; Bill 
Walsh; Life Member Timothy Carroll with sponsor, W. N. Williams; and Life Member 
Jack Curtis. 














The Officers, Directors 


and Employees of 


EXCHANGE BANK & TRUST COMPANY 
Cordially Snvite You 





















to visit 
LOCATED IN AMERICA’S 
OUTSTANDING OUR NEW QUARTERS 
COMMERCIAL 
DEVELOPMENT 











e Only a few minutes from downtown 
Dallas in the heart of the Southwest's 
major industrial development . . 


e Bordered by major traffic arteries. . 
e Every modern banking convenience. . 
e 30,000 feet of ground floor space .. 


e Six drive-in windows. . 


Ample free parking. . 


Air conditioned throughout . . 


@ Everything is new except the warm, 
friendly atmosphere that has been 
our proud tradition for over a decade. 


EXCHANGE BANK & TRUST COMPANY 
in Exchange Park | | 


Harry Hines Boulevard . . . Between Inwood Road and Mockingbird Lane 


“"A GOOD BANK TO START WITH...A GOOD BANK TO GROW WITH” 
DALLAS + AUGUST, 1957 ” 
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LOOKING WEST on the Dallas-Fort Worth Turnpike at the midway point, the motorist 


sees the administration building, the Watson School Road crossing, the service area 


and the intersection of State Highway 157. 


Four Years of Hard Work Tell Story of 
Texas’ First Tollroad — A Superhighway 


by Kenneth Tubbs 
Manager, Transportation and Highway 
Departments 

From authorization to realization in 
just four years; from preliminary design 
to completion in thirty months—this is 
the story of the Dallas-Fort Worth Turn- 
pike which opened to traffic at 6 a.m. last 
Tuesday. 

The new superhighway, which takes its 
users into the hearts of the two large 
cities it connects, is a tribute to the imag- 
ination and resourcefulness of the civic 
leaders of both communities whose efforts 
culminated in solving in a relatively short 
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span of time a problem which has been 
plaguing the area for more than a decade 
—that of providing a highway to accom- 
modate the huge and ever-expanding flow 
of traffic between Dallas and Fort Worth. 

And the citizens of these cities may 
take justifiable pride in the knowledge 
that, contrary to customary procedure, it 
has been accomplished without Federal 
or State financing. The $58,500,000 facil- 
ity was financed solely through the sale 
of revenue bonds which will be paid off 
by its users in an estimated 17 years. The 
state, while it incurs no liability in con- 
nection with the bonds, stands to benefit 


substantially. When the bonds have been 
retired, the highway will be turned over 
to the Highway Department for future 
operation as a free thoroughfare. 

When House Bill No. 4, through the 
guidance of the Dallas and Tarrant 
County delegations, was passed by the 
Legislature of Texas on May 21, 1953, 
it created the Texas Turnpike Authority 
as an agency of the State and directed it 
to take immediate steps to process con- 
struction of a Dallas-Fort Worth Turn- 
pike as a toll revenue project. But back 
of this event — the first official step to- 
wards realization of the project — lay 
much painstaking work and planning by 
the area’s leading citizens. 

As an outgrowth of studies made dur- 
ing 1952 by a group investigating Dallas 
County highway right-of-way priority 
needs, Marvin Love, then chairman of the 
Dallas Chamber’s central highway com- 
mittee, appointed a special subcommittee 
to develop a plan for improving the traf- 
fic flow between Dallas and Fort Worth. 

Clarence Kloppe was named chairman 
of the subcommittee. Other members 
were R. H. Clinger, Granville Moore, 
Donald Nelson, Tyree Bell, E. Carlyle 
Smith and Clyde Wherry. 

Joint meetings with a similar group ap- 
pointed by Chairman T. C. Jones of the 
Fort Worth Chamber’s highway commit- 
tee served to define the problem faced. 
Confronted with an already-congested 
traffic situation and the realization that 
the limited resources of the State High- 
way Department would not permit imme- 
diaté construction of a toll-free facility 
of the type required, it became apparent 
that the only hope for prompt relief lay 
in the construction of a turnpike, with its 
users bearing its costs. 

A joint committee of the two chambers 
was formed. Dallas attorney John D. 
McCall was named a special member of 
the group, to advise the committee in 
drafting legislation bringing the turnpike 
authority into being. 

The joint committee placed its draft of 
the bill before the State Highway Com- 
mission for study on December 18, 1952, 
approximately five months prior to final 
passage of House Bill No. 4 by the Legis- 
lature. 

Following its creation, the Turnpike 
Authority moved swiftly to make its pre- 
liminary studies. To this end, the services 
of two firms were engaged. Howard, 
Needles, Tammen and Bergendoff made 
studies of location, preliminary designs 
and project cost. Concurrently, the firm 
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Comparison of Driving Times on Principal Routes and Turnpike 
(In Minutes) 


Via U.S. Via U.S. Via 
80 183, etc. Turnpike 
Dallas at triple underpass to: 
Grand Prairie 26 14 
Arlington 37 20 
Fort Worth at North-South Freeway 63 61 33 








Traffic signals 


eed. 2: 





Hazards and Interruptions Faced by the Motorist 
Between Freeway Connections in Dallas and Freeway Connections in Fort Worth 


Street and road intersections (not includ- 
ing hundreds of driveways, alleys, 


Via U.S. Via U.S. Via 
80 183, etc. Turnpike 

45 19 0 

eee 144 0 








of Coverdale and Colpitts investigated 
the traffic and revenue potential. In May, 
1954 each firm presented to the Author- 
ity a report of its preliminary findings, re- 
sulting in the definite establishment of 
the feasibility of financing construction 
solely through issue of revenue bonds. 
Based on these forecasts, the prelimi- 
nary design report covering the location, 
design criteria and estimate of cost was 
released to the Authority in March, 1955. 
From that point the Authority has pro- 
ceeded with commendable speed through 
the complicated problems of engineering, 
right-of-way acquisition, contract awards 


and other matters essential to the proj- 


ect’s final construction. 

While the distance between Dallas and 
Fort Worth is substantially less on the 
Turnpike than via any other existing high- 
way, its true value can be appreciated 
only in terms of convenience and time 
saved. Between Freeway connections in 
Dallas and Freeway connections in Fort 
Worth, hazards and interruptions faced 
by the average motorist have been re- 
duced to zero, as shown in the accom- 
panying chart. 

Consulting engineers have completed 
extensive tests to determine representa- 
tive driving times on the Turnpike as 
compared to other principal routes. Their 
findings, represented in the box, show 
that driving time on the Turnpike is con- 
siderably less than by other roads. 

In addition to hazard avoidance and 
an approximate 50 per cent saving in 
time, by minimizing curves and grades 
and eliminating the stop-and-go element 
of driving which prevails on other routes, 
the Turnpike reduces gasoline consump- 
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tion and mechanical costs of operating 
cars and trucks. 

Efficiency and safety were the prime 
objectives of the Turnpike’s design and 
to these ends engineers have incorporated 
into it every known advance of this tech- 
nological age. 

Its two, three-lane roadways are each 
37 feet wide—an extra foot wider than 
most other superhighways, to provide 
added safety for middle lane cars travel- 
ing in each direction. 


Visibility is never less than 700 feet 
both back and front at any point on the 
Turnpike. In most places, visibility is 
more than a mile. 

A central dividing strip—a depressed 
grass strip 40 feet wide in rural areas, 
and in urban areas an elevated safety 
curb—separates opposing traffic for the 
entire length of the Turnpike. 

There are 10-foot, hard-surfaced safety 
shoulders to the right of each roadway, 
and similar shoulders four feet wide on 
the left side of each. 

Ten entrances and ten exits are pro- 
vided for the convenience of Turnpike 
users. Terminal plazas are at the triple 
underpass of Commerce Street, Indus- 
trial Boulevard and U.S. 67 and U.S. 77 
in Dallas, and at the North-South Free- 
way in Fort Worth. 

Modern fare plazas are located at the 
terminals and at four intermediate points. 
All vehicles pass through two fare plazas 
—never more than two. 

At the first fare plaza, the motorist re- 
ceives a ticket identifying the point at 
which he entered and the type of vehicle 
he is driving. Upon leaving, this ticket 
is surrendered and a fare paid appropri- 
ate to the type of vehicle and distance 
traveled. The passenger car rate for the 
entire length of the highway is 50 cents. 
As an added convenience, a credit system 
has been established for commercial op- 
erators, with discounts applying to those 


AN AERIAL CLOSE-UP shows the service areas of the Turnpike, both accessible 
to motorists traveling in either direction by means of an elevated crossing. 
Service roads provide outside access. 





33 














Dallas 


Like cup and saucer, knife and fork, 
hand and glove, geophysical exploration 
and Dallas are beginning to suggest each 
other. 

It is no accident that the city may now 
lay claim to being the world center for 
far-flung exploration activities. In the past 
25 years, Dallas has beckoned the new in- 
dustry with encouragement and interest, 
and, as a result, today probably has more 
bases for geophysical operation than any 
other city in the world. 

World-wide the operation is. Scarcely a 
corner of the free world has been left 
unexplored by these Dallas companies. 
Under their direction, crews of men who 
map the sub-surface of the earth are 
roaming from South America to the Mid- 
die East, from Africa through to Australia, 
around and back again. 

Geophysics, in itself, is a complicated 
study of the characteristics of the earth. 
Exploration geophysics is a practical ap- 
plication of that science, whereby men 
find the geological structures which might 
indicate the accumulation of natural re- 
soures. The geophysicist is not out to find 
oil or other resources directly. He finds 
the geological conditions necessary to 
their accumulation. He makes maps which 
show the arrangement of buried layers of 
rock and furnish valuable information to 
oil companies, mining companies and en- 
gineers. Thanks to the modern geophysi- 
cist, much of the haphazard willy-nilly 
has gone out of drilling and mining. 

About 90 per cent of all exploration 
geophysicists are looking for oil. And it 
is there that the Dallas firms specialize. 
Here are a score or more of companies 
which are purely geophysical operations. 
The major oil companies also have geo- 
physical departments which are busy in 
both the search and research. 

The Dallas-based companies use a 
variety of methods: seismic, gravitational, 
magnetic, electrical, radioactive and geo- 
chemical. Whatever the method, all send 
domestic field parties out across the world 
and, in the process, run into many 
problems. 

Foreign geophysical exploration is 
costly. It can also be profitable. More and 
more oil companies are expanding into 
foreign work, and more and more geo- 
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physical contractors are involved in these 
foreign operations. 

Overseas complications go beyond ob- 
taining shooting permits, working and 
living conditions, instrument mainte- 
nance, vehicle licenses, transportation and 
so forth. Added are such things as lan- 
guage barriers, disease, impassable ter- 
rain, and local labor laws. 

Yet, in spite of difficulties abroad Dal- 
las based companies continue to search 
for petroleum structures everywhere. 
Whether under contract to foreign coun- 
tries, such as Brazil, Mexico or Argentina; 
or to American, Dutch, English or other 
oil companies, the Dallas geophysical 
groups continue to blaze new trails. And 
Dallas, like the pebble dropped in a pond, 
goes on sending out its influence across 
the globe. 





WORLD TRADE OPPORTUNITIES 


(Editor’s Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
the Foreign Department, Dallas Chamber 
of Commerce.) 





IMPORT OPPORTUNITIES 


JAPAN — Asahi Bussan Co., Ltd., 5, 
3-Chrome, Kyobashi, Chuo-Ku, Toyko, 
Japan. Firm wishes to export non-ferrous 
metal products of all shapes such as: 
bars, sheets, copper tubes, brass alum- 
inum and aluminum alloy sheet, circle 
and angle, with ASTM _ specifications 
available. 

MEXICO —Consorcio Industrial 
Mexicano, Insurgentes Sur. 363, 50 Piso, 
Mexico D. F., Mexico. This firm seeks 
exclusive representatives for the repre- 
sentation of their products such as; wire 
products; machinery, tools and parts for 
various industries; metallurgical products 
of all types; hardware; water pumps for 
water, non-ferrous metal articles; alum- 
inum articles and other categories of 
industries. 

NORWAY — Krakeroy Keramikk, 
Fredrikstad, Norway. This firm, a lead- 
ing manufacturer of ceramics seeks sole 


distributor in Dallas for the sale of his 
products. 

JAPAN — T. Doy Trading Co., P. O. 
Box +694, Kobe, Japan. This firm of 
distributors, suppliers and exporters 
wishes direct contact with potential im- 
porters of their line of musical instru- 
ments, radio and audio components, fish- 
ing tackles, bamboowares, toys, and Jap- 
anese novelties. 

JAPAN — Standard Radio Co., Ltd., 
53, Mukoyama-Machi, Shibuya-Ku, 
Tokyo, Japan. Portable radio manufac- 
turer wishes contact with importers, deal- 
ers, and department stores interested in 
importing these products, who wishes an 
exclusive representation. 


JAPAN — Margo Agencies, P. O. Box , 
Central 291, Nagoya, Japan. This firm - 


specializing in stainless steel flatwares, 
toys, wooden and metal kitchen utensils, 
cutlery, and crockery, wishes contact 
with importers of this type of mer- 
chandise. 

JAPAN — K. Natsuka & Co., Shin- 
machi 3-Chome, Matsuzaka, Mie-Pref, 
Japan. This firm wishes contact with 
wholesalers and importers of jewelry and 
cultured pearls in this area. 

SWITZERLAND — Artex, P. O. Box 
75, Ste. Croix, Switzerland. Manufac- 
turers of exclusive European gift articles 
and souvenirs, and musical movements 
within the gift articles wishes sales outlets 
such as importers, department stores, or 
mail order houses. 


EXPORT OPPORTUNITIES 


SWEDEN — William Pehrsson Aktie- 
bolag, Skeppsbron 13, Malmo, Sweden. 
Individual seeking to serve as agent, 
representative or even contact man be- 
tween U. S. business firm and individuals 
seeking to establish suitable contacts in 
Sweden. 

PUERTO RICO—W. A. Chabert, 
M.E. P. O. Box 293, San Juan, Puerto 
Rico. Wishes to purchase, or to represent 
manufacturer of galvanized hardware, 
and electrical pole line hardware and 
insulators. 

NEW YORK CITY — Alvares-Terner 
Corp. Woolworth Bldg., New York 7, 
N. Y. Firm wishes contact with local 
manufacturers of chemicals and ma- 
chinery desirous of exporting their 
products. 

COLOMBIA — Novedades Colombia, 
Ltda., Calle 16 No. 1-72 Apdo. Aero No. 
7111, Bogota, Colombia. Firm seeking the 
representation of manufacturers of tools, 
automobile parts and appliances, bicycles, 
etc. Even handles jewelry. 
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When you're selling BEAUTY .. 


L| ( H aan extra charm 


This modern beauty salon makes light a real part of its 

interior styling. Smartly-designed downlights focus 

on work areas to provide excellent lighting for this specialized 
work. Handsome luminous plastic panels give shadowless, 
glareless general illumination. Both add much to the decorative 


beauty of the shop’s smart, modern interior. 


Today, planned lighting does so much more than provide 

good seeing. It is an important part of any architectural or 
decorative plan .. pays off in customer appeal and 

approval. A DP&L engineer is always available to help you plan 
with light. Why not consult him before you build or 

remodel. Just call RI 2-932] . . there’s no obligation. 





DALLAS POWER & LIGHT COMPANY 
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BOOKS FOR BUSINESSMEN 





As the income of the American family 
goes up it finds itself with more and more 
money with which to buy things. Each 
American salesman is competing as never 
before to sell his share of that increasing 
market. In his efforts to find new ways 
to sell, the salesman often turns to books. 
Consequently in book stores and libraries, 
books on salesmanship are among the 
fastest movers on the shelves. 

Among the new crop of books on sell- 
ing is a classic that has just gone into its 
fifth edition: Textbook of Salesmanship 
by Russell and Beach. It attempts to be 
comprehensive and summarizes practi- 
cally everything that is known about 
salesmanship—all phases and types. An- 
other familiar name in the field is Elmer 
G. Leterman who has a new book called 
The New Art of Selling. It is primarily a 
compilation of practical tips to aid the 
salesman. It covers all types of selling: 
door-to-door, retail, and industrial sales- 
manship. An unusual feature is a chapter 
to help the salesman decide which selling 
field is best for him. Edward Berman’s 
Successful Low Pressure Salesmanship is 
based on the premise that “it pays to be 
nice to people.” A section called “Han- 
dling objections the low pressure way” 
has some especially helpful service. A list 
of sales executives’ clubs throughout the 
United States is included in the back. 


How to be a Winner in Selling by Hugh 
S. Bell is written with emphasis on popu- 
lar psychology. He gives advice on such 
things as how to get excited about your 
selling and how to get a kick out of your 
work, as well as advice on your personal- 
ity, for example, how to overcome fits of 
depression and combat worry. 
a 


Building, USA by the editors of Archi- 
tectural Forum is a complete survey of the 
building industry. While it was written 
primarily for people outside the industry, 
it would be good for anyone in the spe- 
cialized phases of building who wanted 
a complete picture, and would be espe- 
cially good as an introduction for the 
newcomers in the field. 

* 


As modern transportation makes the 
world smaller, the American businessman 
thinks more and more of the world as his 
market. Consequently, there has been an 
increasing interest in foreign trade and 
investments. The ABC of Foreign Ex- 
changes, by Norman Crump, is a British 
book now published in its twelfth edition 
which gives the kind of information about 
foreign currency which is essential to any- 
one dealing with foreign goods. Samuel 
R. Hepworth’s Reporting Foreign Opera- 
tions is written for the company that is 
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operating both inside and outside the 
United States. It tells how to fit the foreign 
portion of the business in with the domes- 
tic in the accounting system, how to han- 
dle foreign currency on the books, and 
how to satisfy government requirements. 
Since Puerto Rico has been one of the 
most popular areas for investment outside 
the continental United States, Milton C. 
Taylor’s Industrial Tax Exemption in 
Puerto Rico should prove interesting. 
While this is actually an ecomonic study 
of the use of industrial tax exemption as 
a method of attracting industry to an un- 
derdeveloped area, it uses Puerto Rico as 
an example and contains information 
useful to the businessman who is think- 
ing of basing part of his operations there. 
» 

The writers in the field of atomic 
energy Call it “today’s key to tomorrow’s 
profits” and warn that businessmen must 
be alert to the possibilities of its use in 
industry.. Two recent good books that dis- 
cuss the part that nuclear power is play- 
ing, and will play in business, are Atomic 
Energy for Your Business by Arnold 
Kramish and The Prospects of Nuclear 
Power and Technology by Gerald Wendt. 

- 


Related to the field of atomic energy 
is the problem of radiation. It is a prob- 
lem that is being discussed by the busi- 
nessman, scientist, politician, and layman. 
Probably the most important and authori- 
tative book in the field is Radiation: What 
it Is and How it Affects You by Jack 
Schubert and atomic physicist Ralph E. 
Lapp. It is destined to be a much-dis- 
cussed book in the future. It covers all 
radiation hazards beginning with the X- 
ray and going to fall-out from atomic 
bomb tests. It places particular emphasis 
on the hereditary dangers and ends with 
a discussion of safeguards for the future. 
It is written for the educated layman and 
includes a glossary of technical terms to 
aid the reader. 

* 


Since Dallas is such an important bank- 
ing center, a new book on banking al 
ways finds an eager audience here. Hiram 
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L. Jome has written a new basic text | 


called Principles of Money and Banking | 


which is a good introduction to the field. | 


Of special interest are sections on the 
history of bank regulation and on foreign 
exchange. 
+ 
The ability to write good reports has 
become so important in the conduct of 
American business that whole courses on 


it have been added to the curriculum of | 


business colleges. Business Report Writ- 


ing by Robert D. Hay is a college text | 
which begins by telling how to collect the | 


information needed for the report—using 
both primary sources and library re- 
search. Other material included covers: 
techniques and aids in writing a clear re- 
port, the form of the final presentation, 
graphic presentation, and drills on punc- 
tuation and grammar. It ends with a dis- 
cussion of the use of the business report 
as a tool of management. 
* 

Increasing prosperity has put the 
majority of families in the position to 
own property and thus be concerned with 
the tax problem of capital gains. Saving 
Taxes Through Capital Gains by Arno 
Herzberg is aimed at the entrepreneur, 
but should be of interest to practically 
everyone who owns physical property. 
The book takes up the possibilities and 
problems one by one and explains just 
what tax advantages are available to the 
taxpayer. 

»* 

While more and more businessmen are 

becoming aware of the advantages of the 


use of films in their business, there are . 


still many who would be surprised at the 
variety of subjects covered. For example, 
two films recently added to the Dallas 





Public Library’s collection are King’s X | 


and ‘Til Debt Do Us Part. These are 
16mm sound films, available for free dis- 
tribution, which dramatize the value of a 
credit union for employees of a business 
or industrial firm. 


by Sam G. Whitten 


Science and Industry Department 
Dallas Public Library 


Art by Ruth Anderson 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 


PHONE RI! 1-9349 — DALLAS 
Alex D. Hudson, Jr. James S. Hudson 
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DAR KITCH 


1029 Elm Street e 


ASK THESE MEN 


about the 


YOUTH ESTATE 
STARTER Policy! 


As members of our Dallas Agency 
— they are trained to serve your 
life insurance requirements. 


UNITED FIDELITY 


Lyfe Insurance Company 


Dallas, Texas e 


Cedric Burgher, President 





DON SCHUMACHER 








set in type by 


Scott's experienced 
craftsmen add | _ 
sparkle to your’. 
financial story. 

Ask your printer, 
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EDUCATION 








BY NIGHT Bill Dearing is a studious undergrad at Dallas College, boning up in the library for work on his B. S. degree. By day 
the same Bill Dearing is an industrious supervisor in the model shop of the apparatus division of Texas Instruments, one of the 
many Dallas industries which offers its employees of the present and the future, a chance to complete their college education. 


Dallas Industry Skips Furor and Fanfare 
With Practical Scholarships for the Young 


Midst all the furor over whether or not 
the nation’s schools are training enough 
scientists and professional people to meet 
the growing need, many large companies 
are quietly going about giving their own 
version of “aid to education.” 

Questioning of the view that the schools 
of the United States are giving their stu- 
dents the best instruction and guidance 
possible is a moot one. 

But regardless of the answer, an in- 
creasing number of students who are 
capable of being tomorrow’s scientists, 
engineers, mathematicians and other pro- 
fessional specialists, are being given the 
help they need to realize such a career. 

This aid, without which the student’s 
dream might not be accomplished, is 
offered through an ever-expanding me- 
dium of industrial scholarships. 

These scholarships, which first serve 
the superior student, have a double ad- 
vantage, for through them a company is 
able to look to its own future. 

Either way the scholarships provide an 
invaluable service. 

And Dallas is not without such help. 

The gifted student in high schools in 
the Dallas area has an opportunity to 
continue his formal education through 
several of these industrial scholarships. 
Companies that offer aid of various sorts 
include Chance Vought Aircraft, Inc., 
Temco Aircraft Corporation, Texas In- 
struments Incorporated, the Magnolia 
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Petroleum Company, Southwest Airmo- 
tive and the Engineers Club of Dallas. * 

The reason behind the scholarships may 
have been expressed for all by Fred O. 
Detweiler, president of Chance Vought, 
who has commented: 


“It is our understanding that one-third 
of the upper quarter of all high school 
graduates do not go to college. 

“We hope to contribute toward the solu- 
tion of the technical education problem in 
our nation by enabling more of that high 
one-quarter of high school students to ob- 
tain technical degrees. 

“Among this one-third are, no doubt, 
many potential scientists who would be 
undiscovered unless a course of action is 
devised to find them, to interest them in 
science and engineering, and to enable 
them to pursue such a course.” 

During the coming school year 158 en- 
gineering students will be attending school 
in one form or another as a result of 
Chance Vought aid. 

Of the number, 60 are attending school 
this summer, 12 will enter school in 
September and 86 are working in the air- 
craft company’s plant under “cooperative 
plans.” 

For several years a “cooperative” pro- 
gram has been in effect permitting stu- 
dents from selected colleges to alternate 
on-the-job training in the plant with col- 
lege classes during semesters. 

While working they reccive wages con- 


mensurate with their type of work; dur- 
ing class sessions their grades must be 
maintained in the upper third of the class. 


Sons of employees may vie for two 
scholarships awarded annually for either 
four or five years, depending on require- 
ments. They may attend the school of 
their choice. 

For Chance Vought engineers with a 
bachelor’s degree who work full-time, an 
Engineering Graduate Study program en- 
ables them to obtain an M.S. degree, prin- 
cipally through evening classes. For em- 
ployees without a bachelor’s degree, a 
General College Study Program was put 
into, effect. Courses leading to a B.S. de- 
gree are conducted in a Grand Prairie 
school, on Grand Prairie campuses, and 
in the plant. Other employeés interested 
in specific jobs but not in degrees are 
given training at the plant. 

Another type was set up through the 
Grand Prairie School system and the 
Texas Education Agency. A program of 
vocational courses, including blueprint 
reading, shop mathematics and basic elec- 
tricity, is taught. 

The program of education costs Chance 
Vought more than $100,000 yearly. 

Administering it is a committee com- 
posed of C. J. McCarthy, chairman of the 
board; G. K. Johnson, vice-president of 
production; R. C. Blaylock, vice-president 
of engineering; Keith Baker, assistant to 
the president, as chairman, and George 
Scott, personnel manager, secretary. 

Another form of assistance is given by 
Texas Instruments, Inc., through the 
“Texas Instruments-Geophysical Service 
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Incorporated Foundation,” created in 
1952. Through the foundation liberal 
financial support is given to a number of 
educational institutions, both public and 
private. Emphasis has been placed on 
this, rather than on scholarships, and the 
majority of grants has been for undesig- 
nated purposes, leaving use of the money 
up to the governing body of the institu- 
tions. 

The organization also has it’s “Educa- 
tional Assistance Program,” open to any 
of its permanent employees. Some 15 
schools at which the employee may train 
have been approved. Courses selected 
must have a general relationship to the 
job at TI. The company will refund to the 
employee 90 per cent of the tuition cost, 
required textbooks, registration and lab- 
oratory fees, up to $150 in any 12-month 
period. 

In addition the company’s Geophysical 
Service Incorporated (GSI) has its own 
program of educational assistance. 

GSI, the world’s largest geophysical ex- 
ploration contractor, has some 65 crews 
working under contract to major oil com- 
panies in 25 countries of the free world. 
A correspondence course for members of 
these crews offers them, in effect, a post- 


graduate course in geophysics by mail 
Administration of the course costs GSI 
more than $20,000 a year. To this is 
added the cost of individual crew libra- 
ries, now numbering some 75. Each is 
valued at more than $300, and the charge 
for shipping them throughout the world 
amounts to even more. 

The Engineers Club of Dallas this year 
awarded seven scholarships of $500 each 


for the 1957-58 college year to Dallas | 


high school boys planning to study engi- 
neering and scientific careers. It also ad- 
ministered two other $500 scholarships 
by the James A. Lewis Engineering Com- 
pany, Inc., and the F. S. Oldt Company. 

Southwest Airmotive annually offers a 


scholarship to a graduating male senior | 
from the Dallas or Highland Park School | 
system, to Arlington State College. The | 
scholarship covers full tuition, books, and | 
activity fees for the college’s 2-year aero- | 


nautics training course. 


Still another form of encouraging stu- | 


dents into the science and engineering | 


fields has been takea by the Temco Air- 
craft Corporation. Top students in those 


subjects from 22 area high schools were | 


presented, this year, with engraved tro- 


phies. A plaque mounted on the base of 
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Gracious oLiving 
at ts Best 


...@ good friend or a worthy 


customer, you'll enjoy dining 


them at the famous Southern 


Kitchen. 
e Famous Chicken and 
Seafood Dinner 


e U. S. Prime Charcoal 
Broiled Steaks 


e Prime Rib Au Jus 
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GROWING “UP” WITH DALLAS SINCE 1902 














Broad & Nelson and Jack Corgan, Associated Architects and Engineers 


HUNTER: HAVE. Couatir 
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DALLAS 
HOUSTON SAN ANTONIO FORT WORTH TYLER 
AUSTIN CORPUS CHRISTI LUBBOCK EL PASO 


SANTA FE AND ALBUQUERQUE, NEW MEXICO 
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MUNDELL PRODUCTIONS 


THE COMPLETE MOTION PICTURE SERVICE 
1207 GASTON TAylor 1-0770 





: SEE AND HEAR 


The New Eastman Kodak Magnetic-Optic 
! 16mm Movie Projector! 


i Record your own Sound on Film 
Call For Free Demonstration 


SALES — SERVICE — RENTAL 


| TEXAS EDUCATIONAL AIDS 


4006 Live Oak Street 
TA 3-3393 Dallas 4, Texas _TA 1-0821 














DO YOU NEED A STEEL BUILDING? 





Texas Eastman Company, Longview, selected the above Metallic Steel Building from Deita Steel 
Buildings Company — one of several Metatlic Buildings being utilized at the Longview plant. The 
resent buliding. a multi-span, 100’x160’x13’9”, is a part of the storage facilities at the Eastman plant. 


For your steel building requirements, contact 
DELTA STEEL BUILDINGS COMPANY 








Education 


the cup was inscribed, “Temco Aircraft 
Corporation Achievement Award for Ex- 
cellence in Mathematics and Physics, 
1957.” 

During the early part of the year, the 
company also sponsored “career nights” 
at its Dallas plant. On these nights Temco 


| engineers discussed with high school stu- 


dents how best to prepare for careers in 
the aircraft industry. 

Nevin Palley, vice-president for engi- 
neering at Temco, has commented, “If you 
want to build a space ship, the place to 
start is in a high school physics class — 
years earlier.” 

The Magnolia Petroleum Company, 
Socony Mobil affiliate in the Southwest, 
is participating in the distribution of $856,- 
000 to further education in the United 
States during the coming academic year. 
Major portion of $650,000 will be in di- 
rect grants to universities and colleges. It 
is stressed that contributions to schools 
or individuals do not obligate the recip- 
ients to Mobil companies. The Mobil 
companies also provide $44,000 for in- 
centive fellowships for employees and 
$117,150 for the American Petroleum 
Institute. 

Also the companies estimate they will 
refund some $45,000 in tuition payments 
to employees who participate. 

ca 


St. Mark's Names Thomas Head- 


| master. L. Ralston Thomas of Provi- 
| idence, Rhode Island, has been named 


interim headmaster of St. Mark’s School 
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ENVELOPE COMPANY 
brac2 4 COMMERCE eI 


There are over a HUNDRED interesting ways to use envelopes 
more “sellingly.” Call HESSE for full details without obligation. 


4501 HARRY | : 
Della Steel Bi Ge. HINES BLVD. | of Texas. He will serve for one year fol- 
¢ DALLAS, | Jowing which a permanent headmaster 
LA 6-7443 = will be appointed. 
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Education 
Willson Endows Southern Methodist 












t Religious Lectures. A $15,000 endow- OPENING 
° ment fund to bring outstanding religious 
sy lectures to Southern Methodist University SOON... e 
has been established by a Floydada Meth- 
e odist churchman and philanthropist. 34% Our New 
. Dr. J. M. Willson has provided the RG Sa ae Home Office in 
o money to obtain outstanding speakers for The Dallas Federal 
- the University’s annual Religious Em- a 
n phasis Week. Savings Building 


; The yearly lectures on religious life will 
i- be known from now on as The Willson 


DALLAS FEDERAL 













































































4 een Saye. w| SAVINGS AND LOAN ASSOCIATION 
~ + ae New Main Office Building, Elm and Akard 
y, University to Establish Banking 
t, School. Plans to establish the new South- 2 
- west Graduate School of Banking at = Ss 
d Southern Methodist University in Dallas B GL HABE 
I. will be directed toward an opening session Sur screen 
i- : 
It sieay exes = : Installed in old frames, or new frames 

The banking school will be patterned made at our plant to fit any size open- 
ls after similar regional summer courses now ing. Commercial or residential. Also 
a in operation at three other universities aluminum frames and screens available 
with duration of the session probably in all sizes. 
ss around two weeks. Certificates will be BLUE DIAMOND CO. 
issued upon successful completion of the HA 8-1331 2722 Logan St. 
: course. 
il — serene emma —: 
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Our C lati 
ur Uongratulations to.. 

d- 
vi- 
. * the City Council of Dallas 
0 
a * the Aviation Committee of the 


Dallas Chamber of Commerce 

Elgin E. Crull, City Manager 

George P. Coker, Jr., Director of Aviation 
the certificated air lines serving Dallas 
the air-traveling citizens of Dallas 





upon the completion of the new air line terminal, 
taxi-way and runway facilities at Greater Love Field. 
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He just doesn’t have 


“Continuous Vision” 


Things like this happen 
when your natural vision 
is impaired—when you 
don’t have “continuous 
vision,” the ability to see 
at all distances. Many 
bifocal-wearers adopt an 
unnatural head position 
in an effort to avoid such 
incidents. Your doctor may 
prescribe Continuous Vi- 
sion Lenses to restore com- 
fortable, normal vision 
and young seeing habits. 
So, bring your prescription 
to us for prompt filling ir, 
your choice of frames. 


"The Prescription House for the 


Eye Physician 


SYLVESTER’S 


Dispensing Opticians 


Phone RI 2-6968 
301 Medical Arts Building 
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MEWS SPOTLIGHT 








DISCUSSING a new award for ‘‘Good Neighbor”’ policemen in downtown Dallas are 
John L. Briggs, chairman of the Citizens Traffic Commission, Police Chief Carl Hansson 
and Eugene K. Sanger, president of the Dallas Retail Merchants Association. 


"Good Neighbor” Citation 
Announced For Policemen 


Have you ever wished there were some 
way you could properly thank a down- 
town policeman who has been particu- 
larly helpful to you or to your out-of- 
town customers? 

Your wish has been the Dallas Retail 
Merchants Associations’ command, for 
they have come up with the “perfect gift” 
for the deserving policeman. 

A “Good Neighbor” award to recog- 


nize courtesy of Dallas policemen to 
shoppers and out-of-town visitors will be 
inaugurated next spring. 

Officials of the Merchants Association 
have announced that the general public 
may nominate a worthy patrolman to re- 
ceive the citation—a cash prize of $100 
and a large plaque for display in offices 
of the Dallas Police Department. 

The plaque will be inscribed with the 
name of the award, the donor and a brief 
description of its purpose. Each year the 








SALUTE TO DALLAS 


On Completion of It’s New and 
Modern Airfield Terminal! 


We salute the City of Dallas for its accomplishment 
and for using in this new and modern air field 
terminal building the finest and newest of lifetime 
garage doors — THE ‘‘OVERHAD DOOR” PANO- 
RAMIC ALUMINUM DOOR — unmatched for gleam- 
ing beauty, ease of operation, built-in strength, and 
weathertight closure. When you visit the terminal, 
be sure to see these doors! 


OVERHEAD DOOR SALES CO. 


1403 Dragon Street 


RI 7-1847 
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News Spotlight 


name of the awardee will be added to the 


plaque. 


Selection will be on the basis of “the 
manner in which policemen give infor- 
mation and assistance to shoppers and 
visitors in downtown Dallas, the way they 
explain the Dallas traffic code to drivers 
and pedestrians who are confused, the 
use of friendly warnings to motorists who 


are about to violate a regulation, and fin- | 
ally, the understanding attitude shown | 
when a traffic ticket must be presented.” | 

Another purpose of the award is to 


recognize and reward police officers who 


act as downtown Dallas’ hosts to visitors 
and guests. 

Citizens of Dallas and surrounding 
communities will be invited to nominate 
policemen for the award by addressing 
letters to the Merchants Association, and 
judges will be appointed annually by Po- 
lice Chief Carl Hansson. Judges will base 
their decision on services performed dur- 
ing the calendar year from January | to 
December 31. 

The nominating letter should cite the 
incident on which the writer bases his 
nomination and give any other reasons 
for the nomination. A letter may be 
signed or unsigned, but it should give the 
name, badge number or location of the 
policeman. Letters should be in by De- 
cember 31. 

The award will be presented by the 
president of the Merchants Association at 
the‘annual spring awards banquet of the- 
Citizens Traffic Commission. Horace 
Ainsworth is chairman of the “Good 
Neighbor” awards committee. 





ON THE COVER 


This month's cover by artist Bud Biggs 
gives Dallas readers a preview of the col- 

| orful new Love Field Te-minal Building. | 
Blue, green, red and yellow porcelain 
enamel panels sheath the main terminal 
area as its fingers. A different color panel is 
installed at each gate so that plane arrivals 
| and departures can be announced by gate 


color as well as number. | 
Setting the pace for new terminal design 
with its moving sidewalks and other fea- | 
tures, Love Field Terminal with 100,000 | 
square feet of enamel panels will be one 


of the nation’s largest porcelain enamel 
structures. 


The integrated wall system used at Love 




















JANITOR SERVICE 


. ‘WINDOW CLEANING 


RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES 


1901-15 LAWS STREET 
SAND BLASTING 


STEAM CLEANING 


PHONE Ri! 2-7660 
SIDEWALK WASHING 
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MATTHEWS ENGINEERING CO. 


2122 OLIVE . R1i-1-5166 
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Mveklisiug Apeucy 


3722 BOWSER «+ DALLAS 19, TEXAS 
LAkeside 6-3827 














REAL ESTATE LOANS 


MURRAY 


INVESTMENT COMPANY 


“Real Estate Financing Since 1908” 


1315 PACIFIC AVENUE 


























MILESTONES © 
Fire Insurance 
The first known organized system of 
Fire Insurance underwriting was 

Ni started by individuals or societies after 
the Great London Fire of 1666. The 
first regular fire insurance office was 
opened in the back chambers of the 


Royal Exchange in London. 


zt 


© Kenneth Murchison & Co., 1957 


KENNETH MURCHISON & CO. 


inmoeaurance «~~ Bonds 
1315 PACIFIC AVENUE. - DALLAS, TEXAS « RI 1-6611 
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| News Spotlight 





NEW CHAIRMAN of the Dallas City- 


| County Civil Defense and Disaster Com- 


mission is Col. John W. Mayo, shown 
above left with ‘Col. B. B. Smith, director 
of the commission during operation 1957 
Alert mock nuclear attack. 


Col. John Mayo Chosen to Direct 
Civil Defense. Col. John W. Mayo, a 
partner in the Mayo Mortgage Co. and 
the Geo. D. McClure Insurance Agency, 
is the new chairman of the City-County 
Civil Defense and Disaster Commission. 
A graduate of Texas A&M, Col. Mayo 
also holds an engineering degree from 


| Cornell university. He was commissioned 


a second lieutenant of artillery in 1922 
and served in the Arkansas National 


| Guard. During World War II he served 





18 months overseas in the ETO as a col- 
onel of artillery. Until his retirement in 
1955, Col. Mayo commanded the 90th 
Infantry Division artillery. 

Long active in the Reserve Officers As- 
sociation, Col. Mayo served as president 
of the Dallas chapter and Texas depart- 
ment and as a national vice-president. He 
succeeds former Chamber of Commerce 
president B. F. McLain as head of CD. 


_ 

Older Home Sales Top Two-Million 
Mark. For the second consecutive month, 
June sales of older Dallas homes through 
the Multiple Listing Service of the Dal- 
las Real Estate Board totaled more than 
$2,000,000. This marked the first time in 
the 53-month history of the local organi- 
zation that sales totals have exceeded two 
million dollars in each of two consecutive 
months. 

The National Association of Real 
Estate Boards’ forecast that present prices 
of existing homes will remain about the 
same for the rest of 1957 is based on 4 
composite report from real estate boards 
in 227 cities in the nation. 
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News Spotlight 


CLIFFORD WHEELER, right, president of 
7-Eleven Food Stores, and John Kershaw 
of Grennan Bakeries sample one of the 
35,000 special birthday cakes baked in 
honor of the drive-in chain's 30th anni- 
versary. 


7-Eleven Reaches 30th Year 


More than 35,000 birthday cakes 
specially made by Grennan Bakeries were 
ordered by 7-Eleven Food Stores in Dal- 
las and the rest of Texas in honor of their 
30th anniversary July 11. The cakes, 
which have become a tradition with the 
drive-in chain, were given free with the 
purchase of two pints of ice cream. 


Today’s 7-Eleven store had its begin- 
nings in 1927, when “Uncle” Johnny 
Green, who owned a small corner ice 
house, took to stocking bread, milk and 
eggs to accommodate his regular cus- 
tomers. They appreciated the service so 
much that they encouraged him to stock 
more items, and now the open-front 
neighborhood store has become an estab- 
lished institution in the field of retail 
food merchandising. 


a 


Gift and Jewelry Show to Open in 
September. The thirty-fourth Allied 
Gift and Jewelry Show will open its doors 
to registered buyers at the Adolphus Hotel 
on Sunday, September first through the 
fifth. 

The show offers buyers the opportu- 
nity to inspect and compare the newest 
Offerings in china, glassware, ceramics, 
jewelry, watches and many other items 
in the line of interior home decoration. 

The Texas Retail Jewelers Association 
also will hold its annual convention at the 
Adolphus Hotel. 
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SCREEN YOUR EMPLOYEES BEFORE HIRING 


POLYGRAPH (LIE DETECTOR) SERVICE 


FINGER PRINTING INVESTIGATIONS 


HARTSON BUREAU OF INVESTIGATION 


9012 ELM ST. OVER 35 YEARS SERVICE RI 7-0920 


CARPENTER BROS. 


General Contractors 














P. L. CARPENTER 
R. B. CARPENTER 
ROBERT D. CARPENTER 


Building with a Future 





INDUSTRIAL PLANTS 
OFFICE BUILDINGS AND 
WAREHOUSES 


1335 PLOWMAN 
Whitehall 6-5171 











Va 
STYLING 


Write or phone for free Steelcase 
Colorama brochure and see how 
Sunshine Styled furniture can 
brighten your office. £ 


EQUIPMENT CO., INC. 
Eguitment Engineers 
& Coutractors 


2107 MAIN ST. @ DALLAS, TEXAS 
Phone RI 8-3314 


a 7 


Long-Lasting Protection... 











The Enormous, New LOVE FIELD TERMINAL 
is Protected Inside and Out by Finest Quality 


HANNA PAINTS 
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HANNA PAINTS abe oudabudiived te Dallas by 
HANNA PAINT MFG. CO. of TEXAS 


1219 South Industrial Phone RI 1-1386 
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Wiis in BUSINESS 


by dim Stephenson 


Poised, aren’t they? Those Braniff host- 
esses, that is. 


Several reasons, of course. Native in- 
telligence, natural self-confidence, educa- 
tion, good looks. Braniff picks ’em care- 
fully to start with. But there’s a behind- 
the-runways reason for the charm, and 
charming service, of these first-line rep- 
resentatives of the great and growing 
Braniff International Airways. The extra 
reason? 

It’s Camille Hendon, a poised lady pro- 
fessor of poise — under contract to Bran- 
iff and other firms that appreciate the 
value of self-appreciation. 

Before a prospective hostess is trained 
in technical aspects of her job, Braniff has 
Miss Hendon teach her “The Ten Com- 
mandments of Poise.” These are: 

1. Learn meaning of self-appreciation. 
(Miss Hendon: “It is not self-interest, 
smugness, arrogance or egotism; it is the 
full recognition of one’s own worth — 
and the ability to appreciate the worth of 
others.” ) 

2. Develop your potentials. (“These 
must be recognized and put into full use 
for maximum poise.”) 

3. Don’t make comparisons and 4. 
-Do not personalize qualities. (“Everyone 
has the same qualities, such as kindness, 
gratitude, honesty, wisdom, humility and 
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CAMILLE HENDON 


beauty; these are possessed according to 
the degree they are expressed. When a 
person compares and feels inferior, he can 
not be poised. Nor is he poised when he 
begins to think himself superior.” ) 

5. Improve thought patterns. 

6. Use outward gestures as an index 
to your character. (Personal appearance 
certainly is another index to character, 
Camille noted.) 

7. Do not sell yourself short. (Empha- 
sizing Nos. 3 & 4.) 

8. Be sincere. 

9. Create in the minds of others the 
impression you want them to have. 

10. Learn to appreciate your true self- 
hood; thereby learn to love your fellow 
man. 

Miss Hendon has helped train Braniff 
hostesses for the last three years. A new 
class starts almost every month, because 
Braniff is getting bigger —and the mar- 
riage rate among poised Braniff host- 
esses is rather astonishing. Constant re- 
placements are necessary. 

Camille (in private life wife to Charles 
H. Winterhaler, certified public account- 
ant) began her career as a secretary after 
high school and Rice Institute but soon 
turned to the fashion world. Experience 
as a department head, buyer and fashion 
co-ordinator in big stores followed. Her 


own fashion designing studio in Dallas 
was next, but while engaged in this opera- 
tion, she says, she became fully aware of 
beauty as a quality to be expressed from 
within. 

“No matter how much money a woman 
had to spend on finery, she was unhappy 
if she felt insecure,” Camille observed. 

Camille delved more deeply into fash- 
ions and personal development and be- 
came head of a nationally-known school 
of self improvement, lecturing on beauty, 
poise, grooming, fashion co-ordination. 
Demand for Miss Hendon as a speaker 
since then has grown tremendously. 

“It’s a wonderful experience to see how 
women are reaching out for self-improve- 
ment,” she says. “This has been sadly neg- 
lected in the past.” 

Taking a cue from Braniff, the U. S. 
Air Force early this year appointed Ca- 
mille consultant and director of a per- 
sonal development program for officers of 
the Women’s Air Force. This is being ex- 
panded to include recruits, who'll be 
trained to pass on the good training to 
other WAF’s. 

Despite her increasingly important role 
in business, Miss Hendon herself ap- 
parently remains serene — completely 
poised — keeping in mind, no doubt, her 
own “Ten Commandments.” 
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CLUBS AND ASSOCIATIONS 





Beard Appointed To National Com- 
mittee. Charles E. Beard, president of 
Braniff Airways, has been re-appointed to 
serve on the Transportation and Commu- 
nication Committee, Chamber of Com- 
merce of the United States. The group is 
concerned with all United States trans- 
portation and communication industries 
and makes policy proposals for considera- 
tion by the Chamber membership on is- 
sues in these industries. 
ve 

Barnard Heads Press Club Founda- 
tion. William G. Barnard, chief of the 
Associated Press Texas Bureau, has been 
elected president of the Press Club of 
Dallas Foundation. 

The Foundation administers the educa- 
tional work of the Press Club, including 
scholarships, the annual Journalism 
Forum at Southern Methodist University, 
the Boswell lecture series and awards for 
Dallas newsmen of all media. 

Other officers of the Foundation are 
John Weeks, Times Herald city staff, vice- 
president; Maurice Levy, NBC news rep- 
resentative, secretary, and Ralph Mon- 
crief, NEA correspondent, treasurer. Bert 
Holmes, Times Herald news editor and 
president of the Press Club, is the fifth 
member of the foundation board. 





_COOPER 


Haskell Cooper Elected Head of 
Downtown Legion Post. Haskell H. 
Cooper, Dallas attorney and World War 
II Air Force Officer, has been elected 
commander of Metropolitan Post 581 of 
the American Legion. 

A graduate of SMU Law School, Mr. 
Cooper has been practicing law in Dallas 
since 1930 with the exception of the war 
years. He was formerly associated in law 


practice with William A. Blakely. Cooper 
is a past president of the Dallas Chapter 
of the Reserve Officers Association and 
has served on the City Plan Commission 
and on the Board of the Dallas Commun- 
ity Chest. 
« 

Shores Named to National Group. 
J. B. Shores of Dallas has been appointed 
a member of the National Committee on 
Aging, information and consultation 
agency. 

Mr. Shores, the second Dallas man in- 
vited to serve on the committee, is direc- 
tor of employe-public relations for Texas 
& Pacific Railway Company. He has been 
active in the division on aging of the Dal- 
las Council of Social Agents, a Commu- 
nity Chest member. 

_ «K 
Fry Leads Accountants Group. W. B. 
(Pat) Fry of Texas Power & Light Com- 
pany is the new president of the Dallas 
Machine Accountants Society. 

John L. Prim has been elected vice- 
president, and other officers include E. A. 
(Pete) Andrews, secretary-treasurer; M. 
D. Bailey, fellowship chairman; G. L. 
Hamilton, program chairman; Walter 
Storm, membership chairman, and Bob 
Krutilek, attendance chairman. 
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FINE PRINTING 


for more than 50 years 









for 


Annual Reports e Folders 


Booklets e House Organs 
Broadsides e Letterheads 
Brochures e Office Forms 
Catalogs e Publications 


time call Padgett 








Black and White 
or Color 


Letterpress 
or Lithography 


DIAL Fleetwood 1-3715 


DGETT 


PRINTING and LITHOGRAPHING CO. 


5912 HARRY HINES BOULEVARD 
DALLAS, TEXAS 
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Clubs and Associations—————— 


Bank Officers Named to Dallas 
Estate Council,’ Loren D. (Bud) Gor- 
don, trust officer of the First National 
Bank in Dallas, heads a trio of bank offi- 
cials newly elected to offices in Dallas 
Estate Council. 

Mr. Gordon has been elected to the 
presidency of the organization, whose 
membership is made up of life under- 
writers, certified public accountants, at- 
torneys and bank trust officials. 

Also named to posts on the council 
were Edward F. Hargan, trust officer of 
the Texas Bank & Trust Company, sec- 
retary, and Miss Maurine Jacobs, presi- 
dent of the National Bank of Commerce, 
director. 


ad 
Advertising Artists Install Officers. 
Erwin Hearne, Jr., has been installed 
chairman of the Advertising Artists As- 
sociation of Dallas. 

Other officers are Jerald O. Page, first 
vice-chairman; Art Cizek, second vice- 
chairman; Orval Browning, secretary; W. 
H. James, treasurer; and Frank Brown, 
Bernice Shuey, Bill Bond, Martha Rob- 
bins, directors. 

The association’s membership is made 
up of free-lance and staff artists, studio 
owners and art directors. 

*« 
industrial Advertisers Name Mi- 
randa, M. S. Miranda, director of public 
relations and advertising for Dresser In- 
dustries, Inc., of Dallas, has been elected 
vice-president of the National Industrial 
Advertisers Association. 

Mr. Miranda has been in his present 

position with Dresser since 1950. 

*« 
Kelly Heads Appraisers Society. 
Francis Kelly of the Marshall-Stevens 
Company has been elected president of 
the Dallas Chapter of the American So- 
ciety of Appraisers. 

Other new officers include Raymond F. 
Welch, vice-president, and Joe W. Cole, 
secretary-treasurer. Officers will be in- 
stalled in September. 

*« 
World Affairs Panel Promotes 
Costin, The Dallas Council on World 
Affairs has promoted Glen G. Costin 
from executive director to the newly- 
created office of executive vice-president. 








You Can Buy Wholesale 


Luggage - Sporting Goods - Appliances 
Cameras - Watches - Jewelry 


The SessionS Co. 


1800 Good-Latimer Expressway 
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L U a) B & 4 LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phene TA 1-5194 














Quality Furnishings... 


..-CREATIVE DECOR 

















Quality furnishings in contemporary or traditional styling 
and the finest of professional decorative service is avail- 


able for your firm or office from Stewart's. 


The selection shown here is from Stewart's outstanding 
Herman-Miller collection . . . the quality leader in distinctive, 
contemporary furniture. To complement the fine hand-rubbed 
woods of this group, Stewart's chose draperies and chairs 
of colorful contrast. 


Why not enjoy the finest of professional decora- 
tive service at no extra cost. Consult with us 
soon. 


~ =. 
_ 
tt a 


STATIONERS @ OFFICE OUTFITTERS 


Store and Furniture Display — 1523 Commerce Street 
General Office and Mimeograph Division — 400 So. Austin 
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MORTGAGE LOANS 


ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone Ri 1-555! 
: AUBREY M. COSTA, President 


33 YEARS EXPERIENCE FINANCING REAL ESTATE 























Ri xt PY hie GAP 
‘s 


i TS 
Be a) t eNotes aa J 5 eet me % 
gt itae oe fe . 


TIME IS MONEY 


to a businessman 





..eand you save both 
when you take the 


DALLAS - FORT WORTH TURNPIKE 


The Dallas-Fort Worth Turnpike 
offers savings of more than 30 min- 
utes in travel time between the two 
cities for motorists and mgre for 


Look at these comparisons: 


Representative Driving Times in Minutes: 
Via U.S. Via U.S. Via 





truckers. 80 ‘183, etc. Turnpike 
The Turnpike also offers the import- —~ — underpass to: . “ 

« iti ‘ . ran faire 

ant additional advantages of greater Arlington 7 0 


safety, and pleasant, relaxed driving, Fort Worth at North-South 
resulting in absence of urban conges- Freeway 63 61 33 
tion found on the other routes be- fort worth from North South 


tween Dallas and Fort Worth. Freeway to: 

ieee Arlington 26 18 
By minimizing curves and grades and Grand Prairie 37 23 
eliminating the stop-and-go element Dallas at triple underpass 63 61 33 
of driving which is a regular part of Hazards and Interruptions 





the driving pattern on the other 
routes, the Turnpike makes possible mesg g bee 
reduction in gasoline consumption eaeenced yh . ae S$ Va 
and the — costs of operat- 80 183, ete. Turnpike 
PE PMS Cnt SENS. Traffic signals 45 19 0 
Street and road intersections 


(not including hundreds of 
driveways, alleys, etc.) 207 144 0 


between Freeway connections in Dallas, and Freeway 


Time, of course, means money. 
Using the Dallas-Fort Worth Turn- 
pike means a saving of both time 
and money. 


You'll LIKE the TURNPIKE 
30 MILES - 30 MINUTES 


For free map and rate folder, write 
to Texas Turnpike Authority, Box 
126, Arlington, Texas. 












DALLAS - FORT WORTH 
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WHITLOW 


Dallas Jaycees Elect Officers. Edgar 
M. Whitlow of 3224 Bryn Mawr has 
been elected president of the Dallas Jun- 
ior Chamber of Commerce. 

Other new officers are Tom Fiedler, 
president pro tem; Jerry Vaughn and Jer- 
ry Jordan, vice-presidents; Jim Persons, 
secretary; Russell Smith, Jr., treasurer, 
and Dave Soelter, state director. 

+ 

Slater Named to Texas Tourist 
Board. Denys R. Slater, president of 
Fishburn’s Cleaners, has been elected a 
director of the Texas Tourist Founda- 
ton. Mr. Slater also has been appointed a 
member of the domestic distribution com- 
mittee of the United States Chamber of 
Commerce. 


+ 

White Heads Electric Contractors 
Group. L. G. White, Jr. has been elected 
president of the Northeast Texas Chapter 
of the National Electrical Contractors As- 
sociation. Other officers elected were 
James M. Taylor, vice-president; Jettie 
Kirk, treasurer; and Edward J. Telkamp, 
Herbert Gold, and James R. Williams, di- 
rectors. 


+ 
Middleton Re-elected by Advertis- 
ing Group. Paul P. Middleton, presi- 
dent of Middleton, Inc., has been re- 
elected as national director to the Out- 
door Advertising Association of America. 

Mr. Middleton also has been elected a 
director of Outdoor Advertising Incor- 
porated, national sales representatives of 
the outdoor industry. 
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Clubs and Associations 





MILLER 


Miller Chosen to Head Realtors. 
Henry S. Miller, Jr., Dallas realtor and 
civic worker, has been elected president 
of the Texas Real Estate Association. 
Mr. Miller is past president of the North 
Texas chapter of the American Institute 
of Real Estate Appraisers and former 
regional vice-president of the National 
Institute of Real Estate Management. In 
1955 he was the recipient of the Easter- 
wood Cup — an annual award presented 
by the Dallas Real Estate Board to the 
outstanding realtor of the year. 


+ 


Automotive Wholesalers Name 
Garrett. T. C. (Buddy) Garrett, vet- 
eran Dallas automotive parts and equip- 
ment executive, has been elected presi- 
dent of the Dallas Automotive Wholesal- 
ers, Inc. 


Mr. Garrett, manager of the automotive 


‘department of The Schoellkopf Company, 
has been an active member of the auto- 
motive wholesalers body for 25 years. 

Others elected include E. L. Burrows, 
manager Motor Supply Company, vice- 
president, and Dick Naylor, Jr. of Naylor 
Auto Supply Company, secretary. 


5 


Printing Club Installs Carothers. 
Mark Carothers, manager of the printing 
department of the First National Bank in 
Dallas, has been installed as the new presi- 
dent of the Dallas Club of Printing House 
Craftsmen. 

Serving with Mr. Carothers are Jack 
Brumley, vice-president; Donald L. Hunt, 
Secretary, and W. G. Dooley, treasurer. 

Mr. Carothers also is serving his sec- 
ond term as treasurer of the International 
Association of Printing House Craftsmen, 


‘made up of 104 Craftsmen Clubs with a 


total membership of 16,000 printing house 
executives. 
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‘OFFICE PROBLEMS? LET US HELP YOU... 


e Inventory Extensions 
e Mailing 
e Notary Public 


EXPERIENCED PERSONNEL 
Complete: 
Figuring — Stenographic 
Executive Typing Services 





PE ets ~ 5 ee TE RET RE TT Phone 
WH 8-8923 
€& iar ss. Sewiee s. ZANGS 





Art Metal 


OFFICE FURNITURE is tailored 
TO REQUIREMENTS OF THE | 
JOB—INCREASES EFFI- 
CIENCY, PROTECTS YOUR IN- 
VENSTMENT IN PERSONNEL 


Manpower is the largest investment in an office operation... protect that investment by giving your 





personnel proper and adequate equipment with which to work. Art Metal desks can be “tailored” to 
the exact requirements of any office job. Perhaps we can help you solve your office problems. 





Without cost or obligation we would be happy to show you 
how Art Metal Desks can be tailored for peak efficiency for 
any job. Call today. 


Call today for 
FREE 


Literature 
on our 
PLANNING 
SERVICE 








RI 1-9322 . 
2214 MAIN ST... Dallas, Texas | 





















______ For Reservations 


TRaAWS -VEXAS 





FLY TTA STARLINERS TO 


BEAUMONT - PT. ARTHUR 


NON-STOP SERVICE 











































How DATICS Electronic,Computing 
and Data Processing Services 
Can MAKE MONEY FOR YOUR FIRM 


The Datics Corporation brings you ultra-rapid “electronic brain” com- 
puting and data processing on an economical job or contract basis. Firms 
and organizations, both small and large, are using Datics services for such 
jobs as... 


ENGINEERING CALCULATIONS ACCOUNTING 
DATA REDUCTION INVENTORY CONTROL 
ACTUARIAL CALCULATIONS STATISTICAL WORK 


Serving you as an independent contractor, Datics places at your service 
our $350,000 installation of the newest electronic equipment and our staff 
of experienced dataticians. We do not sell equipment. We handle your com- 
puting and data processing work on assignment by-the-job or by-the-month. 


TRY US ON ONE JOB 

By using Datics service, you gain many of the competitive advantages 
enjoyed by the big companies who have their own electronic computing 
equipment. Automation in your figure work helps you speed production, 
reduce cost for office personnel, and sharpen your competitive position. 
By contracting your computing and data processing problems to DATICS, 
you often get results in hours or days that would take weeks or months 
by other methods. 


Example: Payroll figuring and check writing at 20¢ per employee 

By using Datics Payroll Service you relieve your office of virtually all 
of the work involved in payroll accounting. We provide a complete “turn 
key” job including payroll computing, check writing, detailed payroll reg- 
ister, quarterly and year-to-date statements, and W-2 and 941-A statements 
... all at a cost of about 20¢ per employee for each pay period. 


If you have your own computing equipment, you can still use 
Datics service profitably 

A number of our clients are firms owning electronic computing equip- 
ment. We handle your “overflow” work and special assignments where our 
staff of experienced dataticians can be of service in programing work for 
your own equipment. You save time and money by calling on Datics for 
counseling and personnel training in computer techniques. 


It costs you nothing to find out more about what Datics can do for you 


One of our dataticians will be glad to talk with you at your convenience, 
and without obligation on your part. Phone Dr. John M. Ryan at Riverside 
8-3414. 


Texas Bank Bidg. Phone Riverside 8-3414 Dallas, Texas 





Some typical jobs 


Payroll Accounting — Tax Deductions 

EB and State Regulatory Reports 

Optimum Shipping Tables 

Oil Run Ticket Accounting 

Utility Networks — Power and Flow Studies 
Heat Exchange and Design Studies 

Flash Vaporization of Hydrocarbons 

Vibration and Flutter Studies 

Pipe Stress Calculations 

Core Analysis Calculations 

Crude Oil Evaluations 

Reduction of photographic film, strip charts, and 
other recorded data to IBM cards, punched 
paper tape, and/or tabulated sheets 
Instrumentation and data recording 

Computer program development and machine 
coding (either within our own facilities or in 
supplying personnel at other facilities) 
Statistical analyses and general IBM card proc- 
essing (key punching, verifying, sorting, etc.) 








A few of the clients served 
by DATICS 
American Cyanamid Company 
Bell Helicopter Corporation 
Chance Vought Aircraft, Inc. 
Collins Radio Company 
The Frye Corporation 
Rowan Oil Company 
Southern Geophysical Company 
Tandy Leather Company 
Texas Cotton Growers Cooperative Assn. 
The U. S. Military 








JOHN M., RYAN, Ph. D. 


General Manager 
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Inland Container Corporation’s re- 
markable 32-year history of growth in the 
corrugated industry can be attributed in 
large measure to the company’s policy of 
anticipating the needs of our customers 
and providing the facilities to serve them, 
whenever or wherever they may be. In 
light of this policy, there are many sound 
reasons why our decision to establish a 
plant in Dallas was a completely logical 
one. 

The phenomenal industrial growth that 
began some years ago in eastern Texas 
held more than a casual interest for In- 
land since our primary products are cus- 
tom-designed containers for industrial 
packaging. Then, as an increasing number 
of our customers began to make definite 
plans to establish operations in this gen- 
eral area, we began to make correspond- 


ing plans for the facilities to serve them - 


and others in this expanding market. In 
order to help us determine the best choice 
of location for a future plant, our own 
Marketing Division conducted a survey 
of the eastern Texas area. The results 
clearly indicated a growth potential in 
Dallas unsurpassed by any other area. 

Our next consideration was with actual 
plant sites and availability of the men and 
women needed to produce quality con- 
tainers to meet our standards. Again Dal- 
las. scored high. With the splendid coop- 
eration of the Chamber of Commerce, we 
soon learned there were many excellent 
plant sites available. The ideal answer to 
our requirements was found in the new 
Brook Hollow Industrial District, a care- 
fully conceived and intelligently developed 
approach to the needs of modern indus- 
try. And, its very location, easily accessi- 
ble from good residential areas, was an 
incentive for the type of men and women 
we wanted to join our organization... 
employees who take pride in their work 
and who are interested in producing a su- 
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by L. N. Sumners 
Division Sales Manager 
Inland Container Corporation 





L. N. SUMMERS 


perior product...good citizens in the 
community. 

Then, too, nearly all users of corrugated 
boxes must have prompt, dependable de- 
livery of containers to keep their produc- 
tion flowing smoothly. Dallas offers excel- 
lent shipping facilities, both rail and truck, 
assuring us that our customers would be 
provided the prompt freight service they 
require. There is also an economic advan- 
tage in our Dallas location, for we can 
promptly serve a maximum number of 
custwmers in this area while keeping 
freight costs at a minimum, an important 
consi‘eration, particularly with an air- 
filled ‘ommodity like corrugated board. 

Our interest in a Dallas location was 
further heightened by the fact that Ray E. 
Flint, Sales Manager of our new plant 
here, is thoroughly familiar with the area. 

Finally, everywhere one goes in and 
around Dallas, there is an intense civic 
pride, a desire for improvement and 
progress that reflects the kind of spirit and 
attitude we want in the people who make 
up our organization ... We chose Dallas 
because it is the kind of community we 
want to be a part of. 








MONTERREY oye 


OLD MEXICO j 
Cam Hdd Aneta 
~ FAMOUS THE WORLD OVER 
TRADITIONAL HOSPITALITY 


American Cuisine 


Frog Legs 
Maine Lobster 


Chicken sins Chops — Salad 
Heavy Prime Roast 
Private Locker Facilities 


Luncheon Served 
11:30-2:30 


Member 
Diners Club 


RI 1-1223 


Your host 
Jimmy Youras 


2515 McKinney 














s your story 
* can be told in 
, pictures ...we 


can tell it! 


Serving industry of the 
Southwest with Vision 







‘PHOTOGRAPHIC 
ILLUSTRATIONS 
RIVERSIDE 1-9056 














SAM Ross MCELREATH Co. 








EMPLOYMENT 
WANTED 





Many years sales experience. 
-Scores of references. Will 
contact each of your customers 
or prospects 20 to 30 times 
daily. Will work (guaranteed) 
24 hours a day. Sundays and 
holidays included without any 
overtime pay. Contact A. 
Zippo Lighter, c/o Herb 
Durham, 3014 Highland Park 
Village. Dallas 5, Texas. 
Phone LA 6-8266. 














CLOUD 


Employment Service 
"The Right Person for the Right Position” 
Over Twenty-Five Years 
Solve your personnel problems 


by calling... 


Ri 7-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
H. NESTOR DuVALL, Manager 
National City Building 
DALLAS I, TEXAS 


EMPLOYMENT 
BOARD OF 
DALLAS 
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MRS. W. C. GREEN, president of the Dallas Chapter, National Cystic Fibrosis Re- 
search Foundation, uses special inhalation equipment in her home where she gives 
her daughter, Debbie, and other children breathing exercises to combat the effects 


of cystic fibrosis. 


Dallas Doctor's Persistence Gives Hope 
To Thousands of the Nation’s Children 


The National Cystic Fibrosis Research 
Foundation, publicized this summer in 
Time Magazine, Medical Science and 
other national publications, was born in 
Dallas in 1955. 

Its founder was Dr. Wypne Sharples, 
formerly of Dallas and now of Philadel- 
phia, Pa., medical doctor and mother of 
two beautiful children who have cystic 
fibrosis. 

The foundation now has 31 chapters. 
The Dallas chapter, composed mainly of 
parents of children with cystic fibrosis, 
is headed by Mrs. W. C. Green of 2110 
South Tyler, president. 

The Dallas chapter has the foundation’s 
new colored movie explaining cystic fibro- 
sis, a film which will be shown to in- 
terested groups upon request. 

And what is cystic fibrosis, which some 
experts say afflicts one out of every 600 
children? 

It is a hereditary (and so far incurable) 
disease affecting exocrine glands of the 
body. It is believed to be transmitted by 
a recessive gene which both parents must 
have. 

Victims have a fibrous, diseased pan- 





creas that fails to secrete sufficient en- 
zymes or ferments needed for digestion. 

Cystic fibrosis also has been called 
mucoviscidosis because the mucus of 
patients is sticky and thick instead of thin 
and clear. The lungs are ever in danger of 
becoming clogged. 

Sweat glands are involved. CF chil- 
dren perspire profusely and excrete an 
extremely high rate of salt. 

Symptoms may show up almost imme- 
diately after birth or may not be noticed 
for several years. 

Children with cystic fibrosis have ter- 
rific appetities, but usually remain thin re- 
gardless of how much they eat. Diarrhea 
is common. 

Another clue is a persistent cough that 
does not expel the mucus —a situation 
which leads to rapid, shallow breathing. 

CF children are especially subject to 
lung infections. 

Until very recent years, most cases 
were recorded as pneumonia when the 
children died. Cystic fibrosis was un- 
known even among most physicians five 
years ago. | 

Dr. Wynne Sharples, now 33, a hand- 
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Medicine 
some and dedicated woman, approached 
The Dallas Morning News in the spring 
of 1955 to ask for a story on the new 
foundation organized to raise money for 
research in the disease which afflicted 
both her children. 

Her son, Sergei, was then 214, and her 
daughter, Nadya, was 1/2. 

The Dallas News published the first 
story about the foundation. Many na- 
tional magazines have since told the story 
of the foundation and of CF children. 

In 1955, there was a general attitude of 
fatalism about the disease. 

Up East, one mother of a baby with CF 
had been told by a doctor: “A little neglect 
would go a long way...and then you 
could adopt a healthy child.” 

Dr. Sharples, horrified by such an atti- 
tude, resolved that she would not just sit 
back and wait. 

Instead of accepting the prevailing atti- 
tude of hopelessness, Dr. Sharples began 
to learn all she could about cystic fibrosis, 
to give her children every possible chance. 

She learned that children with CF need 
exacting care which includes daily doses 
of antibiotics (such as penicillin or aureo- 
mycin). They need hog pancreas extract 
every day to supply the missing enzymes. 


She found out the animal pancreas prep- 
arations aided the children’s digestion and 
reduced diarrhea. 

Extra salt was needed in the diet, she 
learned, to replace the abnormal salt loss 
in perspiration. 

When Sergei or Nadya had an infec- 
tion, special measures were used to spray 
antibiotic mist into their lungs. 

The children got regular breathing 
exercises and were encouraged to do 
everything possible to open up the sticky 
areas of their lungs. 

Exercises like playing a harmonica and 
blowing out matches were used. 

In addition to daily measures to fight 
off the complications of CF in her chil- 
dren, Dr. Sharples threw herself into mak- 
ing the new foundation a success. 

Dr. Sharples was and is determined that 
the cause—and a cure—shall be found 
for the disease that is deadly for so many 
children. 

The National Cystic Fibrosis Research 
Foundation, with headquarters at 2300 
Westmoreland Street in Philadelphia, 
Pennsylvania, has given $143,000 in re- 
search grants to 11 different research 
workers in six states. 

Dr. Sharples recently wrote Dallas 


friends that the main research advances 
have been made in the chemistry of the 
mucoproteins. A Dr. Dische of New 
York and his co-workers have found a 
difference in the mucus of normal chil- 
dren and children with CF. 

In Nebraska, a Dr. Gibbs has found 
some differences in the sweat metabolism 
of CF patients. 

In Boston, Dr. Harry Schwachman has 
developed a short, easy, inexpensive 
adaptation of the sweat electrolyte test 
for diagnosis. The latter employs a colored 
agar plate which the child touches. 

If the child has CF, the high chloride 
in the sweat reacts with the silver nitrate 
in the plate and makes a yellowish finger 
or foot print. 

The foundation’s new movie empha- 
sizes Dr. Robert Denton’s inhalation 
therapy techniques for loosening the thick 
mucus, and also the administration of 
intermittent positive pressure breathing. 

“As our public education program 
grows, more and more people are becom- 
ing aware that CF is the first cause of 
death from disease among children of 
this country,” Dr. Sharples wrote. 

“However, although the incidence is 
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| NEW LOVE FIELD 
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*K Specializing in custom DESIGNING and MANUFACTURING 


of quality store, office and bank fixtures since 1922. 


Adleta Show Case & Fixture 
Manufacturing Co. 


1914 Cedar Springs — Dallas 1, Texas Phone RI 7-7576 





* Youll be satisfied if its an Adleta installation 











Winter The Perfect Spot for Employee and Company Parties 
aa Chuck Wagon Dinners — Western Dances 
STEPHEN F. AUSTIN GODFREY RANCH 
DUDE RANCH 8,000 sq. ft. Banquet Hall 
2080 sq. ft. Banquet Hall Patio for 500 : 
Dancing under the Stars GHOST TOWN 
S be Water Sports on Grapevine Lake A Memorial to Southwest 
Full-Scale RODEOS me sense 
AUSTIN by Contract Terraced Swimming Pool 
DUDE RANCH Swimming Pool, Wading Pool rte a “ bois 
iii ntorma ute’ inners on sunday, 
couias oeoeR, ate. es — to 8:00 P.M. 
. rved on Patio 
ancora BRAND Grapevine, Phone BUtler 9-2142 Gropevine, Phone BUtier 9-2167 
SINCE 1830 
AUSTIN-GODFREY RANCHES 
BY RESERVATION 
& DEDICATED TO YOUR ENJOYMENT 
Owned and Operated by DR. AND MRS. FRANK H. AUSTIN 
Dallas Office: 8215 Westchester Drive Phone EM 8-3685 

















RIGGING, ERECTING, HEAVY HAULING 
Equipment to Handle the Big Jobs. 


Specialized equipment and personnel with “know how” to handle all 
kinds of heavy machinery setting, rigging, erecting and heavy hauling. 
Listed below is a partial list of our equipment: 


20-ton Northwest Motor Crane with 100-foot boom for hoisting jobs and similar opera- 
tions. ... Winch Trucks equipped with trailers and lowbed trailers to handle movement 
of all types of machinery. ...Hydraulic Fork-Lift Trucks for the efficient and speedy 
handling of machinery and other equipment. ... Small Trucks equipped with Hydraulic 
Lift Gates for economical and proper loading and unloading. ...100-ton Guy Derrick 
for dismantling or erecting extremely heavy equipment. ...10-ton Guy Perricks for 
lighter-weight steel-erection jobs. ... Portable Elevators, Stacking Machines, A-Frames and 
other expediters used in conjunction with large operating equipment. 


Call Riverside 2-7111 for Details! 


ESTABLISHED 1875 








G. K. Weatherred 
President 
GC; &, Bradley Diles ] 
ee” AND TERMINAL 
PO OO WAREHOUSE Co. 
20D UT SANTA Fe BLDC. | 























Medicine 


fairly high and the mortality very high, 
it is no longer always fatal. 

“Now we feel that, although we have 
been losing the majority of children be- 
fore the age of five, with early diagnosis 
and the best of treatment, 50 to 60 per 
cent should reach adolescence. 

“Tt is still a problem of recognition, and 
then of adequate treatment.” 


Dr. Sharples reported that her children 


are now doing well, and that Sergei will 
start to school this fall. 

It was not until 1938 that Dr. Dorothy 
Hansine Anderson, a pathologist at Co- 
lumbia University and Babies Hospital in 


New York, linked certain symptoms she 


had seen in sick children with physical 
changes she had found in their organs 
after death. 

She was the first to recognize CF as a 
separate disease. 

Since that time, the disease has had 
about five different names. 


Both mucous glands and the glands of 
the pancreas which produce enzymes be- 
long to the exocrine gland family—hence 
the original name of the foundation which 
Dr. Sharples founded: Children’s Exo- 
crine Research Foundation. This was later 
changed to the present name: National 
Cystic Fibrosis Research Foundation. 

Whereas endocrine glands such as the 
thyroid and sex glands pour their secre- 
tions directly into the blood stream, the 
exocrine glands deliver their products into 
ducts. 

It is the exocrine glands which appar- 
ently hold the secrets of CF. 

There is a romantic part to the story of 
Dr. Sharples and her fight against the dis- 
ease which afflicts Sergei and Nadya, her 
children by a previous husband. 

Dr. Sharples and Dr. Robert Denton, 
whose inhalation therapy techniques for 
loosening thick mucus has done so much 
to help Sergei, fell in love and were 
married, 

They now have a 4-month-old daugh- 
ter—‘“an adorable healthy little girl,” in 
the words of Dr. Sharples. 

Her husband has accepted a position on 
the staff at the University of Pennsylvania 
Medical School, and will do the research 
he has always wanted to do in abnormal 
mucus and other aspects of pulmonary 
obstruction. 

Dr. Denton also will see patients and 
will work with a number of CF cases. 

When the first story about cystic fibrosis 
and the new foundation broke in Dallas, 
Dr. Sharples got a flood of calls from 
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Medicine 
other parents of children with the same 
problem. 

She treated them all free of charge and 
showed the parents how to use the meas- 
ures which she used on her own chil- 
dren. When she moved to Philadelphia, 
another Dallas woman doctor took over 
the patients. 

The new Dallas Medical Journal in- 
cludes a statement about the foundation 
by Mrs. W. C. Green of 2110 South Tyler, 
president of the Dallas chapter. 

“The main objective of the Dallas 
chapter is to reach parents of affected 
children in our area and render whatever 
knowledge and moral support possible. 

“In this respect the chapter would 
deeply appreciate the assistance of the 
medical profession in referring any cystic 
fibrosis patients to our organization so 
that we may mutually serve each other.” 
*« 


Mental Clinic to Be Established in 
Dallas. An out-patient clinic for low- 
income mental patients will be established 
here soon after September 1 by the Board 
for State Hospitals and Special Schools. 
The clinic will operate in rented quarters 
until funds can be secured for a perma- 
nent building to be located near South- 
western Medical School and Parkland 
Hospital. A community program will be 
initiated in Dallas for operation of the 
clinic, and its facilities will be available 
to Southwestern and to Parkland for 
teaching purposes. It will work in coop- 
eration with the Terrell State Hospital. 
Another purpose of the clinic, in addition 





to teaching, will be to follow up patients © 


discharged from state mental hospitals 
and to diagnose and initiate proper treat- 
ment. 


# 


Foundation Dedicated to Handi- 
capped. A new foundation dedicated to 
helping physically and mentally handi- 
capped children and adults of Texas has 
been chartered by three Dallas people. 

The new Watkins Foundation for 
Handicapped has as one of its goals the 
construction of a cottage-type center near 
Dallas to offer permanent custodial care 
for 400 to 500 severely crippled or re- 
tarded persons. 
























MASON-JOHNSTON & ASSOCIATES 


Consulting Geologists and Foundation Engineers 


213 W. Yorktown 








ZUMWALT AND VINTHER 


CONSULTING ENGINEERS 


ROSS ZUMWALT 
P. N. VINTHER 
R. E. MILLER 

F. L. McFADDEN 
J. T. WORLEY 


MERCANTILE SECURITIES 
BUILDING e DALLAS 











WILL BUILD...LEASE 


Office Building, Warehouse, etc. 


TO SUIT REQUIREMENTS OF ESTABLISHED CONCERN 
...LARGE OR SMALL. SEVERAL EXCELLENT LOCA- 


TIONS — AMPLE PARKING. 








G. E. MILLER & CO. 


P.O. Box 866 e Dallas, Texas eo RI 1-1701 

















LANE cowramens 


Special designs move 
the product safely 
and economically . . . 
and advertise profit- 
ably. Pre-tested. Ask 
for estimates from a 


Lane engineer. 
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ALL SIZES AND SHAPES 


10212 Denton Road > 
Phone: Fleetwood 2-4814 * 


ENGINEERED 


... for the product 


CONTAINER 
COMPANY 


Dallas, Texas 
TWX-DL-318 
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STOP MANUAL HANDLING 


with the NEW 
LOW COST 
BIG JOE 

CHALLENGER 























Battery oper- 
ated hydraulic 
lift 


$397°° 


(f.0.b. factory) 


“Ask for a Demonstration” 


W. A. TAYLOE CO. 


Materials Handling Equipment 
2333 Inwood Road FL 7-7315 
DALLAS 19, TEXAS 


4101 San Jacinto JA 2-4647 


HOUSTON 4, TEXAS 
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Labor Survey Inaugurated. A survey 
to determine where Dallas workers live 
and where they work is now being con- 
ducted by the Texas Employment Com- 
mission with the endorsement of the Dal- 
las Chamber of Commerce. 

The study, know as “Place of Work- 
Place of Residence,” will cover over 1,000 
Dallas County employers and over 170,- 
000 individual workers, representing 64 
per cent of the county’s industrial em- 
ployment. 

Specific purpose of the study will be to 
determine whe-e to locate TEC offices for 
the greatest benefit to employers and 
workers. 

However, as the first of its kind in 
Texas or the Southwest, the survey is ex- 
pected to assist every organization respon- 
sible for the city’s future planning. 

J. Erik Jonsson, president of the Dallas 
Chamber, said: “The results of this survey 
will be of tremendous value to employers 
and to research, marketing and planning 
groups in general. The Dallas Ctiy Plan 
Department has indicated that the survey 
results will be used in planning traffic sig- 
nals, streets, major thoroughfares and ex- 
pressways, and will be helpful to the local 
transit company and other organizations 


dealing with traffic and parking prob- 
lems.” 

The Dallas Chamber of Commerce will 
use the results for planning locations of 
new and expanding industries near the 
source of labor supply, in analyzing the 
Dallas County market geographically, in 
highway planning and in defining on a 
realistic basis, the boundaries of the Dal- 
las Standard Metropolitan Area. 

4 
Dallas Named Safest City. Dallas 
has been named. Texas’ safest city by the 
Texas Safety Association which judged 


cities throughout the state on police traffic . 


supervision, school traffic safety educa- 
tion, public safety education, traffic courts, 
improvement in traffic death records, 
maintenance of accident reports, and 
traffic engineering. 

In addition, Dallas also won four Na- 
tional Safety Council Awards for out- 
standing performance in maintenance of 
accident records, school traffic safety 
education and safety organization. 

A separate award from the Interna- 
tional Association of Chiefs of Police for 
excellence in traffic law enforcement was 
presented to Dallas for the seventh conse- 
cutive year. 




























PRINTERS @ STATIONERS 





The latest McGraw-Hill survey points out one new 
factor which, more than any other, is changing the 
nature of the investment process. This is the record 
outlay planned by U. S. corporations for scientific re- 
search and development — to create new products and 
develop new industrial processes. “@ This year indus- 
try plans to spend $7 billion on research and develop- 
ment — up 20% for 1956. By 1960 it will spend $9 bil- 
lion — enough to create a major new industry. By 1960 
manufacturing industry expects sales to be up 26% — 
with half the increase in products that were not made 
in 1956. ‘@ The keen interest of U. S. business firms in 
scientific research points the way to a new kind of pros- 
perity for our economy —a prosperity based on de- 
liberate creativeness. “@ May we help you reproduce 


your creative efforts in sales material? 


THE DORSEY COMPANY 


LITHOGRAPHERS e@ OFFICE FURNITURE 


DALLAS, TEXAS 











REASON? 
RESEARCH! 
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Delegates Are Honored. The com- 
bined Chambers of Commerce of Dallas 
County honored the county’s delegates to 
the Texas Legislature with an appreciation 
luncheon July 30. 

C. A. Tatum, vice-president of the Dal- 
las Chamber, introduced the delegates and 
praised their work in behalf of Dallas 
County in the recent spring session and 
in past sessions. Cited were State Senator 
George Parkhouse and Representatives 
John Crosthwait, Ben Atwell, Joe Pool, 
Barefoot Sanders, Robert K. Sutton, Rob- 
ert Johnson and Robert Hughes. 

Mr. Tatum told luncheon guests: “We 
merely want to express our appreciation 
to these men who have been so helpful 
and who have worked so closely with the 
Chambers of Commerce for the welfare 
of Dallas County.” 

Other hosts for the luncheon in addi- 
tion to Mr. Tatum were Presidents George 
F. Mixon, North Dallas; James W. Smith, 
Oak Cliff; Robert M. Allman, South and 
East Dallas; Donald G. Dossett, White 
Rock; Marshall H. Warder, Grand 
Prairie; Herbert Cooper, Irving; and J. 
Henry Smith, Mesquite. 


+ 


Auditorium Dedication Set, In a 
three-day program, September 8-10, Dal- 
las new $8 million memorial auditorium 
will be formally dedicated. A special re- 
ligious and military service will open 
ceremonies on September 8. The Rev. 
Edward L. R. Elson, minister of the Na- 
tional Presbyterian Church in Washing- 
ton, D. C., will give the dedication ad- 
dress, and music will include a 100-voice 
choir selected from all church choirs in 
greater Dallas. Also taking part in the 
ceremony will be Dallas ministers of dif- 
ferent faiths and representatives from all 
branches of military service and war 
veterans’ associations. 

The Rev. James E. Detweiler, minister 
emeritus of St. Andrew’s Presbyterian 
Church, is co-ordinating the religious part 
of the program. Other members of the 
arrangements committee are H. Ben 
Decherd, Jr., Albert N. Jackson, Alex C. 
Keese, B. F. McLain, Slyde W. Rembert 
and Thomas W. Saling. 
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4030 H. Hines Dallas 19 LAkeside 6-6626 
FRED L. HAYNES, District Manager 
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in mechanical installations 


Houston, Texas 
Kansas City, Missouri 
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YS = = <p That Boy 
of Yours 


... Will be able to play and have 
fun, will have the advantages of a 
good education, and enjoy the 
other good things in life...as 
long as you are around. 


Plan wisely now so he will be sure 
of these things should something 
happen to you or your income. 


Let your Southland Life represent- 
ative help you plan a secure future 
for your boy, your family and you. 


Over... 
$200,000,000 IN ASSETS 


pee ae 


Life 


Home Office ¢@ Dallas 
LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 
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$1,100,000,000 
INSURANCE IN FORCE 
63 Branch Offices 






















































TO SERVE YOU BETTER 


“We have to know our business to serve your business.” That’s 
an unwritten slogan at Texas Employers’ Insurance Association. 
Service in any industry is rendered through people and superior 
service is provided by those most highly trained in their 
respective professions. 


Texas Employers’ leading position in its industry is due largely 
f to its plan of sponsoring and encouraging specialized education 
and training programs for all levels of its management and 
employees...equipping them with the knowledge and skills 
necessary to serve employers of labor in Texas more efficiently 





Complete specialized training courses are conducted by the 
Symbol of leadership in Claims, Engineering and Sales departments, with other depart- 

ments carrying on informal training sessions for their employees. 
WORKMEN’S COMPENSATION Other company-sponsored programs include courses offered by 
the Insurance Institute of America, the American Mutual 


Insurance 
Insurance Alliance, the American Institute for Property and 
Liability Underwriters, the American Management Association 
. and other recognized national groups. 
People who know their business and who can serve your 
business efficiently —this is one more of the advantages offered 
Ovistonding opportunities in Soles, by the Texas Employers’ Insurance Association... advantages 
poner Seren ee! er One which have provided SERVICE, SECURITY and SAVINGS 


ments for qualified young men. > : 
. to Texas business and industry for over 43 years. 








e +. 
A. F. ALLEN, Chairman of the Board 
BEN H. MITCHELL, Procident HOME OFFICE Employers Insurance Building | DALLAS, TEXAS 
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Meet Dayl Crow; a young man who’s 
going places at super-sonic speeds. 

And that’s no mere play on words. He 
travels faster than 1,000 miles an hour — 
just how much faster is secret, under the 
security regulations that veil the nation’s 
defense program. 

But this 29-year old ex-Navy pilot does 
it, as part of his job as a Chance-Vought 
test pilot. His assignment, testing the 
Chance-Vought F8U-1 Crusader, the 
world’s fastest Navy fighter, the Dallas- 
built plane that holds the national speed 
record. One of them recently streaked 
across the country at speeds much faster 
than the velocity of a .45-caliber bullet. 

Chance-Vought is proud of the Cru- 
sader. So is Dayl Crow, who helps put it 
through its paces. He says, “There’s no 
doubt in my mind that it’s the best op- 
erational fighter in the U. S. today. Pilots 
like it.” 

And that’s the candid estimate of a 
man whose opinion holds a lot of weight. 
Although he is still in his twenties, Dayl 
Crow has behind him a flying background 
almost as exciting and varied as one can 
imagine. He has flown against the Com- 
munists; he was a member of the Blue 
Angels, the Navy’s famed precision flying 
team. And now, he’s testing one of the 
world’s fastest planes. 

What’s ahead for him? At the moment, 
Dayl would like to go on flying as long as 
he can; after that, possibly some manage- 
ment role in the aircraft industry. He 
would undoubtedly be a natural for any 
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number of them, with his interest and 
background in aviation. 

It all started the day in his native Okla- 
homa City, when Dayl’s father — a flying 
enthusiast — took his 16-year old son out 
to an airport and bought him a plane ride. 
Flying lessons followed, and less than a 
year later, Dayl had his private license. 

He was accepted for Navy flight train- 
ing, after two years at the University of 
Oklahoma, under the Navy’s V-5 pro- 
gram. The shine hadn’t started to wear off 
his wings, when the jet fighter squadron— 
to which Ensign Dayl Crow had been as- 
signed on the West Coast — was ordered 
aboard the carrier Philippine Sea. The 
Korean War was on. 

Dayl had only 23 hours in Pantherjets 
when he got his first taste of combat — 
the Inchon Landings. His squadron also 
covered the tragedy of the Hungnam 
Evacuation. 

Then, Russia threw its MIG-15’s into 
the air war—and his outfit was the first to 
tangle with them. So Dayl knows first- 
hand something of the capabilities of 
Soviet aeronautical science; a factor that 
adds significance to his present role in de- 
veloping our own air power. 

With two Korean tours and 116 combat 
missions behind him, Dayl was back in 
the States when an opening came up on 
the Blue Angels. He got the nod — and a 
job for which the Navy picks only its crack 
pilots was his. For the next two years, he 
was part of the flying team whose wing- 
tip to wing-tip aerobatics at more than 
600 miles an hour have thrilled — and 
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scared — millions of Americans at air 
shows across the country. 

In 1955, Dayl resigned his commission 
and went back to school — the Univer- 
sity of Texas — to complete his engineer- 
ing studies. Last February, he became a 
Chance-Vought test pilot — adding still 
another phase to his store of aeronautical 
experience and knowledge. 

For a combat veteran and one who had 
flown with the Blue Angels, you’d think 
that anything else would be an anti- 
climax. But that wasn’t the case, at all. 
Dayl Crow’s biggest flying thrill was yet 
to come—the first time he checked out 
in a Crusader. 

Back on the ramp, he raised the cock- 
pit canopy of the world’s fastest Navy 
fighter. 

“That was the big one,” said this young 
Oklahoman, as he stepped down, trying 
to gear thoughts to ground-level. 

Since then, he has racked up an impres- 
sive number of hours in Crusaders—and 
become part of that select circle of men 
who fly at speeds that most of us can only 
partially imagine. 

Dayl Crow is very much a part of the 
world of flying — the limitless horizons 
and vast potential of the field. But there 
is also a pungent, down-to-earth quality 
about him. 

With just the suggestion of an eye- 
twinkle, this crew-cut bachelor says: “Fly- 
ing is safer than driving.” 

And coming— as it does—from a 
man who flies faster than 1,000 miles an 
hour, who is to argue with him? 
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WHAT'S DOIN’ 


IN SEPTEMBER 





Turtle Derby! 

Terrapins are way down the biological 
scale from Man in all his glory but we do 
share one trait in common. Namely, if 
someone prods us in the tail, our impulse 
is to run. Upon this scientific rock rests 
one of Texas’ finest charitable institutions. 

The institution is the Variety Club’s 
Boy’s Ranch, a home for homeless kids. 
And the manner in which a reptilian re- 
action is translated into its upkeep is the 
Variety Club’s Annual Turtle Derby. 

This year the Derby will be held in 
our new Memorial Auditorium, otherwise 
the ritual will run the same. There will 
be a big plywood circle slightly raised in 
center to permit contestants starting from 
that point a downhill run. The contestants, 
a roaring herd of turtles or to be exact, 
some plain ol’ Texas dry land Terrapins, 
are placed in a box at the center. And at 
the signal, some jostling takes place, the 
box is removed and the turtles thunder 
forth to glory. 

Naturally the position of jostler and 
box remover is not eagerly sought within 
the ranks of Variety. Deep in the collec- 
tive memory of the membership is the 
fate of one Jerome K. Schnedecker who 
perished beneath the pounding hoofs of 
an enraged turtle herd. To this day mem- 
bers debate whether Jerome K. Schnede- 
ker’s awkward footwork in the face of 
the stampede or his overavid jostling’ was 
the cause of his death. Turtles are known 
to be a vengeful lot. 

But the Turtle Derby seldom has non- 
financial casualties these days. New start- 
ing gate techniques and a kinder treat- 
ment of contestants has brought a new 
spirit to the Game. Turtles now have but 
one thought when the old box goes up— 
to get out there and WIN! 
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Nightclubs 


Nightclub attractions have been and 
probably will get better than they are this 
month. Adolphus offers a pair known as 
Rickie Layne and Velvel and probably 
another act to replace the Penny Single- 
ton cancellation. Statler has the best at- 
traction in Rusty Draper, one of the teen- 
ager’s record sensations. Rusty, a pleasant 
looking red head, is of the new class of 
singers that find their material in the 
twilight zone between Hillbilly and Pop. 
The best of the class is the Grand Old 
Lady. Jo Stafford. The worst is Elvis and 
his imitators, and somewhere between is 
Rusty. Draper pads his act with his ability 
to play a guitar, banjo, uke or anything 
else lying around the bandstand. 
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Pajama Game 

Lots of good movies on the docket but 
our choice for September is the musical 
comedy, “Pajama Game.” P.G. is a tricky 
little drama that succeeds primarily on its 
odd setting and novelty plot. The odd set- 
ting is the middle of the heavily union- 
ized garment industry, a pajama factory 
to be exact. The novelty plot weaves 
through a love affair between a factory 
supervisor and the head of the union’s 
grievance committee. Romance’s rocky 
road is rutted by a looming strike for 712¢ 
but love and the IGW conquers all. Yes, 
this is where ‘““Hernando’s Hideaway” and 
a half dozen other hits originated. 

oa 

Predictions 

This will be the last column by your 
correspondent. We are leaving Dallas, 
both the city and the magazine and re- 
gretfully the doings of both. Our thanks 


Vey 





to Hal Cheatham, Lis Privette, Dick 
Jordan, Rose Frank, Mabel Duke, and so 
many others who have supplied the col- 
umn with information, the columnist 
with passes. We sincerely hope we did 
them some good. And like everyone that 
writes, draws, dances, paints, whistles or 
does imitations of Candy Barr, we hope 
we’ve pleased you too. 

We envy you the entertainment your 
city will provide in the near future. You'll 
continue to receive the first runs on all 
films and you now have three Class A 
‘art’ theatres to bring you the finest of 
the fine, past and present. In little theatre, 
a palatial set-up is being financed that 
should bring competition to the fine 
groups already operating. In the big time, 
Dallas’ State Fair Musicals will continue 
to offer star-studded smashes (It’s hard 
to see how they could be improved), 
but competition may rear its gorgeous 
head from the new Memorial Audito- 
rium. Certainly Dallas is now assured 
events like the new indoor Ringling 
Brothers-Barnum and Bailey Circus. And 
the Texas State Fair will be bigger than 
ever, possibly reaching a capacity to at- 
tract a Broadway smash in its first year 
and with its original cast. And if the new 
hotel opens a big room atop Southland 
Center to compete with Statler we may 
draw top night club talent every week 
of the year. Of course, while we’re pre- 
dictin,’ we might as well predict the in- 
evitable — tops in everything everyway, 
every day here for sure. So long, Dallas! 


tou crabtree 
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XAS, 


The first half of the 

Dallas Homefurnishing Mart, 
provides 210,000 square feet of 
year-round air conditioning 
sales and display space. 

No floor space was required to 
supply the total tonnage 

of 589 tons, which is 
zone-controlled with 106 

G. E. Horizontal, Ceiling 
Suspended Units. For your 
particular problem, use the 
experienced services of 

Texas Distributors, Inc. 


{ 


TRIBUTORS, INC. 3 


S914 LIVE OAK GTREET DALLAS, TEXAS TAylor 3-2194 
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Dallas’ new Home 
Furnishings Mart 


in the 
TRINITY 
INDUSTRIAL 
DISTRICT 


For information about the 
ean | Industrial District 
consult your real estate 
broker or... 




















HEAVY ENGINEERING CONSTRUCTION 


4007 IRVING BLVD. DALLAS 
PER ANNUM 
COMPOUNDED 
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EACH ACCOUNT INSURED UP TO $10,000 


AMERICAN SAVINGS & LOAN 


Downtown Dallas ¢ 1700 Commerce at Ervay ¢ Riverside 1-4191 
“The Savings Corner” where SAFETY and PROFIT meet. 


SONOE 
U4 . motion At Love Field 

















Is your money unemployed 
or working part-time? 


i 30... * i‘ 
Put it to work on a full Ld 
time basis with safety and . 


convenience. 














Since 1937 


@ AIRPORT OPERATORS 









@ AIRLINES 
@ AIRPLANE MANUFACTURERS 
@ U. S. GOVERNMENT 


AIR SERVICES 


One of the oldest and largest 


s and distributors of 


manufacturer 
airplane parts 


3214 LOVE FIELD DRIVE 
DALLAS, TEXAS 


In Business 
Since 1927 


Branches: Atlanta @ Chicago @ Dallas @ Glendale @ Miami ¢ Teterboro @ San Francisco 





SSOCIATES, INE. 
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(Continued from Page 33) 
whose accounts exceed a stipulated 
amount. 

An added feature of the new super- 
highway is the modern service area situ- 
ated at its midway point. There, the 
motorist will find two complete service 
stations and two restaurants. 

The larger of the two restaurants, on 
the south side of the Turnpike, will cater 
to special luncheons and dinner parties 
as well as to motorists. For patrons at- 
tending such functions, an elevated turn- 
around facility has been provided adja- 
cent to the restaurant. Motorists using the 
turnaround bridge can have fare tickets 
validated at either restaurant. 

No public ceremony will be held in 
connection with the opening August 27; 
however, the official dedication ceremony, 
to which national, state and city officials 
and civic leaders will be invited, is slated 
for September 5. 

“Turnpikes in other states have experi- 
enced abnormally heavy traffic and de- 
lays by scheduling large public ceremo- 
nies with their openings,” Texas Turnpike 
Authority Chairman A. D. Rust of San 
Angelo, commented. “We hope to avoid 
such unfortunate situations in our plan 
of opening the new highway.” 

Thus, only 23 months since construc- 
tion began on the mammoth project, the 
Dallas-Fort Worth Turnpike is at the 
service of the vital, expanding area for 
which it was designed. 

It came into being because of the needs 
of the area. Its existence—providing 
swift, safe and efficient transportation to 
a previously congested district—is a sym- 
bol of the progress of the area and can 
supply impetus for still greater develop- 
ment of its two terminal cities and of the 
commercial and industrial districts they 
have spawned. 

And every local motorist may experi- 
ence a pardonable feeling of self-satisfac- 
tion as he travels smoothly and safely 
along the broad concrete ribbons of the 
new Dallas-Fort Worth Turnpike, in the 
realization that it has been the initiative 
of the region’s citizens that transformed 
a dream into a reality in an amazingly 
short period of time. 


* 
(Continued from Page 30) 


Retail 
CASA LINDA LUMBER CO., 1603 
Fuller Dr.; T. C. Stricklin (Joe Glick 
man) 
WALNUT HILL MAN’S SHOP, 123 
Walnut Hill Village; Murray Austein (N. 
J. Meyerson and Joe Glickman) 
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DALLAS CASH REGISTER CoO., 
2803 Live Oak; H. O. Whistler (R. L. 
Kuehnle) 

BRANCUSI CO., INC., 335 Cole; 
Martin Perfit (James C. Henderson, Jr.) 

GOLDEN FURNITURE, 4301 Bryan; 
James E. Golden (Jack Gidcumb) 

BUCKEYE LIQUOR STORE, 10840 
Harry Hines; A. V. Steelman (Jack Want- 
land) 

COMMERCIAL OFFICE SUPPLY, 
3009 Ross Ave.; William F. Thomas (Carl 
Read) 

CHARLES JEWELERS, 249 N. Field; 
Charles Briley (Bill Baxter) 

HAY-WAY, 5418 Denton Drive; Bar- 
ton Hay (Jack Wantland) 


Individual 
FREEMAN W. BURFORD, 2934 Re- 
public Bank Building (H. M. Russell) 


Amusements 
GENE’S MUSIC BAR, 307 South 
Akard; Gene Lawrence (M. M. Brohard, 
Jr.) 


Revaluation 


(Members increasing their investment in the 
Dallas Chamber.) 


MAX AHLFINGER ALBERT GREER 
WATER COMPANY = KOOL _-VENT METAL 
BELDEN ASSOCIATES, AWNING CORP. 
MARKETING MERCHANTS FAST 
RESEARCH MOTOR LINES, INC. 
BELL CHEMICAL CHARLES S. MUNN 
COMPANY PAN AMERICAN 
BUILDING SULPHUR 
— RELIEF & ANNUITY 
BOARD OF THE 
W. W. CANNON BAPTIST SOUTHERN 
COMPANY CONFERENCE 
CAMPBELL & RIPLEY SHIRT CO. 
CAMPBELL S & H GREEN 
CARRIER CORP. STAMPS 
CASA LINDA S-H-M REALTY CO. 
MOTORS, INC. 


SNAP SHOTS, INC. 
COKESBURY BOOK STEWART TITLE 

STORE GUARANTY CO. 
COLLINS RADIO CO. —_—‘ TEXAS INSTRUMENTS, 
H. D. & T. J. CRIGGER INC. 


DALLAS TITLE & TEXAS SCHOOL BOOK 
GUARANTY CO. DEPOSITORY 

DREYFUSS & SON TRANSPORTATION 

GLAZERS WHOLESALE ADVERTISING SALES, 
DRUG INC, 

THE H. W. GOSSARD —-VICK'S RESTAURANT 
COMPANY 








TEMPORARY OFFICE HELP 
Call for a ‘‘Kelly Girl’’ 


Riverside 2-3981 


No Payroll bother — we bill you weekly. All ‘Kelly 
Girls” are tested, experienced, bonded and guar- 
anteed. Call us and describe the job you want 


: Russell Kelly 
Office Service 
1209 Simons Building 


Dallas, Texas 
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With some 62 million motorists, driving 
glasses are as important as reading 
glasses — for safety's sake. Ask your 
Eye Doctor. 


& 
|. MARTIN- THOMAS 


Preseription for THOMAS 


Glasses to Us OPTICAL COMPANY 





GROUND FLOOR MEDICAL ARTS e DALLAS 

















DALLAS’ NEW LOVE FIELD 


Lathing, Plastering and Ceramic Tile 
furnished and installed by... 


GRAND PRAIRIE TILE CO. 


E. E. La Roche, Owner 901 N.W. Seventh St. 
ANdrew 2-1427 









































LOOK TO 
BOSCO 
the one source in 
the Southwest for 
-. = nea Nm 
. of quality industria 
SS » Sialehirs:.- ois a 
re ZB reputation for prompt, 


dependable service! 


OVERNIGHT SHIPMENTS in the SOUTHWEST! 
Complete Stocks — Packaged and Bulk 
BOLTS — NUTS — SCREWS — WASHERS 


Steel — Brass — Stainless Steel — Aluminum 
Phone RI 7-5171 DALLAS or ED 6-0774 FT. WORTH 


BOSCO Bolt: Nut-Screw Co. 


MANUFACTURERS & DISTRIBUTORS 





2215 YOUNG STREET >: Phone Riverside 7-5171 * DALLAS 1, TEXAS 









































HOT MIX 
ASPHALTIC 
CONCRETE 
IS THE MOST 
PRACTICAL 
PAVING 
FOR THE 
TEXAS 
CLIMATE 
















Asphalt paving is cool — 
and that’s important in a 
region where summer 
temperatures run as high 
as 115° Because asphalt 
absorbs heat and light, it 
cuts glare and reduces the 
eye strain of summer driv- 
ing. For paving which is 
both cooler and safer, de- 
pend on the heat absorbing, 
glare reducing properties 
of asphalt. 


CONCRETE 


AND 


ASPHALT 
PAVING 


FOR 
INDUSTRIAL 
RESIDENTIAL 
STREETS 
PARKING LOTS 
DRIVE-INS 


TEXAS 
BITULITHIC 
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New and Expanding Business 


EXCHANGE BANK BUILDING, the first of four multi-storied buildings planned for 
Exchange Park, was dedicated in formal ceremonies last month. 





a oe 


Formal Ceremonies Mark Dedication 


Dallas’ newest skyline — Exchange 
Park — began to take shape with the 
formal opening of the Exchange Bank 
Building last month. 

The 14-story building is one of four 
multi-storied structures planned by 
former United States Senator William A. 
Blakley, owner and builder of the 125- 
million-dollar commercial community. 
The property extends from Harry Hines 
Blvd. to Forest Park Rd. and is bounded 
by Inwood and Mockingbird Lane. 

Presently under construction is the 
Braniff Building, and other buildings to 
be erected later include a hotel, medical 
research center, department stores and 
retail shops. 

Approximately 30,000 square feet of 
ground space in the first building to be 
completed is occupied by Exchange Bank 
and Trust Company, which was organized 
in 1945. 

“Every modern convenience is avail- 
able at the new location,” President Gus 
Bowman reported. He listed such facili- 
ties as ample parking space only a few 
steps from three bank entrances, a spa- 





Of Multi-Story Exchange Bank Building 


cious main lobby, private conference 
rooms and restful lounges. 

One of the principal points of interest 
for customers and visitors is an 80,000 
pound circular vault door silhouetted 
against a wall of black granite. The vault 





HONORED GUESTS at the formal oper- 
ing of Exchange Bank were Gus Bowman, 
left, bank president, and former Senator 
William A. Blakley, Exchange Park de- 
veloper. 





DALLAS « AUGUST, 1957 


Nev 


is OF 
its 2 
curit 
Tl 
acco 
wind 
engir 
from 
4 i: 
natio 
alum: 
panel 
ite. L 
mova 
taken 
with | 
Wt 
pletec 
ter Ww 
scape 
ing in 
12,00 
in the 
is bro 
groun 
Lan 
the Ex 
E. Mc 
and G 
Sam P 
tractor 
trical ¢ 
Pres 
were J. 
ing cor 
vising 
Insurai 
Mr. Bc 


First 1 
Village 
store, i 
1. Othe 
pancy 

Freebui 
project. 
som an 
ers. Ma 





—————_ 


Bea 














st 


od 
ilt 





Nn, 


le- 





New and Expanding Business— 


is one of the largest in the Southwest, and 
its 27-inch thick vault door provides se- 
curity for 4,200 safety deposit boxes. 

The bank accommodates 29 teller and 
account windows, including six drive-in 
windows. Drive-in windows have been 
engineered to permit access and departure 
from each window independently. 

The exterior of the building is a combi- 
nation of aluminum window walls with 
aluminum sun shades, porcelain enameled 
panels, cast stone and black Andes gran- 
ite. Upstairs, the offices are finished with 
movable metal partitions which can be 
taken down and the offices re-arranged 
with little inconvenience to tenants. 


When the entire development is com- 
pleted, mall areas throughout the cen- 
ter will be enclosed, skylighted, land- 
scaped and tir-conditioned. Air condition- 
ing in the community is provided by a 
12,000-ton plant in the Utilities Building 
in the northeast part of the project and 
is brought to the building through under- 
ground tunnels. 

Lane and Gamble were architects for 
the Exchange Bank Building, and Robert 
E. McKee was general contractor. Blum 
and Guerrero were consulting engineers; 
Sam P. Wallace and Co., mechanical con- 
tractors, and Fischbach and Moore, elec- 
trical contractors. 

Present at the opening day ceremonies 
were J. M. Falkner, of Austin, state bank- 
ing commissioner; Lloyd Thomas, super- 
vising examiner of the Federal Deposit 
Insurance Corporation; Mr. Blakely and 
Mr. Bowman. 


4 


First unit of the eight-acre Ferguson 
Village shopping area, a Safeway Grocery 
store, is expected to be completed Sept. 
1, Other units are scheduled for occu- 
pancy by March 1, 1958. Charles R. 
Freeburg Associates are architects for the 
project. Morris Spencer, Robert S. Fol- 
som and Sanders Campbell are develop- 
ers. Majors and Majors are leasing agents. 








Beatty Engineering Co. 
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ADVERTISING ART 
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e residential subdivisions 
e shopping centers 

e industrial subdivisions 
e city planning 
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SPECIALIZED... 





Scene from Dallas-Fort Worth Oil & Gas Company Buyers meeting. 


Your Opportunity 
To Honor Oil Industry P. A.’s 


Members of the oil and gas buyers’ group of the Purchasing Agents Associations of Texas 
and Western Louisiana averaged purchases of over $22 million each during 1956. Honoring 
this contribution to the Southwest's prosperity, The Southwestern Purchaser will publish the 
SEVENTH ANNUAL OIL PROGRESS ISSUE in October tieing in with Oil Progress Week. 

You can order advertising space in this issue with full assurance that it will be seen by 
practically every major oil and gas and petro-chemical company purchasing agent and depart- 


























CONTRACTORS ment in Texas and Western Louisiana. 
Issue closes September 20. Write now for rates and information. 
RITES The magazine owned by the Purchasing Agents Associations 
Qa of Texas and Western Louisiana 
Distributor 
The SOUTHWESTERN PURCHASER 
_ 2728 Mockingbird Lane Established 36 Years 
FL 2-8735 Dallas SOUTHLAND LIFE BUILDING DALLAS 
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New and Expanding Business 









OFFICE 
SALES 
TECHNICAL 


437-8 WILSON BLDG. 
@ DALLAS 1, TEXAS 


RI 7-0694 











Havaco to Build First Unit 


The first unit of a multi-million dollar building program in the Love Field area at 
3330 Haggar Drive has been announced by W. E. Vaughan, Jr., vice-president and 
general manager of Havaco corporation. The building will have 27,000 square feet 
of warehouse space and 9,700 feet of air-conditioned office space for lease. Con- 
struction is expected to be completed by early fall. Wm. T. Hefley of San Antonio is 
the architect, and Vaucan Company, Inc., of Dallas is the general contractor. 
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Air Reduction Sales Occupies New Quarters 


This is the architect's rendering of the building soon to be occupied by the Dallas 
branch of Air Reduction Sales Co., Inc. The 20,000 square foot structure on Watson 
School Road cost a quarter of a million dollars and will house administrative offices, 
plant and warehouse facilities. Erection of the building was contracted through 
Airoldi Steel Buildings of Dallas, and real estate negotiations were handled by 
Jim Moran of Hudson and Hudson. 
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New Pollock Container Plant Nearing Completion Equipment 





Pollock Container Corporation will start production of corrugated boxes in mid- Seb chndebhattitutiabeus 
September in this plant now nearing completion at the intersection of Miller and PAGING | our coleman 
Shiloh Roads, Garland, Texas. Cost of the 115,000-square-foot building, including INTERCOM | Jong-term lease plan 
land and equipment, will exceed $2,000,000. The general contractor is Buckner & MUSIC | on famous Stromberg- 


ALARM | Carlson custom-engi- 


Pittman, and the architect is Grayson Gill, of Dallas. Air conditioning and heating was neered Sound Systems! 


installed by Matthews Engineering Company, electrical work by Harmon Electrical 
Corporation, and Gregerson & Gaynor were consulting engineers. Working at STROMBERG-CARLSON COMPANY 


capacity, the plant will be capable of turning our 00,000,000 square feet of corru- Room 112 — Wilcox Bldg. 
gated boxes a month. 4607 Cole Ace. LA 8-3030 















Successful Direct Mail Advertising Opens the 
Door For Your Salesmen.. . 


The best salesmen in America sell more, when 
they have the help of persuasive Direct Mail 
Advertising mailed regularly to live-wiggling . 
prospects. 

A recent survey showed the cost per call of 
a salesman with Direct Mail help to be $10- 
$14. Without Direct Mail, the cost was $17.35 
per call. 

Put effective direct mail advertising to work 
for you and reap the profits. It’s easy .. . 
the first step is to call Riverside 2-8167 now. 


a 
Cumorsial PRINTING & LETTER SERVICE COMPANY 


W. Marion (Bill) Newman, Jr., Orion Newman, Larry Newman, John C. Lowe 


1015 N. Hawkins e Riverside 2-8167 « Dallas, Texas 
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INTERIORS 
THAT 


An orderly arrangemcnt de 
signed expressly for the indi 
vidua! business requirement 


Estimates gladly given 


OTTO COERVER COMPANY, INC. 


333 Exposition Dallas, Texas Phone TA 1-9968 








NOW We Can Offer ALL These Services 





Mechanical Piping 

Light Structural Steel Fabrication 

Complete Sheet Metal Fabrication for process equipment 
Roofing and Siding 

Architectural Sheet Metal 


SOUTHWESTERRA 


Sheet Metal and Manufacturing Co. 
5307 MAPLE LAkeside 1-5176 
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PRODUCTS 
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New and Expanding Business— 
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TWO SISTERS who grew up on the land 
where Big Town shopping center is being 
built—Mrs. Hazel Motley and Mrs. Fran- 
ces Riggs — turned the first shovel of 
earth at groundbreaking ceremonies of 
the project with instructions from Devel- 
oper Gerri Van Frellick. 


Big Town, City of Shops, 
Construction Is Under Way 

Initial construction activity has begun 
on Dallas’ first “regional” shopping cen- 
ter—Big Town, A City of Shops. 

Located on a 77%-acre tract on High- 
way 80, just east of Buckner Boulevard 
and immediately south of the State High- 
way Offices, the project is termed “re- 
gional” center because through strength 
of size, central location, accessibility, and 
strength of management and tenants, it is 
capable of serving a large area rather than 
the mere needs of a neighborhood. 

Big Town has been two years in the 
planning stages, with extensive surveys 
made by Larry Smith and Company, of 
Seattle, Washington, a nationally known 
shopping center consultant. With the 
groundbreaking August 1, construction 
work began on the entire center as a com- 
plete unit. The first stage—approximately 
500,000 square feet — is scheduled for 
completion and simultaneous opening of 
all stores and shops August 28, 1958. 

The ultimate size of the commercial 
area of Big Town will be 680,000 square 
feet, or about 70 stores. In addition, the 
completed center will contain a 100,000- 
square-ft, multi-stored medical and pro- 
fessional building, a free-standing bank 
building, and a 150-unit motor hotel. 

Big Town will be built around a com- 
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Texas Rubber Supply Moves to New Location 





Texas Rubber Supply, Inc., has moved to this new 9,200 square-foot location at 
2436 Irving Boulevard in the Trinity Industrial District. The firm specializes in industrial 
rubber products and related lines. Its new building will provide an air-conditioned 
office, rail and truck facilities, and off-street parking. The architect was John Carsey, 
and lease negotiations were handled by Campbell and Campbell. 








pletely air-conditioned mall. This con- 
course or pedestrian walkway will be 50 
feet wide, with no columns to obstruct 
the view or hinder the flow of traffic. 
Patrons will walk from one store to an- 
other without leaving the mall or being 
exposed to outside weather conditions. 
Many stores are planning open fronts. 

A supervised playland area is planned 
so children may play in comfort and 
safety while parents shop without inter- 
ruptions. 

Big Town will even sport a “City Hall” 
—an 8,000-square-foot meeting room 
available for civic and community group 
meetings. The hall will adjoin the cafe- 
teria and will be served by the cafeteria 
kitchen. 

Included among the tenants of Big 
Town are Sanger Brothers, which will 
build a replica of its Preston Center store; 
F. W. Woolworth, variety store and 
cafeteria; ACF Wrigley, super market; 
Lerner Shops, ladies wear; G. R. Kinney, 


shoes; Bond Clothes; Butler’s, ladies spe- 
cialty shop; Andes Candies; National 
Shirt Shop; Western Auto Stores; Volk’s 
Stores, ladies wear; 7-Eleven Stores; 
Margo’s, ladies wear; and International 
Shoes. 

Care has been exercised in selecting 
strong national tenants who are good ad- 
vertisers, and continuous promotion of 
the center will be conducted to develop 
customer loyalty to Big Town. 

The Big Town Company is a Texas 
corporation, headed by Gerri Von Frel- 
lick, who is also developer of the project. 
A Former resident of San Angelo, Mr. 
Von Frellick now resides in Denver, 
where he operates the Lakeside Shopping 
Center which he built and opened in Au- 
gust of last year. Dallas resident manager 
of Big Town is Wes Fenton. 

T. C. Bateson is the contractor for the 
project, with Tatum and Quade the archi- 
tects and Blum and Guerrero the mechan- 
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Tf youre not using direct matt-- 





but should be-- 


Offset Printing 
Mimeographing 


youre already paying for ccs ene 


Lists of all types 
Copy 

Art 

Layout 

FOLDING 
ASSEMBLING 
INSERTING 
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of MODERN MERCHANDISING 
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APPOINTMENTS AND PROMOTIONS 








WILLIAM M. DILLARD has been ap- 
pointed director of sales and leasing for 
the Great Southwest Industrial District, 
midway between Dallas and Fort Worth. 
Before joining GSA, Mr. Dillard owned 
a distribution business on the east coast, 
with headquarters in New York City. He 
holds a master’s degree in business ad- 
ministration from Harvard university. ° 
+ 
JAMES.S. CLEAVER has joined General 
American Oil Company of Texas as as- 
sistant to the president. Mr. Cleaver, a 
graduate of Southern Methodist Univer- 
sity, has been with the investment counsel 
firm of Campbell, Henderson and Com- 
pany for the past seven years. 
+ 

JACK R. CRICE has been named a sales 
representative for British Overseas Air- 


ways Corporation and assigned to the 
firm’s Dallas office. 


JESSE W. LOCKE has been appointed 
superintendent of engineering of Texas 
Employers’ Association. An engineering 


graduate of Texas Technological College, , 


Mr. Locke formerly was district engi- 
neer in the firm’s Houston office. In his 
new duties, he will supervise activities of 
the company’s safety engineering service, 
which provides technical assistance to its 
policyholders. 

4 


MAX F. POWELL, Austin petroleum en- 
gineer consultant, has been named to the 
post of chief engineer for the Dallas-based 
Russell Maguire interests. Mr. Powell, a 
1949 petroleum engineering graduate of 
Texas A&M College, will be in charge of 
Maguire operations in Texas, Oklahoma, 
Kansas, Louisiana, Mississippi and New 
Mexico. He will have headquarters in 
Dallas... 





K. A. LIFSON 


AND ASSOCIATES 


Consultants on Management Controls 


SERVING TEXAS BUSINESS 


MARKUP ANALYSIS 

QUALITY CONTROL Suite 320 

INCENTIVE SYSTEMS 

Commerce Bldg. OFFICE ProceDUREs /811 Crawford St. 

Dallas jiNDUSTRIAL PSYCHOLOGY Houston 

RI 2-4095 STANDARD COST SYSTEMS FA 3-3913 
INDUSTRIAL ENGINEERING 
ORGANIZATIONAL ANALYSIS 


Room 601 
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Texas Refrigeration 
158 Express St. 
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Jim Adair, Owner 





This amazing system was designed, engi- 
neered, installed, and serviced for Love Field 


Can This Be True? 


"AN ANNOUNCING SYSTEM WITH NO ANNOUNCER!" 


‘4 Ae /Yenning 


DR4-0995 


2659 CREST AVE. 
“7 € ar 


D AL tae 








SOUND 


Yes, it is true, and Dallas’ New Love Field will have the only one of its kind in the world. In true Texas 
style Love Field will have the largest automatic announcing system in existence! 

Flight arrivals and departures will be automatically broadcast by the same recorded voice day and 
night. Starting with eight-hundred separate recordings (expandable to two-thousand) this system 
“will save the work of eight full-time employees: 


ENGIN HERING 


COMPANY 


4329 Belmont, Dallas 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building *« DALLAS e¢ Phone RI 1-1793 


s. 

















SHELBY OFFICE SUPPLY 


COMPLETE OFFICE OUTFITTERS 





Mark f Quality 


Try Shelby’s for Prompt Service 
on Anything for the OFFICE 


GIVE US A CALL RI 2-6446 
and be CONVINCED! 
or Drop by 2026 COMMERCE , 
FURNITURE © OFFICE SUPPLIES ® PRINTING 

















McELFISH PARACHUTE SERVICE 


Southwest Factory Representative 





Sales for 
&2, 
Service 
Rentals 
Outstanding Engineering Service Available 
C. Harold McElfish ‘ P.O. 7011 e Dallas 
Owner, General Manager Phone FL 2-5546 






























FOR BANKS, WAREHOUSES, 
DEPARTMENT STORES, FACTORIES 


e Spot production bottlenecks 

e Additional security at less cost 

e Personnel training 

e View records from central file 
COMPLETE SYSTEM LAYOUT AND INSTALLATION 


Call For 








iP 
FREE = 

Demonstration ENGINEERING COMPANY 
Today! 6762 Greenville Ave. Phone EM 8-6453 
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Appointments and Promotions— 






LEWIS E. ENOCHS has assumed the 
duties of chief of the control tower at 
Love Field. Formerly an airway opera- 
tions specialist at the field, Mr. Enochs 
was most recently chief of RAPCON 
(Radar Approach Control) in Austin. 


JAKE T. MARTIN has been elected an 
Assistant Vice President of the Mercantile 
National Bank. A native of Tennessee, 
Mr. Martin attended Battle Ground 
Academy at Franklin, Tennessee; the Uni- 
versity of Tennessee and Vanderbilt Uni- 
versity. 











‘67 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


Specializing in 
e Property Management 
e Business Property — 
Sales & Leases 








1209 Main St. ¢ Phone RI 2-4366 
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Appointments and Promotions— 





DELOS W. RENTZEL, chairman of the 
board of directors of Slick Airways, has 
assumed the added duties of president and 
general manager. Mr. Rentzel joined Slick 
in 1954 as chairman of the board of di- 
rectors. He has served as administrator 
of the Civil. Aeronautics Administration; 
chairman of the Civil Aeronautics Board; 
and Under-Secretary of Commerce for 
Transportation. During World War II, he 
was expert consultant to the Secretaries 
of War and Navy. 











JULES HOFFMAN has been named vice- 
President and general sales manager of 
The Selig Company of Dallas, Houston 
and Kansas City, with headquarters at 147 
Pittsburgh in Dallas. 


a 








BUSINESS PROPERTY 





1712 Commerce St.—Dallas—Phone RI 1-9171 
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| WORK SAVER FOR MEN OF ACTION 


Just right for field reporting, travel dictation, 

sales reports, field surveys. For portable dic- 

tation, office dictation, telephone dictation, 
its’ “SOUNDSCRIBER — TODAY’S ONLY COMPLETE 
AND COMPATIBLE DICTATING SYSTEM”. 








The amazing *'200"' by 
Soundscriber. 


Riverside 7-0273 


2011 Cedar Springs 
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Southwestern Life Insurance Company 
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" SHEETMETAL & MFG. Co. 


Mi USTANG 830 EXPOSITION - DALLAS, TEXAS 


TELEPHONE: TA 4-2066 
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Appointments and Promotions— 





CAPTAIN CHESTER W. NIMITZ, JR., 
who has joined Texas Instruments Incor- 
porated, will begin a rotation on jobs in 
all divisions’ of the company before being 
assigned a position in the apparatus divi- 
sion. The son of Admiral Chester W. 
Nimitz, World War Il Commander in 
Chief of the Pacific Fleet, Captain Nimitz 
has retired from the Navy with the rank 
of Rear Admiral. Since the war, Captain 
Nimitz has alternated sea duty with a 
variety of shore assignments. He headed 
the Torpedo, Gunnery and Fire Control 
Department of the U. S. Submarine 
School, commissioned and commanded 
the $14 million experimental submarine 
“Sarda,” and served one year as Asso- 
ciate Professor of Naval Science and Tac- 
tics at the University of California. 





RICHARD T. BRIGHT has been elected 
an assistant vice-president of the Mercan- 
tile Bank. Mr. Bright is a petroleum engi 
neer and has been with the bank in the 
oil department since 1938. Prior to com 
ing with Mercantile, he was in the oil 


business in Tulsa, Oklahoma. He is 4 
member of the Dallas Petroleum Engr 
neers Club and the Society of Petroleum 
Engineers. 
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Appointments and Promotions— 


LANDWERMEYER DUGGAN 


J. WARREN LANDWERMEYER has 
been elected president of the Magnolia 
Seed, Hardware and Implement Company 
of Dallas RANDOLPH P. DUGGAN, 
JR. has been named chairman of the 
board. Mr. Landwermeyer has been with 
the firm since 1939 and was formerly 
vice-president and sales manager. Mr. 
Duggan joined Magnolia in 1940 as tax 
expert and accountant executive. He will 
remain active in the management, retain- 
ing his Dallas office. 


FRANK BISCARDI has been elected 
vice-president of the Electron Corpora- 
tion, a subsidiary of Ling Industries, Inc. 
Mr. Biscardi has been production man- 
ager of the firm, which develops and man- 
ufactures closed-circuit television cam- 
eras, since November, 1956. Before join- 
ing Electron, he was electronics produc- 
tion engineer with General Electro-dyna- 
mics Corporation in Garland, working on 
the development of the Vidicon type 
camera tube. 








We Can Help You 


CUT MATERIAL 
HANDLING COSTS! 


THE BAKER-RAULANG Co. 
1703 LEVEE ST. 


RI-8-5203 
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Your forms are set in 
our plant then mold- 
ed into rubber plates 
for printing. 











All equipment is 
completely modern, 
including presses in 
our commercial print- 
ing department. 






TAILOR-MADE FOR 
IMMEDIATE USE! 


We literally roll your own at RogersnaP! 


Whether you need a brand new business 


Three-color it form (which we will help you create) or need 
resses prin ron 

yor back, punch, a new supply of a form you are now using, our 

peng AE peor web-fed presses will roll them out at up to 

rate all in one oper- i 

ation. 40,000 copies an hour. 


What's more, you receive home-town ser- 
vice at RogersnaP . . . no need to pay unnecessary 
freight rates. 


Next time you need multiple-copy forms in 
your business, call for a RogersnaP representa- 
tive .. . he'll see that you have tailor-made forms 
for your use immediately. 





Collating machines 
automatically insert 


carbon, paste ond RO GERSNA P 


10 copies. 


BUSINESS FORMS 
Riverside 1-5816 139 Howell St. 
“The Largest Home-Owned Business Forms Manufacturer in North Texas” 
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moving ahead 
with Texas 


TEXAS EMPIRE LIFE 
AND ACCIDENT INSURANCE COMPANY 


Hilton Painter, President Dallas 
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Fabricators who travel their specifications 
through a long process of modifica- 
tions-by-mail might well ask 
themselves, “Are these 

trips really necessary?” 


THEY COULD’VE 


SAVED a TRAVEL BILL 
andl awoided mucly conyurtow/ 


It’s a costly process — and 

unnecessary, since fabrication 
engineers have access to immediate, 
direct conference with May, Inc. engi- 
neers. Designs and specifications may be ~ 
completed faster, extrusions delivered 
sooner, products reach the market 

earlier, and profits start more quickly — 
when you plan your extrusions with May, Inc. 







AY. INC. 


ALUMINUM EXTRUSIONS 





MAILING ADDRESS PLANT PHONE 
P. Oo. BOX 6597 5803 ALIEF ROAD MO 7-1781 
HOUSTON TEXAS 








Appointments and Promotions— 





FLADGER F. TANNERY, a general 
partner in the auditing firm of Arthur 
Young and Company, has joined The 
Frito Company as senior vice-president. 
For the last several years, Mr. Tannery 
has been coordinating the activities of the 














Arthur Young and Company offices 
throughout the United States. In his new 
post he will work directly with C. E. 
DOOLIN, Frito president, and JOHN 
D. WILLIAMSON, executive vice-presi- 
dent, in matters of overall general ad- 
ministration. Active in professional and 
civic organizations, Mr. Tannery is a 
member of the Dallas Chamber of Com- 
merce and the American Institute of Ac- 
countants. 





EARL D. DOXSEE has been named to 
the presidency of Rogersnap Business 
Forms, Inc., 139 Howell. Former Presi- 
dent WILL ROGERS will assume the 
duties of chairman of the board. 








Electric OLIVETTI Typewriters and 


OFFICE MACHINES 


“In Dallas Since 1902" 


S. L. EWING CO., ING. 


2805 Gaston — Call TA 1-2358 
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Appointments and Promotions— 


JOHN RIFE has been elected a vice- 
president and treasurer of Metropolitan 
Savings and Loan Association. Controller 
of Metropolitan for the last four years, 
Mr. Rife has been in the savings and loan 
field since his graduation from Baylor 
University in 1949. He is a graduate of 
the American Savings and Loan Institute 
and a member of its regional conference 
committee. 
* 


GEORGE W. McDANIEL, JR., has 
opened his own real estate office at 6615 
Snider Plaza. A member of the Dallas 
Real Estate Board, Mr. McDaniel also 
belongs to the Multiple Listing Service. 
He plans to specialize in Park Cities and 
Preston Hollow properties and farm real 
estate. 











LEO L. LANDAUER & ASSOCIATES 
CONSULTING ENGINEERS 


Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 
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Two Shields—One Pledge: 
Serves You First! 


Naturally, your D.A.I.A. member would serve you first . . . he’s 

an independent businessman representing companies of his own 

choosing. You are his bread-and-butter. 

And your independent agent is always ready with impartial eounsel. 

In claim matters, he acts for you, whereas with a company man, in 

case of a loss, you are on your own. 
*This shield means your agent is one of 96,000 


independent, dependable local agents over the 
nation who are members of the National Asso- 


Look for Both Shields When You Buy! 


DALLAS ASSOCIATION OF INSURANCE AGENTS 


ASSOCIATION 
of 
INSURANCE 
AGENTS 
> g 





** And this shield is your guarantee of the unity 
and combined strength of Dallas’ leading 
independent agencies. 


Riverside 2-6419 
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the new look in pre-engineered buildings 
Butler low-profile building system — 








brings modern, sweeping look and clear-span interiors to supermarkets, 


showrooms, factories and warehouses. iy 
IROL“DI 


Uses a structural system so strong; bridges floor areas up to 100 ft. wide 
without interior posts or roof truss. Almost flat modern as today’s newest 


erchitecture. STEEL BUILDINGS co. 4 
Build Faster... Call Us for the Important Details on tao ens : 
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Established 
1869 Padgitt Bros. 
Company 
Wholesale and Retail 
1872 Dallas Transit 
Street Railway 
Bolanz & 
Real Estate and Insurance 
First National 
Banking 
Dallas Transfer & 
Warehousing, Transportation, 
and Distribution 
Manufacturers of Porcelain Enamel 
and Plastic Products for the 
1887 Buell & Company 
Building Material 
The Dorsey 
Company 
Printers — Lithographers 
Stationers — Office Furniture 
Company 
Structural Reinforcing 
1893 Fleming & 
Sons, Inc. 
and Paper Products 
189 Oriental Laundry 
Finer Laundering, Cleaning, 


Leather Goods — 
Company 
1874 Wout mite 
Bank in Dallas 
1875 Term. Whse. Co. 
1879 Texlite, Inc. 
Sign and Building Industries 
Distributors 
1384 
1885 Mosher Steel 
Steel and Machinery Repairs 
Manufacturers — Paper 
and Cleaners 
end Pur Storage 





N MAY 12, 1926 Dallas’ first air mail flight left Love Field in a 

single engine National Air Transport Plane. The above aerial 
photograph shows how Love Field looked the year commercial aviation 
began in Dallas. A table in the May, 1926 issue of DALLAS which 
recorded that event, showed that with a special delivery stamp for 
immediate delivery, a total of 17 hours would be saved to Chicago and 
a total of 37 hours to New York. Dallas industrial expansion was 
moving north in that era and during that same period the pioneer firm 
known as Mosher Steel Company had moved to their plant in the 5000 
block on Maple Avenue. Organized in 1885 as the Mosher Manufac- 
turing Co., this firm was originally located on lower Ross Avenue and 
engaged in general machine shop and foundry work and the repair of 
steam engines. Much of its early foundry work was the casting of iron 
pillars for the fronts of Dallas pioneer buildings. During the interven- 
ing years Mosher Steel has become one of the leading steel fabricators 
of the Southwest and it has just completed the steel contract on the new 
Lov Field Terminal Building. Today under the direction of Lawrence B. 
Jones as president it has other plants and branches in major cities of 
the Southwest. A comparison of the Love Field of thirty-one years ago 
and its present 25 million dollar expansion program provides another 
graphic illustration of Dallas’ phenomenal growth. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends" by thousands of satisfied customers in the 
Dallas Southwest. 


Established 
Sparkman-Brand 


[O99 ne none 


Originally, Loudermilk, 
Broussard and Miller 


1899 seay & tat 


All Lines of Insurance 


09 Etheridge 


Printing Company 
Printing, Lithography, Engraving, 


Office Supplies 
| Qf) John Deere 
JU Plow Company 
Agricultural Instruments 
190 The Murray Co. 
of Texas, Inc. 


Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


190 Hunter-Hayes 


Elevator Co. 


Passenger, Freight and Home 


1903 tz 


Republic Insurance 
Company 

Writing Fire, Tornado, Allied Lines, 

Inland Marine, and Automobile 


a 


T. A. Manning 
& Sons 

Insurance Managers 

Fire — Casualty 


1906 company 


Company 


Manufacturers of Envelopes 


and File Folders 


Moser Co. 
Realtors 
Industrial and Commercial 
Leases and Sales 


19] | Texas Employers 


Insurance Ass'n. 


Workmen's Compensation 
Insurance *”’ 





TREASURED 
POSSESSIONS 


Furniture, like books, often 
remains in a family for genera- 
tions, treasured more the older 
it gets. While a favored chair or 
table or sofa may be replaced, 
each carries with it a certain 
sentiment, a certain attachment, 
and this cannot be replaced. 
Families treasure their posses- 


sions, old and new alike. 


Only Binyon-O'Keefe in Dallas 
provides completely enclosed 
container storage for furniture. 
Utmost care is the hallmark of 


Binyon-O'Keefe storage. 


The finest and the most ad- 
vanced method of furniture 
storage costs no more—dat 


Binyon-O'Keefe. 


BINYON-O’KEEFE WAREHOUSE CO. 


DALLAS 
Oak Lawn at Hines Boulevard 
ARLINGTON 
717 W. Division 
CR 5-4921 


2155 


TYLER 
119 W. Oakwood 
Phone 2-2411 


LAkeside 6-854] 


FORT WORTH 


800 Calhoun 
ED 5-3351 


DALLAS e 
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ENGINEERING 
HAS REAL MEANING and, of course, the more complete 
FOR YOU IN your engineering, the more 
marked these advantages will be. 
YOUR ULTIMATE PROFIT 








Ae 5. I YN TOR ‘COMPANY 


Engineers and Technical Counselors 
FIDELITY UNION LIFE BUILDING « DALLAS, TEXAS 
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lt, : MAL os. 
Twenty-four hour service, minimum requirements for legal transfers, and Dallas 
leadership as the financial center of the Southwest are but three sound reasons 
for making stock transfers thru our Corporate Trust Department. If your stock 
is widely held by Southwestern investors; if trading is heavy in the Southwest, 
or you are seeking a wider distribution of your securities, why not have a talk 


with a Mercantile Man? 


You will find he can make closing and delivery of stock certificates anywhere 
in the United States, promptly and at any time. With 100 investment banking 
firms located here, 23 are members of the principal stock exchanges. Three of 
the nation’s 100 largest commercial banks are in Dallas helping to make our 
Corporate Trust Department a logical choice for Stock Transfers. Won’t your firm 
join the many fine companies now using our stock transfer and registration services? 


CORPORATE TRUST DEPARTMENT 


women mS, FTEXAS 
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